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THE ENTREPRENEUR AND NEW ENTERPRISE FORMATION:
A RESOURCE GUIDE '

Everything you wanted to know abcut new business formation and
entrepreneurship*...but were afraid to ask seems like a good subtitle
for this Resource Guide. As a resuit of cver 5 years of experience in
finding out about new business and about business. firm founders (entre-
preneursl, we have fried to put all the sources of information and help
together in one volume. -

The Resource Guide contains well over 900 separate items and
is extensively cross-referenced, with special interest listings for.the
potential entrepreneur and the educator. In addition many of the items
are annotated and special nofations have been made on the relevance
and availability of the items. The Resource Guide's entries, the people,
games, books, articles, films, and research reports should be of interest
to anyone working or studying the subjects of entrepreneurship, new
enterprise formation, and small business management.

The Entrepreneur and New Enterprise Formation: A Resource Guide
is divided into 2| separate categories ranging from materials concerning
the Entrepreneur to the motivations, historical and sociological aspects
of entrepreneurs and their activities in forming new businesses. The
Resource Guide also devotes several sections to the topics of =mali
business formation, management, and financing, that are imporient to
small business formation and operation. For a clearer understanding of
the terms involved, an extensive glossary is included.

The Resource Guide will prove useful to the potential
entrepreneur who wants to discover what has happened and what might be
of assistance in the process of sfarting a new enterprise; to the
sophisticated entrepreneur who is interested in improving the operation
of a business; to the educator and scholar who are interested in all
material pertaining fo entrepreneurship and in the teaching of small
business formation and management; and to librarians who are interested
in assisting any of these individuals in locating pertinent information.

Title: THE ENTREPRENEUR AND NEW ENTERPRISE FORMATION: A RESOURCE GUIDE
James W. Schrefer and John L. Komives

Price: $4.00

Available from: The Center for Venture Management

811 East Wisconsin Avenue
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PREFACE

The Resource Guide is an updated, expanded version of the Center for

° Venture Management's Bibliography published in 1970, Originally, the
Center lamented the fact that there was no bibliographical source which
concentrated on the items of "New Venture Formation" or "The Entrepreneur."
After 200 years of free enterprise, our society had not yet undertaken
to catalogue the literature and accumulated knowledge in this particular
field. The Center is pleased fo present the second edition in an effort
toward a continuing, complete resource guide, '

The Resource Guide is changed in scope from its original bibliographic format.
[t is no longer limited to printed materials, but includes taped programs,
schools, and continuing sources of informatior.. As in the original

we have attempted to catalogue all works, in inglish, published since 1960.
However, several items of particular interest have been included which
were published prior fo this date. The Resource Guide has expanded

the number of categories and has adopted several new systems for refer-
encing the entries. |1 is our hope that this document will ease the
burden of scholars pursuing rew knowledge in this particular field,

and entice additional able scholars to pursue new knowledge and under-
standing of the font of the enterprise system. This document should

also prove useful to.both the beginning and the professional entre-
preneur in search of relevant materials.

While it has been our attempt to catalogue all items published since

1960, we accept full responsibiiity for omissions. We ask all readers

to submit additional items for our next editions, and to comment critically
on this document, its format and its usefulness.

James W. Schreier, Research Consultant to the Center in 1973, is largely
responsible for the design and compilation of the Resource Guide. He
was.- assisted by numerous persons in scholarly endeavors and |ibrarians
in the several Municipal and University systems, and by the staff at the
Center. To all, we are indeed grateful.




THE RESOURCE GUIDE

This Resource Guide is divided into twe.iny-one sections, which cover
the relevant areas of interest under the titie of the Entrepreneur

and New Enterprise Formation. The scope «:f these sections are explained
in the first part of the Glossary, which also provides some basic defi-
nitions of the many terms involved in the field of entreprensurship.

In the Resource Guide, the entries are grouped into the twenty-one
sections, and are listed chronologically within each section. This
should hopefully allow a more useful organization than alphabetical
order by aurhors. However, if the user of the Resource Guide wishes
to consult some specific author, a complete author index is presented
at the end of the Resource Guide. Unauthored items are also listea
alphabetically within this index.

The ﬁumbering system includes two numbers, in the form: 8-6. The
first number represents fthe section in which the entry is listed, and

- the second number is the chronological placement of the entry within
the section.

Special Interest References

Because the Resource Guide is designed for use by entrepreneurs, both
the potential, the beginning, and the sophisticated, by scholars, by
educators, and by people who work with entrepreneurs in varying cap-
acities, several new features have been instituted with this edition
which will make the guide easier to use by any of these special interest
groups.

Glossary: Because of the differences which might arise over the
meaning of the many- terms used within the Resource Guide, an ex-
tensive glossary is provided in tha beginning of the guide to.
clarify the meaning of such terms as entrepreneur, venture capital,
and small business management. The glossary also includes the
descriptions of the categories which were developed for the basic
structure of the Resource Guide.

Special Interest Lists: With recognition of the need to quickly
ascertain the most important references in any particular area,
two special interest lists have been created for the potential
entrepreneur, and for the cducator.

RN



Cross Reference Key: For many of the entries, i+ is difficult to
determine where the item might best be placed according to the

structure of categories that were established. In the old biblio=~
graphy, there was no attempt to aid the researcher in determining
what other categories might pertain to a particular entry. In the

Resource Guide, however, this problem has been resolved, hopefully to
the benefit of its users, by establishing a cross reference key for
articles which contain material relevant to other sections in the
guide. This key, which merely indicates ithe sections in which the
article might also be listed, immediately follows the entry, if '
applicable. For example, item |-2 on the nature of the entrepreneur
in society is cross referenced to thesections on psychology, history,
and entrepreneurs in other cultures. '

Bibliographies: Many of the scholarly works which are included in
the wesource Guide contain extensive bibliographies which contain
‘items related to their specific purpose, and not necessarily dir-
ectly related to the concepts of entrepreneurship and new enterprise
formation. When this occurs,” and the Center feels the bibliography
is worthwhile to the researcher, a special notation has been made
witt in the entry.

----
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GLOSSARY

Resource Guide CaTegorfes

The following list is a lengthy attempt to provide a key word listing
of items we feel will help researchers in the field of entrepreneurship.

- Since the field covers all aspects of human behavior, it Is difficult
to narrow down to four or five areas without a great deal of sub-
headings. We have therefore cross-referenced many items under several
headings.

. The Entrepreéneur refers to those general personality items
dealing with individual persons who behave as enTrepreneurs,
i.e., they start new businesses.

- 2. The Female Entrepreneur - While the entries in this section
are-few in number, we feel that particular attention should
be brought to the female entrepreneur, the emerging role
of women in business, the need for research into the subject
of women entrepreneurs, and most importantly, the need for
more women to become entrepreneurs.

3. The Minority Entrepreneur - While technically referring fo
smaller and more alien groups of society, or at least disad-
vantaged groups, the term is applied more generally to non-
white, i.e., blacks, Indians, and browns (or Latin Americans).
It also refers to the economically disadvantaged in a given
society, for example in Fiji the numerical majority of natives
are minorities in the commercial and economic sense.

4. Entrepreneurship in Other Cultures also crosses many |ines of
behavioral analysis, but is listed here mainly to include cruss-
cultural types of literature. We are thus able fo include
considerable anthropological literature in this category. The
reader is also advised to look under economic development.

5. Biographical refers to those items where personal life histories
are related. Since entrepreneurial behavior can be traced to
previous experiences we find this a fruitful area of research.

6. Historical refers to the background setting in which entrepren-
eurship has taken place. We are not so much interested in the
personal history of the individual entrepreneur as much as '
the setting in which it occured. Thus Benjamin Franklin's
Autobiography, while very biographical in title, is really
a document depicting the setting for entrepreneurship during
the colonial period.

7. Psychological refers to those items or d ocuments which relate
to an analysis of the individual behavior, thinking, feeling,

VI



8.

beliefs, and compulsions which seem to be reIaTed to entre-
preneurial behavior.

Sociologicai refers to the group dynarics of entrepreneurial
behavior and to those aspeats of individuals tiving in and
among groups and peers, and a sociai structure wnich bears
on the presence or absence of entrepreneurial behavior.

Small Business Start-Up This cateqory includes those items of
literature refating to what is going on or what is done to get

a firm started. Here the concern is not so much on the behavior
of entrepreneurs and others, but rather the events surrounding
the start-up.

Small Business Management refers to all the separate events

between pecple and belween machines and crganizations, which
ultimately result in a value created sold and effort refrieved.
This may be seen as the micro view of management.

Smail Business--An Overview This category contains studies and
articles which do not fit info other categories, but deals with
small business in a macro sensc, for example, Will Small
Business Survive in America?

Financial All Business events can be translated intoc a common

- language of money and time. This is another way of carefully

viewing the aspect of new business and smaller business, because
somewhere within the constraints of sze and money lies either
success or termination.

Venture Capital refers to the poo! of money invested into a

newer or smaller firm in the general form of equity (as opposed

" to debt) in the hopes that the invested capitai will grow and that

the payback will be some larger multiple of the original invest-
ment. There are some substitutes for venture capital in the form
of long term.debt money which can be included in this definition.

Business Terminations--including Failures Any business which

goes out of business or radicaliy changes its form or nature of
its business may be called a termination. Some percentage of
t+these terminations can be-called failures because the business did
not-deliver adequate funds to persist or the owner did not achieve
his goals or the business was abandoned. This section contains
literature which studies or reports on business terminations and
failures. :

Counseling the Small, Businessman This category contains articles
and items written to help educators and consuitants to better

VIl



16.

20.

understand, communicate with, and teach the small businessman.
This is a growing field and much new research effort is being
directed to this important aspect of small business success.

(nnovation, Technology, Research and Development are |isted

seperately info one category because they are tangential to the
process of enterprise formation. Entrepreneurship may involve
some aspect of innovation or even technology, howsver innovation

~ does not call ‘for enTrepreneurshlp Enftrepreneurship is the act

cf creating a new business firm for prefit. Often it is confused
with the development cf 2 new product or a new way of doing
business. Research and Development as a corporate expenditure is
more often done after a new firm is well underway. There are
numbers of people working in R&D who have dreams and aspirations
for forming @ new business based upon some new technology they
are currently working on for an employer. This motiv2 is only a
smail part of the entire process of entrepreneurship, thus

we separate it. Conversely, major innovations in a society

have generally been infroduced by newer or smaller firms.

Economic Development is the "macro" view of small business

start-up. Here the literature is not so concerned with how and
why an individual firm begins, but rather how many firms do or
do not begin as well as the events needed to generafe an overall
business growth.

. Management Concepts This category - confains several articles and

items not specifically directed at smal!l business management
and yet useful for a fuller understanding of entrepreneurship,
for example items by reter Drucker as he visualizes the future
of the corRoraTIon and the new role of entresreneurship.

. The Smal!l Business Administration is the major federal agency

concerned exclisively with the small business sector. This
agency sets standards to deiermine whether or not a business is
small or large and has an extensive program of lending, aids,
etc., to help nuture it. References in this section are to
special |iterature items of interest to scholars, entrepreneurs,
etc. -

School, Continuing Programs and Sources Most bibliographies

contain only literature notations. This Resource Guide also
contains notations to personal resources, tape cassette programs,
schoolr, etc. :

. Additional Sources of Information Since a'bibliography is

specialized for certain audiences, we felt that may rescarchers
would be |n+eres+ed in other sources for related topics in this
fieid. This is a pot pourri of additional sources, for example,
a Small Business Bibliography completed in 1958. This section
has been greatly expanded for the entrepreneur who, often without



~the aid of formal business education, needs more information,
statistical or otherwise, on business conditions or resources.

General Terminoldgy

The following glossary of fterms is designed for two purposes. Business-
men who read or use this source of information may not be acquainted
with the terms used in here. Secondly there are numerous persons

doing research in the field of new business and small business,

and each one re-defines terms to suit his research. The time has now
come to assert some agreement about the operational use of these

terms.

There is wide agreement and wide. ignorance about the distinction
between the idea of entrepreneur and entrepreneurship-and small
business and small business management. We will attempt to clarify
these terms here as well as some additional ones.

ENTREPRENEUR

Taken from the original French word, to undertake a project and to
absorb risks (financial mainly) in this undertaking. The German word
is unternamer, and the nearest English word througn history is Danial
deFoe's word "projector", or one who projects into the futuire and
absorbs the risks of that assertion. Early economic theorists and
writers adopted the word entrepreneur to mean those who started new
business and absorbed the risks of that effort and also atsorbed

the rewards.

Enterpreneur refers to that person or that small group of persons
who start a new business and who stand to lose significant financial
committment or to gain significant financial rewards based upon the
success of that formation. This term includes a person or a small
group of persons who may purchase a small business with-the purpose
of growth and risk. |t would also include franchises where fhere
is considerable latitude of operations and considerable risk of
loss or gain from these efforts. |t would not include those fran-
chises where success is almost assured and/or where there is con-
siderable lack of personal operational alternatives and freedom.
This definition would also include professionals -such as lawyers,

~doctors, accountants, management consultants, where the above con-
ditions prevailed.’

The term entrepreneur is not an apt term or description of a person's
behavior where there is no start-up, or where there is minimal or no
personal risks, mainly financial, and where there are no operational
freedoms or alternatives. One can speak of an innovative manager, or
an exploitive or aggressive manager, but one cannot speak of a manager
as being entrepreneurial unless he also qualifies in the above terms.
There are exceptions, but these are very special cases, and we may

be seeing more of these exceptions in the future.




A small business manager cr any manager for that matter behaves

- differently from an entrepreneur. An enirepreneur is cne who in
rather hectic fashion goes about putting together or committing
resources and arranging them in some sequence so that a new business
firm emerges and is infused with some success and continuity. He
plays his cards close to his chest; and when he dn2s do some planning

it takes place on the back of an old envelope. irely communi-
cates his plans to colleagues, subordinates or nis banker
or his wife. It is not that he does not want 1o, 1o just does not

think about it.

Contrast this to the behavior of a professional manager. It is his
job to refine what the organization is doing in order to obtain better
and better results. In order to do this he plans ahead, does detail
work and then tries to communicate to his colleagues and subordinates.
Managers work through other people, entrepreneurs like to do it
themselves, and only when they do not have the time, do they think

to employ or detail the services of others fto do it.. Managers write
memos and do-things in an orderly, bureaucratic way. Enfrepreneurs
would rather hop into a car or a plane and visit person to person,

or if that is not possible, to get on the telephone.

Entrepreneurs start new firms, and Tﬁey generally do not do a very
good job of managing them. Managers tend to operate in an orderly
and predictive manner, but they are incapable of starting new firms.

This is how these words are used in this document. We are concerned

in this document with the entrepreneur and new enterprise devedop-

ment. There is a listing of items on page XiV which is designed as good
[iterature for the practical entrepreneur. We hope that counselors

and librarians will refer people who come to them for practical
assistance on starting a new business to this sheet. |In the body

of the document, section |0, there is an extensive l|ist of sources

have to do with small business management. We urge counselors or
librarians to refer to these sources for the small business manager

who is trying to improve his operations. :

VENTURE CAPITAL

Venture Capital is another term which is widely misused. Generally
most people think that venture capitalists are people who invest in
new ventures. This is only rarely true. Most venture capitalists
invest in ventures when the product has been developed, the market
has been tested by actual sales, and there is a semblance of a man-
agement structure. The myth is further compounded by the notion
that venture capitalists only invest in equity positions as opposed
to debt money. Lately most venture capitalists invest a combination
of equity and debt. Money invested at the beginning of a company
is called "start-up money". Start-up money is most often invested
in the hopes of eventual "capital gains" (as opposed to return

of principle plus interest). Capital gains can only be achieved

by someone else later on paying a multiple for the equivalent
ownership. :

X1



CLASSES OF SMALL BUSINESS

. Ma & Pa, usually less than 5 employees, usually less than $250,000
annual sales, and most often in retailing or service rather than manufactur-
ing. This classification comprises 70%+ of all 8 million visible
businesses in the United States. (Observation suggests that this ratio is
‘similar throughout the world in mature economies).

2. Craftsmen, usually less than 125 employees with an average some-
where in the 20-30 employee range. Most often there are ftwo or three
levels of supervision and gross sales are less thar 2.5 million per annum.
Organization charts show specialists such as bookkeepers, engineers,
merchandjsing specialists, in addition to the trade or craft specialty
around which tlie business is built. This group usually comprises some

20% plus of the 8 million population of small business in America.
3. Organization, or venture business comprises some 4-5% of all 8
miilion small businesses. This categcry is characterized by an elaborate

organizational design, and quite often several founders. This is the
type of organization which has the potential for growth into significance
and possible public ownership. There are some 50,000 companies |isted on
the OQOver-the-Counter stock exchange of which some 5,000 are traded at
‘least once a week.

SMALL BUSINESS MANAGEMENT

The events and the control over those events which are part of the efforts
to operate a small business. These activities are different in nature and
form from the start-up activities and may be pursued by not only the
owner/manager but also the key employees in this small firm.

These activities may be observed as having to do with the organizing,
managing and controlling of activities, or from a functional point of
view such as accounting, marketing, office management, purchasing or shop
supervision. The Resource Guide does not emphasize this aspect very .
heavily, but we are making some source materi=| suggestions.

VENTURE MANAGEMENT

Recently there have been numerous inquiries from larger companies about

"venture management." |t seems that these larger companies contemplating
diversification or "breeding their own companies" are trying fo use this
technique.

T

The term is lossely used to include all manner of effort ranging from a
new name of an old activity called product management or marketing, all

ERIC . .1




the way over to inciude the sponsorship of a fotally new and independent
and soverign business firm with its own ownership, board of directors and
an independent entrepreneur. |t has on occasion been used to include those
activities which are included as part of a venture cepital investiment deal.
There is no clearly accepted usage of this term.

This glossary proposes that this term be used only in those cases where

there is some semblance of independence and sovereignity in the neuly

formed enterprise. This would include at least one outsider on the 5oard

of Directors, some down-side risk for the entrepreneur via his own investment
in the new firm, relative independence in employment, securing of resources
and ability to sell some percentage of the output on the outside market

(not a captive concern). Then and only then can this be considered some

form of venture management and not just an extension of the existing and
traditional management system of the sponsoring company.

Firms that engage in venture capital activities but where this is not their
main or only business is a different activity. Here we have financial
firms which are venture capita’ists as a division of activity. Here we
have venture capital divisions of large firms which are heavily but not
mainly engaged in financial activities but these are not the basis of that
business, for example Sears and Allstate, and venture capitalists which are
exclusively in this activity. There was over the past few years a flurry
of activity by manufacturing firms to engage in venture capital if not
venture management, with only a few left today who were happy with their
resuits. The point is that anyone who has a pool of capital to invest in
newer firms with an expectation of growth ot the capital base is a

venture capitalist.

Citations made to this concept are designed to help the reader or
researcher at least make a beginning in this field. To fully understand
the ramifications of engaging in venture management as defined above, would
require the reading and understanding of the entire literature body on
venture formation and general management.

X111



SPECIAL INTEREST LIST: THE POTENT!AL ENTREPRENEUR

The following list of publications and tape cassettes has been compiled

to be used by potential new entrepreneurs (psople who start new businesses).
We hope that |ibrarians and others who counsel new business starters

will use this list also.

We.assume that the people who are looking through this list are not very
experieaced in business start-up. For those who are more experienced,
we recommend that you contact the Center for Venture Management or your
State Office of Entrepreneurship for additional books and items fo read.

Books, panphlets and tape cassetts have only limited value to entrepre-
neurs, because each business is very different. Therefore, we do recom-
mend strongly fThat persons planning fo start a business find a helpful
person to talk out thoroughly your plans to start a venture.

These people may be a local independeni business extention agent; a lawyer;
a Teacher or college professor; a member of SCORE (Service Corps of
Retired Executives) which is a part of the Small Business Administration;
or an active small business ownsr/manager.

The next step would be to go to the nearest Small Business Administration
Office. There are 200 such offices throughout the nation. Not only are
there SCORE counseilors to talk fo, bul each office has a pamphlet collection
for general use. Be sure to fake the item entitled CHECKLIST FOR GOING

INTO BUSINESS #71, Small Marketers Aid. Also, each office has a list

of pamphlets designed for specific business interest. For example,-

Beauty Shops, Flower Shops, Television Repair, Small Manufacturing, etc.

Be sure to obtain the one that most nearly fits your business interests.

The Bank of America in San Francisco has a Small Business Reporter,

and these are also pamphlets with excellent information about starting
certain types of businesses. Your library or your bank may have a set
of these studies. Or, you may write to the Bank of America, Small
Business Reporter, San Francisco, California, 94120.

The following books are divided into Two groups.

"The first group has to do with 'Starting a New Business'. The second

group is concerned with the management of a small business. The list
is rather long, buf those items which are marked with an asterisk(*)
are the best according to this author.

In conclusion, we commend you for Jooking to books and pamphlets for help
in successfully starting your business. We have found that fThoughtful
and thinking entrepreneurs are those who are most likely to succeed.
Continued reading and study will prove to be both.helpful and profitable
to you. ' - '

XV



STARTING A NEW BUSINESS

Lasser Institute (The J.K..) HOW TO START AND BU'LD A SUCCESSFUL
’ BUSINESS, Larchmont, New York: American Rescarch Council,
1961, 92 po. -

A guide for finding the right path to ease the problems

in starting a new business enterprise.  Topics covered

are: choosing The best form of business, obt.:ining finance
and credit, record keeping, and buying a2 business.

Ota, Leslie and Rodgers, Nancvy M., edifors: "How to Establish
and Operate Your Own Small tusiness: Thirty-Nine Varieties".
BUSINESS LITERATURE,. April-June, 1962, pp. 35-40.

This is an extensive annotated bibliograth listing books
treating the ldetaits of starting and operating 39 different
types of small businesses. Available from The Business
Library, 24 Commerce Street, Newark, New Jersey 07102.

*¥Baumback, Clifford, Keiley, Pearce and Lawyer, Kénne%h, HOW TO
- ORGANIZE AND OPERATE A SMALL BUSINESS, 5th edititi, :
Englewood Cliffs, New Jersey: Prentice-Hall, |nc., 1973,

This book is designed to show a person how he can become
an entrepreneur. The book follows a sequence, from the
firet choice between entrepreneurship and employment, to
the later considerations of enterprise, operating policy,
management and personal factors.

*Allen, Louis L., STARTING AND SUCCEEDING IN YOUR OWN SMALL
BUSINESS, New York: Grosset & Dunlap, 1968, [56 pp.

This book is written as a serious handbook for an
Individual who wishes to start his own small business.
‘The chapters cover how to raise money, how to gef
customers, how to select products, how to manage,

and the philosophy of a venture capitalist.
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Metz, Robert, ' FRANCHISING: HOW TO SELECT A BUSINESS OF YOUR
OWN. New York: Hawthorne Books, Inc. 1969, 344 pp.

Franchising, the kind of businsss arrangement thet is
sweeping the country, is treated in depth in this volume.
The entire spectrum of franchising and ways to enter this
field are laid out step by step. Designed primarily for
aspiring entrepreneurs investigating franchising as a
means of business entry.

Goodman, Steven E., GUIDE TO ]50 SOURCES OF FRANCH!SING
INFORMAT ION. Dunnellen, New Jersey: Franchise Infor-
mation Institute, Education and Training Associates,
1970, 39 pp.

This guide is of value to anyone seeking information about
the field of franchising. The listings and sources Include
free and inexpensive books, magazines, directories and
pamphlets; consulting and advisory services; associations;
and workshops and seminars in the franchising fields.

David, William, NOT QUITE READY TO RETIRE, New York: Collier
Books, 1970

The second part of thls book contains ideas for new
businesses which might be started by retired people.

¥Barry, James, "Should You Start Your Own Business?" INDUSTRY
WEEK, June 29, 1970, pp. 22-28

A hard=hitting article by a knowledgeable consultant
expioring human and business alternatives to starting
one's own business.

*Dible, Donald M, UP YOUR OWN ORGANIZATION, Entrepreneur Press,
Santa Clara, Californla, 1971

A handbock for the employed, the unemployed, and the self-
employed on how to start and finance a new business.
Includes an extensive bibliography and sources of
additional information.
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*"How to Start ang Finance a New Business," A cassette tape
program, Santa Clara, California: The Entrepreneur
Press, 1973

Delman, Y. "Pitfalls to Avoid in Starting Your Own Business,"
AMERICAN LEGION MAGAZINE, February, 1971 Vol. g0, No. 7

&

*Nicholas, Ted, HOW TO FORM YOUR OWN CORPORATION WITHOUT A
LAWYER FOR UNDER $50.00," Wilmington, Delaware:
Enterprise Publishing Co., 1973, 103 pp.

Putt, William, ed., STARTING A NEW BUSINESS - A DO-IT-YOURSELF
GUIGE. (Tentative title), Cambridge: MIT Press,
Expected, 1974

Small Business Administration, BUYING AND SELLING A SMALL
BUSINESS, 1963

SMALL BUSINEIS BIBLIOGRAPHIES, Small Business Administration

The Small Business Administration publishes a series of
small business bibliographies on particular areas, such as
retailng, pet shops, etc. Available from the local SBA
offices.

¥Schabacker, Joseph, STRENGTHENING SMALL BUSINESS MANAGEMENT,
Smal{ Business Administration, 1972

The edited papers of the late Mr, L. T. White, former
Vice President and Director of Research and Educatlion
for Cities Service Petroleum Company. Very readable
and sensible advice about marketing and management

for the small business.

*Krentzman, H. C., MANAGING FOR PROFITS, Washington: Small
Business Administration, 1968

This book offers both basic theory and day-to-day practices
to assist the chief executive of a small business firm.

XV



Petrof, John V., Carusone, Peter S., and Mclavid, John E.,
SMALL BUSINESS MANAGEMENT: CONCEPTS AND TECHNIQUES FOR
IMPROVING DEC!SIONS, McGraw-Hill Book Company, New York,
1972, 410 pp.

Henke, Russel W., EFFECTIVE RESEARCH AND DEVELOPMENT FOR THE
SMALLER COMPANY, Gutf Publishing Company, Houston, Texas,
(963, 204 pp.

McCord, Jim and Vazzana, Nicholas S., editors, ADVISING THE
SMALL BUSINESS SOURCEBOCK, Practising Law Institute,
New York City, 1970, 489 pp.

MANAGEMENT OF A SMALL BUSINESS

Donham, Paul and Day, John S., NEW ENTERPRISES AND SMALL
BUSINESS MANAGEMENT, Homewood, [llinols: Richard D, Irwin, Inc.
1959, 832 pp.

A book of selected case studies covering 1) starting a new
enterprise; 2) acquisition of an established enterprise;
3) new enterprise financing; and 4) managing the small
business.

Thurston, David B., MANUAL FOR THE PRESIDENT OF A GROWING
COMPANY, Englewood Cliffs, New Jersey: Prentice-Hall, Inc.
1962, 437 pp.

*Preston, Lee E., ed. MANAGING THE INDEPENDENT BUSINESS, Englewood
Cliffs, New Jersay: Prentice-Hall, Inc., 1962, 323 pp.

A coliection of articles covering many phases of managing
a business. Subjects cover: records and accounting,
financing, taxation, personne!l, marketing, forecasting,
and management responsibilities.

Lawyer, Kenneth, SMALL BUSINESS SUCCESS: OPERATING AND EXECUTIVE
CHARACTERISTICS, Cleveland: Western Reserve University,
1963, (83 pp.

Under a grant from the Small Business Administration, a study of
110 metalworking planis in Ohio was made. This study reports on
organization, accounting practices, marketing management, personnet
management, and characteristics of executives.
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Seethle, J.D., A Formula For Sucess for the Small Business.”
TUSINEST NEWS MAGAZINE, Tctcter-Nevermber, 1963, pp. 1v-19

Small Businesses must become more efficient to survive.
The answer rests in educaticn and the inte!ligent use of
outside assistance.

Steinmentz, L. L., "Critical Stages of Small Business Growth,"
BUSINESS HORIZONS, February, 14969, 12:29-36

A small business, if it is succeeding, is inescapably
committed to llving through three critical phases of arowth.
This article shows how thesa critlical phases come with
success, but how fallure to cope with them will result in
deaih of the tusliness.

*"Your Own Ptant: Dream or Nightmare?" AMERICAN MACHINIST,
June 20, 1969, 113:84-124

A 40-page article concerned with the rlsks and rewards of
operating your own machine shop.

Palmer, L., "Not Size, But Enterprise!"™ AGRICULTURAL MARKETING,
August, 1969, pp. 13=15

This article lists several things more Iimportant to success
than size in farm operations., Companies and farms grow big
because of the enterprlise shown by thelr founder and the
people who follow him.

Klatt, lawrence, MANAGING THE DYNAMIC SMALL FIRM, Belmont,
California: Wadsworth Publishing Co., 1971

*RUNNING YOUR OwhN BUSINESS, The Financial Post, Toronto:
Mclean-Hunter Limited, 1971

*Schneider, Raymond K., "How to Make It in the (Air Condlitioning,
Refrigeration or any other) Service Business," SNIPS Book
Department, Bellwood, 11linois, 1972
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Fitsgerald, C. T., CRGANIZING FOR HEwW PRODUCT EVCLUTION IN
SMALL, TECHWICALLY-EASED MANUFACTURING COMPANIES,
(M.1.T. Press), 1966

Casey, William J., HOw TC RAICE MONEY TC MAKE MONEY, New York:
Institute for Husiness Planning, 1970

Fram, Eugene H., SMALL BUSINESS CREDIT AND FINANCE, Dobbs Ferry,
New York: Cceana Publicatiens, Inc., 1966, 86 pp.

Herwitz, David R., BUSINESS PLANMING, Erooklyn: The Foundation
Press, 196

Choka, Allan D., BUYING, SELLING AND MERGING BUSINESSES,
Cambridge: Baker Library.

¥Robinson, Roland ., FINANCING THE DYNAMIC SMALL FIRM, Belmont,
Californla: Wadsworth Publishing Company, Inc., 1968

¥Gross, Harry, FINANCING FOR SMALL AND MED]UM-SIZED BUSINESSES,
Englewcod Cliffs, New Jersey: Prentice-Hall, Inc., 1969,
256 pp.

Liebers, Arthur, THE KEY TO A SUCCESSFUL BUSINESS, New York, Key
Publishing Co., 1964

Golde, R, A., "Practical Planning for Small Business," HARVARD
BUSINESS REVIEW, September, 1964

*Buchele, Robert B., BUSINESS POLICY IN GROWING FIRMS, San
Francisco: Chandler Publishing Company, 1967, 215 pp.

The book is a manual for evaluating a business firm by
the owner/manager as a whole or particular major policies
of a firm. Subjects covered include: the starting
crisls, the cash crisis, the leadership crisis, the
finance crisis, ond the management-succession crisis.
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*Quist, G., "Some Hints on Small Company Success," IRON AGE,
June, 1987

#*Steinmetz, L. L.; Kline, J.B. and Stegall, D. P., MANAGINC THE
SMALL BUSINESS, Homewood, fllinois: Richard 0, irwin, Inc.,
1968, €649 pp.

written as 2 Textheocok, this book can also sarve as a useful
operating manual for the small businessman. The book ta'ies
a careful look at small business, covering both the business

- and legal angles. The last chapters are concerned with all
the specific areas that a small businessman must become
knowledgeable in.

*Banks, Russel ed., MANAGING THE- SMALLER COMPANY, New York:
Amerlcan Man igement Association, 1969, 347 pp.

This book discusses how small business may best use its
advantages and surmount its difficulties. Sixteen authors,
all company presidents or members cf fop-management teams,
attack the vital issues.

"Management Source Publications for Small Business"

This is the title of a free 44-page booklef.published'by Dun & Bradstreet, Inc.
it provides a list of publications and periocdicals for specific types of
businesses as well as for various areas of business operation. Titles are
arranged alphabetically by subject matter, and each listing contains the Title,
source, cost if any, date of issue and address of the publisher. Many of The
publications are ava1labl¢ at no charge, and others can be borrowed "from

local libraries.

Small Business Administration

The SBA has four separate lists of publications for smal | buSiness:

1) "A Survey of Federal Government Publications of Inferesf to
Small Business,'" 85 pages, price: 45¢

2) "Small Business Administration Publications: Free Management
Ass:sfance Publications," SBA 115E, 8 prges, free

3) "Small Business Administration Publ:cafions For-Sale
Bookfets," SBA 1153, 6 pages, free -

4) "Small Business Administration Publications: Classification
of Management Publications," S3A ]I5E, 8 pages, free.
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"Publications for Business"

This is the title of a free I5-page booklet published by the U.S. Department
of Commerce. It provides a list of government publications, periodicals,
pamphlets, etc. of interest to business. The booklet is divided into four
sections: Periodicals, Industry Studies, Marketing Publications, and
Publications on World Trade.

SPECIAL INTEREST LIST: THE EDUCATOR

+
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Obviously, a teacher of a course in New Venture Formation or a course in

Entrepreneurship will find this entire Resource Guide as a valuable source
of literature for his students. The authors felt that a short-list of the
"standard" readings would be particularly helpful. Furthermore, the

selections of any teacher will depend upon his own orientation for teach-
ing the course, as well as the character of the students, i.e., undergradu-
ate students, vocational and technical students, engineering versus
business administration students, graduate students or adult education
students -- each has their own perspective, as well as previous experience
from which fo draw.

Mayer, Kurt N., Goldstein, Sidney, THE FIRST TWO YEARS:
PROBLEMS OF SMALL FIRM GROWTH AND SURVIVAL: Washington, D.C.:
Small Business Administration, 196]|

Hund, James, BLACK ENTREPRENEURSHIP, Wadsworth Publishing Company,
Belmont, California, 1970

Cole, Arthur H., BUSINESS ENTERPRISE IN ITS SOCIAL SETTING,
Harvard University Press, Cambridge, MA, 1959

Preston, Lee E., MANAGING THE INDEPENDENT BUSINESS, Prentice-
Hall, Inc., Englewood Cliffs, New Jersey, 1962

Cochran, Thomas C. and Miller, William, THE AGE OF ENTERPRISE,
Harper and Row Publishers, Harper Torchbooks, The Academy
Library, New York and Evanston, 1961
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Chamberlain, John, THE ENTERPRISING AMER|CANS, Harper and Row
Publishers, New York and Evanston, 1963

Krentzman, Harvey, MANAGING FOR PROF{TS, Small Business Adminis-
tration, U.S. Government Printing Office, Washingion, C.C.

Allen, Louis L., STARTING AND SUCCEEDING IN YOUR OWN SMALL BUSI-
NESS, Grossett and Dunlap, New York

Rpbinson, Roland ., FINANCING THE DYNAMIC-SMALL FIRMS: PROBLEMS
' OF PROMOTION, SURVIVAL AND. GROWTH, Wadsworth Publishing
Company, Belmont, CA.

McClelland, David and Winter, David G., MOTIVATING ECONOMIC
ACHIEVEMENT, The Free Press, New York, 1969

A Kilby, Peter and Associates, ENTREPRENEURSHIP AND ECONOMIC
DEVELOPMENT, The Free Press, New York, 197]

Rischin, Moses, THE AMERICAN GOSPEL OF SUCCESS: INDIVIDUALISM
AND BEYOND, Quadranglie.Books, Chicago, 1965

Huber, Richard M., AMERICAN IDEA OF SUCCESS, McGraw-Hill,
New York, 1971

Jacobs, Jane, THE ECONOMY OF CITIES, Random House, New
York, 1969.
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Sawyer, J.E. "Entrepreneurial Studies: Perspectives and
Directions 1948-1958." BUSINESS HISTORY REVIEW,
Winter, 1958, pp. 434-443,

Hagen, Everett, E. "The Entrepreneur as Rebel Against
' Traditional Society," HUMAN ORGANIZATION, Voi. 19,
Winter, 1960-1961, pp. 185-187.
Cross Reference: 4,6,7

Research by the author into the personalities and
roles of entrepreneurs in Latin America shows that
society's value on industria!l activity affects the
development of entrepreneurs. In particutar, if the
value is low, entrepreneurs will be rebels against
the traditional society.

Zinker, Maurice. "Entrepreneurs: Key to Growth,'" STANFORD
RESEARCH INSTITUTE JOURNAL. Second Quarter, 1961,
pp. 43-48. : .

Moore, David G. THE ENTREPRENEUR: A BEHAVIORAL STUDY OF
THE MEN WHO START BUSINESS ENTERPRISES. Michigan State
University: Bureau of Buslness and Economic Research, 1962.
Cross Reference: 7

Collins, Orvis and Moore, David G. BEHAVIORAL CHARACTERISTICS
OF ENTREPRENEURS. Michigan State University: Bureau
of Business and Economic Research, 1962,
Cross Reference: 7

Granick, David. THE EUROPEAN EXECUTIVE. Garden City, New York:
Doubieday and Company, !nc., 1962, 376 pp.
Cross Reference: 4, 8

. In the analysis of the post-war European executive, the
author shows how some older structures of society cause
European executives to differ greatly from their American
counterparts. Part |ll, on entrepreneurship, and Part !V,
on owners and managers, show the difference between
America and Europe.



-7 "Developmental Marketing: The Rebirth of the Enfrepreneur."
STEEL, September, 1963. [53: 50-63.
Cross Reference: 18

. A series of predictions are made indicating the
importance of developmental marketing for future success
in business. To make those predictions come true, a rebirth
of the entrepreneur is needed. The article lists a dozen
of the more outstanding trends, developments, shifts and
changes: in the environment that gives the entrepreneur
his chance to do developmental marketing.

| -8 Shetty, M.C. "Entrepreneurship in Small Industry." |INTERNATIONAL
DEVELOPMENT REVIEW, June, 1964. 6:15.
Cross Reference: |7

This paper seeks fto emphasize the rcle of "imitative,"
as opposed to "innovative," entrepreneur-managers in
the newly industralizing countries.

[-9 "Why men take risks." NATION'S BUSINESS, October, 1964.
52: 121-122+,
Cross Reference: 7

Adapted from a chapter of THE ENTERPRISING MAN (see item
7-9). A penetrating look at the qualities of an
entrepreneur -- the antitheses of the organization man..

=10 Collins, Orvis F., Moore, David G., and Unwalla, Darab.
"The Enterpising Man and the Business Executive."
BUSINESS TOFICS, XII, Winter, 1964, pp. 19-34.

=11 Komives, John L. '"Some Characteristics of Selected Entrepreneurs."
PhD Thesis, Michigan State University. Ann Arbor:
University Microfilms, 1965.

An analysis of the relationship between the personal
backgrcund of 33 entrepreneurs and the nature of the
organizational patterns of the firms they founded.




1-12 Smith, N., "The Entreprensur and His Firm," unpublished PhD
. dissertation, Michigan State University, 1965.

An explanatory study to examine the retationship
between entrepreneurial types and the i~itiation,
maintenance and aggrandizement of their companies.

=13 Aitken, Hugh G., Ed. EXPLORATIONS I[N ENTERPRISE. Cambridge:
Harvard University Press, 1965.
Cross Reference: 4, 6, 8

This collection of articles by the former editor of
EXPLORATIONS IN ENTREPRENEURIAL HISTORY, approaches

the subject from an historlcal basis. Divided into
four groups, the first presents examples of better=-
known approaches to entrepreneurship, the second is
articles on social and cultural factors in entrepre-
neurial behavior, and the third some portraits of
individual entrepreneurs, and the fourth group attempts
to define entrepreneurial types. A}l these essays

are introduced by brief editorial statements.

j=-14 Schrage, H. "R+D Entrepreneur; profile of success."
HARVARD BUSINESS REVIEW, November, 1965.  43: 56-69.
Cross Refersnce: 7, 16

This new study reports that the R + D entrepreneur
exhibits much achievement motivation, a high degree
of awareness of himself and others, but little power-
motivated behavior.

j-15 Litzinger, Wm. D. "The Motel Entrepreneur and the Motel
Manager." ACADEMY OF MANAGEMENT JOURNAL, December,
1965, Volume 8, Number 4. pp. 268-281.

The author using two paper and pencil tests of Biographical
history compared "Mom and Pop" Mote! Entrepreneur to

Chain Mote! Managers. A statistical and verbal analysis
cf his findings are reported.

[~ 16 Soslow, N.G. "A Comparison of the Origins and Orientations of
True Entrepreneurs, Other Owners, and Business Hierarchs."
Unpublished doctoral dissertation, Michigan State University,
[966.
Cross Reference: 7




=17 Detano, Myles S,, Johnson, Dudley, W., Woodworth, Robert T.
ENTREPRENEURIAL REPORT, University of Washington,
March, 1966.

I-18 Roberts, Edward B. and Wainer, Herbert A. SOME CHARACTERISTICS
OF TECHNICAL ENTREPRENEURS. Cambridge: Research Program
on the Management of Science and Technology, M.1.T.,
May, 1966. pp. 32.
Cross Reference: 8, 16

A study of 69 technical entrepreneurs to find
characteristics in family background, education and
motivation. Results showed that entrepreneurial
fathers are likely to produce entrepreneurial sons, and
a relationship was found between the father's occupa-
tional status and the son's educational achievement.

I-19 Dubno, P. and Weintraub, W. "The Entrepreneurial Spirit:
Who Nurtures it?" BUSINESS TOPICS, Summer, 1966,
14: 38-44.

Cross Reference: 7

A consideration of the recent attack upon collegiate
undergraduate schools of pusiness and the Implications
upon the development of entrepreneurs.

1-20 Smith, Norman R, THE ENTREPRENEUR AND HIS FIRM: THE RELATIONSHIP
BETWEEN TYPE OF MAN AND TYPE OF COMPANY. East Lansing,
Michigan, Michigan State University Press, 1967, pp. 102
Cross Reference: 7

This Is a case study with the alm to identify types

of entrepreneurs and types of firms, to examine how the
two fit together, and to hypothesize on more standard
study of entrepreneurial types. The author constructs
models of craftsman-entrepreneur and opportunistic-
entrepreneur, and then considers deviations from the
ideal and the dynamics of man and his firm relationships.

1-21 "Science Entrepreneur" INDUSTRIAL RESEARCH, February, 1967.
pp . 23"24.
Cross Reference: 16




1-22 "Entrepreneurs; luck and pluck -- and a strong succession,"
FORBES, September 15, 1967. 100: 200+

A look at the companies which have climbed onto the
FORTUNE Top 100 list since 1917 - and a look at the
extraordinary men who built them.

1-23 Roberts, E., "What it takes to be an En*repreneur——and to Hang
On to One," M.I.T., 19¢8,

|-24 "Hippie Capitalists Are Making it Happen." BUSINESS WEEK,
January 27, 1968, pp. 84-85,

1-25 "Entrepreneur'" AMERICAN ECONOMIC REVIEW: PAPERS AND
PROCEEDINGS. May, 1968, pp. 60-98.

A collection of several articles, plus discussion, on
entrepreneurs. See items |-26, 1-27, 6-17, {7-14.

1-26 Cole, A.H. "The Entrepreneurs;" introductory remarks.
AMERICAN ECONOMIC REVIEW, May, 1968. 58:60-63.

Introductory remarks to a sesslon concerning the
entreprenaur at the American Economic Associatlion annual
meeting. Mr. Cole, the Director of the Research Center
for Entrepreneurial History at Harvard, offers six
propositions concerning the entrepreneur.

1-27 Baumo!l, W.J. "Entrepreneurship In Economic Theory."
AMERICAN ECONOMIC REVIEW, May, 1968. 58: 64-7I.

The paper examines the grounds on which entrepreneurship
should concern economists, seeks to explain why economic
theory has failed to develop an illuminating formal
anatysis of entreprenaurship, and argues that theory can
say a great deal that Is highly relevant to the subject
of entrepreneurship.

)

-28 Dubno, Peter, "Nurture of the Entrepreneurlal Spirit."
SCIENCE, August 2, 1968. p. 419,
Cross Reference: 7




1-29

=31

i=32

=33

1-34

=35

Giesbrecht, M.G. "Entrepreneurship vs. Modern Management, a
co-aim for business." MSU BUSINESS TOPICS, Winter, 1968
16: 23-3I
Cross Reference: 4, |7

From a study of Taiwan, the author concludes that (I|)
entreprensurs do not develop into corporate managers,
and (2) economic development does not come about
through entrepreneurship.

Glough, J.W. THE RISE OF THE ENTREPRENEUR. New York,
Schocken Books, 1969

Louls, A.M. "Gallery of Business Wonders." FORTUNE,
January 1969, 79: 80-83
Cross Reference: 5

Gilman, Glenn "Managers and Ertrepreneurs: some simllarities
and dlfferences." AMERICAN INDUSTRIAL DEVELORMENT
COUNCIL, Aprit, 1969 4:17-3|
Cross Reference: 18

"Brother Act Stars and Loew's: L, and R. Tisch." BUSINESS
WEEK April 12, 1969 pp. 126-127
Cross Reference: 5

"Oracle Follows His Own Advice: Consultant J. . lebold."
BUSINESS WEEK April 12, 1969 pp. 60-62+
Cross Reference: 5

Snell, D., "All-Pro Miniconglomerate." LIFE, May 23, 1969
66:85-86
Cross Reference: 5




1-36 "Entreprencurship.” An Innovation Group Transcript, Article
Seminar Number One, New York, June, 1969

An edited discussion with Richard S. Morse, president of
National Research Corporation, and several men who
regularly write for INNOVATION and other invited
businessmen.

|-37 "What Makes Entrepreneurs Tick?" STEEL, September |, 1969
165: 29-30

An interview with Dr. John Komives and Mr. Kar| Bostrom
concerning the creation of the Center far Venture
Management, which has the goais to find out what makes

the entrepreneur tick, to encourage new business formation
and to help entrepreneurs solve their special problems
through basic research.

1-38 "Young Tigers of Business,” NATION'S BUSINESS, October, 1969
pp. 28-34

1-39 Collins, Orvis and Moore, David G. THE ORGANIZATION MAKERS,
a New York, Appleton-Century=Crofts, 1970 pp. 232
Cross Reference: 7

This is a revision of THE ENTERPRISING MAN, (See |tem 7-9)
In four parts, this book considers the school for
entrepreneurs, projectors and projections, creators

and the enterprise, and a new part comparing independent
and administrative entrepreneurs.

1-40 Winkier, J. "Last Stronghold of the Old-Style Entrepreneur,"
THE DIRECTOR, February, 1970.




1-41 Broehl, Wayne G., Jr. "A Less Ueveloped Entrepreneur?"
COLUMBIA JOURNAL OF WORLD BUSINESS, March-April, 1970
5: 1-19
Cross Reference: 4, |7

The quality of entrepreneurship is not constant, but
entrepreneurs are found in all societies. This article
considers whether there is a less developed entrepreneur?
The aim is to investigate the types and actions of
entrepreneurs in less developed countries.

}-42 “Should You Start Your Own Business?" [INDUSTRY WEEK,
June 29, 1970, 166: 22-28
Cross Reterence: 7

The entrepreneur typically fifls a highly personal need
to create ongoing enterprise from nothing but his own
determination. The article looks at the *ype of people
who become entrepreneurs and some of the considerations
that must be faced to start your own business. :

1-43 Bendit, Robert L. "Working With the Entrepreneur," PER!ODIC
REPORT of the Vernon Psychological Laboratory, August, 1970
Number 47,

A short article discussing the entrepreneur, his actions
in starting a new business, and the adjustments he might
make once the busliness is functioning, Provides Insights
Into unique qualities and difficulties of the entrepreneur.

{-44 "Young Lions." ELECTRONIC NEWS, September 8, 1970 15:1+

1-45 Mitton, Dary! “The Peter Principle Catches the Noveau
Entrepreneur,” THE MANAGERS KEY May, 1971 vol. XLVi,
No. | pp. 6-10
Cross Reference: |18

1-46 Roberts, Edmund and Walner, Herbert. "Soma Characteristics of
Selected Entrepreneurs,” 1EEE TRANSACTIONS ON ENG INEERING
MANAGEMENT, August 1974, Vol. #8 No, 3
Cross Reference: 7, 8




{=-47 "Can the [ndividuallist Still Beat the 0dds?" INSTITUTIONS/
VOLUME FEEDING MANAGEMENT, August 15, 1971 68: 25-45
Cross Reference: 9

|-48 "Entrepreneurs Teach Others How tc Do !t, Project Enterprise,
UCLA," BUSINESS WEEK, November 13, 1971 p. 124

1-49 Sinclair, U.L. and fells, A.G. "Management Challenges to the
Entrepreneur,” THE BUSINESS QUARTERLY Spring, 1972
Vol. 37, No. |

Cross Reference: 173

M

Two members of Charterhouse Canada Limited, a venture
capital company, discuss some of the basic personal
traits which they have learned to look for as investors.

1-50 Jones, Gardiner, B. "The Revolutionaries of Business," EAST-
WEST CENTER MAGAZINE, Summer, 1972, pp. (=3
Cross Reference: 8

1«51 Komives, John L. "Characteristics of Entrepreneurs," THE
BUSINESS QUARTERLY, Summer, 1972, Vol. 37, No, 2
Cross Reference: 7

wWhat are the ingredients that make a successful entrepreneur?
Dr. Komivas, director of the Center for Venture Management
discusses his findings.

1=52 Mancuso, Joseph, FUN AND GUTS = THE ENTREPRENEUR'S PHILOSOPHY
Massachusetts: Addeson-Wesley Publishing Co. 1973

An eminently readable and practical gulde to entrepreneurship.

1-53 Swayne, Chartes and Tucker, William, THE EFFECTIVE ENTREPRENEUR
Morristown, New Jersey: General Learning Press, 1973 173 pp.
Cross Reference: 13




1-54 "Entrepreneurship Workshop
Hawaii, January &-26,

I11," THE EAST-WEST CENTER, Honclulu,
|
Cross Reference: 4, |7

L
973

This report contains materials and discussion on
Entrepreneurial training and developrert in Indcresia,
Korea, Malaysia, the Phiiippines, China, U

.S, Trust
Territories, Thailand, in addition to varicus areas
in the United States.

1-55 Kahn, S.A. "Entrepreneurship Revisited." APPRAISAL JOURNAL,
January, 1973 4l1:113-118
1=-56 Komives, John L. "Analyzing the Entrepreneur,"” NATIONAL
ASSOCIATION OF SMALL BUSINESS INVESTMENT COMPANIES 1972
Annual Meeting, February, 1973 pp. 65-95
1=-57 Pickle, Hal B, and Rungeling, Brian "Empirical Investigation
of Entrepreneurial Goals and Customer Satisfaction,"
THE JOURNAL OF BUSINESS Aprii, 1973 Vol. 46 No, 2
pp. 268-273
Cross Refarence: 7
1-58 "Chips Off Big Blocks," {(NDUSTRY WEEK, June 18, 1973 Vol. 177
pp. 44-46
Cross Reference: |0
1-59 Komives, John L. "Are You One of Them?" MBA June/Juiy 1973

Vol, 7, No. 6 p. 5

A short qulz to see 1f background, personality tralts
and ideas match those of the entrepreneurial archetype,
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=60 Roscow, James P, "Can Entrepreneurship Be Taught?" MBA
June/July, 1973 Vol. 7 No. 6 pp. 12, 16, 50-51,
Crcss Reference: 20 .

MBA, wanting to start their own businesses, find that
nothing in the graduate curriculum prepared them, Now
some schools are trylng to do something about 1%,

1-61 Hershman, Arlene "The Unhappy Entrepreneurs." DUN'S
September, 1973, pp. 72-73, 142-143,
Cross Reference: 7, 10




THE FEMALE ENTREPRENEUR

2-1 Maxwell, G. Schmitt, C.F., and Slotola, R. "Sex Cifferences in
- A Cooperative Task," BUSINESS SCIENCE, 1970 Vol. I5
pp. I84-186

Cross Reference: 7

The results of a study of sex differences in cooperative
behavior, finding a definite tendency for males to
cooperate more than females.

2-2 Hartmann, Heinz "The Enterprising Woman: A German Model,"
COLUMBIA JOURNAL OF WORLD BUSINESS, March-April, 1970
Vol. 5 No. 2 pp. 61-66
Cross Reference: |, 4

Report of an investigation of 55 women entrepreneuses
in Germany. The numbers are rising and overcoming
prejudice and role conflict.

2-3 "Fortunes from Fat," TIME, February 21, 1972, pp. 7i-72
Cross Reference: 9

2-4 Jessup, Claudia and Chipps, Genie. SUPERGIRLS, New York:
Harper and Row, 1972
Cross Reference: 9, 10

A ltighthearted narrative of the trial and error of two
college trained young women (late 20's) as they started
and operated their own small businesses in New York City.
Covers four years of their particular experiences. Some
good check lists are incorporated in the text.

2=5 Foster, Litlian F. "Feminist Consultants: Sifting Out the
Instant Experts," MBA, March, 1973 Vol. | No. 3
pp. 9, 32
Cross Reference: |5




2-6 Davis, Susan "How to Start Your Own Business," MS July, 1973
Vol. I, No. 12 pp. 69-73, 98 T
Cross Reference: 9




THE MINORITY ENTREPRENEUR

3~ Jones, Thomas B. HOW THE NEGRO CAN START HIS OWN BUSINESS
Brooklyn, New York Pilot Books, 1968

3-2 Cauthorn, Robert C. "Programming for Entrepreneurship Among
American Indians," ARIZONA May, 1968 |7: ||-15
3-3 . McKersie, R.B. '"Vitalize Black Enterprise.”" HARVARD BUSINESS

REVIEW, September, 1968. 46: 88-89

This article examines the condition of black entrepreneur-
ship, describes what is being done to improve it, and shows
how white business and white businessmen can help to

alleviate this largely ignored problem in our large cities.

3-4 "Where It's At: Black Capitalism," BUSINESS AND SOCIETY
December 17, 1968 1|: |-8

Repoff on the develobmenT of black-owned enterprises in
- the United States.

3-5 Haddad, William F. and Pugh, G. Douglas, Editors. BLACK
- ECONOMIC DEVELOPMENT Englewood Cliffs, N.J. Prentice-
_Haill, Inc. 1969
Cross Reference: |7

The papers in this volume were first used as background
reading for the 35th American Assembly which met April 24-27,
1969 to discuss Black Economic Development. Taking into
consideration the statistics of black exclusion trom
business, these authorities analyze effective programs for
black enterprise, ways to build a black managerial class,

the problems of black/white partnerships and the social
utility of ghetto economic devetopment.




3-6 Cross, Theodore L. BLACK CAPITALISM: STRATEGY FOR BUSINESS IN
THE GHETTO. New York: Athereum, 1969

The author believes that the ghetto economy operates at
the threshold of anarchy, and it must be reshaped and
stabilized. The book urges adoption of a thirteen-point
system of attack on each of the wealth-repressive forces
in the ghetto ecoromy. Black capitalism is not only
grounded on credit and skills from the white ecoromy, but
also on programs to assist the training of black
entrepreneurs.

3-7 Coles, Flournoy A., Jr. AN ANALYSIS OF BLACK ENTREPRENEURSHIP IN
SEVEN URBAN AREAS. Wushington D.C.: the National Business
League under the sponsorship of the Booker T. Washington
Foundation, 1969 128 pp.

A survey of 564 enterprises in seven cities to determine

what resources and assistance are necessary fto make these
enterprises - and-Black enterprises in general - productive
end self-sustaining. The study considered the characteristics
of both the enterprises and the entrepreneurs who operate

them.

3-8 Sturdivant, Frederick D. "The Limits of Black CapiTalism."
HARVARD BUSINESS REVIEW. January-February, 1969
pp. 122-128

Cross Reference: . |

The author suggests that Community Development Corporations
will have very |imited success because they make erroneous
assumptions about the nature of the entrepreneur.

3-9 Levitan, Sar A. and Taggart, Robert Ill. "Entrepreneurship -
Another Option Toward Equal Opportunity.'" POVERTY AND
HUMAN RESOURCES ABSTRACTS, March-April, 1969 4: 15-22




3-10 Petrov, John V. "Regro Entrepreneurship: Myth or Realitfy."
MARQUETTE BUSINESS REVIEW Spring, 1969 Vol. 13, No. |
pp. 34-37
Cross Reference: 6

A short but sympatheiic essay with historical notations
and concluding that Negro Entrepreneurs exist and will
seize opportunily when such is a reality again.

3-11 Schorr, B. "Some U.S. - Assisted Black Businesses lag
After Initial Financing," THE WALL STREET JOURNAL,
September 23, 1969 p. i+

After initial financing, many minority enterprises will
require additional government assistance to continue the
operation.

3-12 Booms, Bernard H. and Ward, James E. "The Cons of Black
Capitalism." BUSINESS HORIZONS, October, 1969 Vo!. 12,
No. 3, pp. 17-26

The authors in a thoughtful exploration warn against a
nmiraculous upswing in Black Entrepreneursnip and ask whether
too much energy and resources devoted to this sector might
have negative results to an otherwise good program.

3-13 Levitan, Sar A., Mangum, Garth L., and Taggert, Robert I11I,
Economic Cpportunity in the Ghetyo: The Partnership
of Government and Business Balitimore: The John Hopkins

Press, 1970 B84 pp.

A dispassionate and factual study of the economic situation
in the ghetto and some of the possible soluticons. Included
are section explaining the need to create new private-
sector jobs near the ghetto, the need to promote IGcal
ownership of ghetto business, and the need for a government-
business partnership.




3-14 MacDonald, Stephen, (ed) BUSINESS AND RLACKS, MINORITIES
AS EMPLOYEES AND ENTREPRENEURS, Princeton, MN.J., Dow Jones
Books, 1970, 150 pp.

3=-15 Hund, James M. BLACK ENTREPRENEURSHiP, Belmont, Califcrnia
Wadsworth, 1970
Cross Reference: 1, 9

With an objective to raise issues and present informaticon
to be used for further discussion, the volume faces the
problem of developing black entrepreneurship and
capitalism. The book points out that the davelopment

of human resources is a principle ingredient lacking in
black entrepreneurial situations.

3-16 Farmer, Richard N. "The Pros of Black Capitalism." BUSINESS
HOR1ZONS, February, 1970, Vol. 13, No. ! pp. 37-40

A report of the relative success of modest programs In
starting new Black Enterprises and assisting their success,
In answer to previous article "The Cons of Black Capiralism"
BUSINESS HORIZONS, October, 1969.

»

-7 Jackson, Bert E. "Training Minority Entrepreneurs.” JOURNAL
OF SMALL BUSINESS MANAGEMENT, Apri{, 1970 8:27-31
Cross Reference: (5

Since 1964, the Smal! Business Gulidance and Development
Center at Howard University has worked +o improve the

, Management skills for minority owners and managers in the
washington area. Now a new program is being organized
utilizing achievement motivation techniques developed
by David McClelland. |t attempts to integrate behavioral
sclence ideas with established business concepts.

3-18 Myhra, David, “"Purchasing Department Inputs to Stimulate Black
Capitalism.” JOURNAL OF PURCHASING, May, 1970 6:42-47

Minority groups are seeking commercial ideas which can
generate employment for their own communities, To do
this, Blacks have used a questionnaire to galn information
about gocas and services purchased by local firms from
out-of~town vendors. Using this data, firms can then be
planned to supply needed goods to local firms,
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Seldin, Moury 5. and Kokus, John, Jr. anagerent Aids for black
Ertrepreneurs: The American University Program." JOURNAL
OF SMALL BUSINESS MANAGEYENT.  Summer-July, 1970
Yol. 8, pp. 13-15
Cross Reference: |5

Some interesting experiences of students and faculty with
wWashington, D.C. Elack Entrepreneurs.

Woddel |, Jack O. and Watson, O.M, THE AMERICAN INDIAN N
URBAN SOCIETY, Little, Brown and Co., 1971

Many of the readings have implicaticns for American Indian
entrepreneurship. See especially Chapter 9 by William Hodne.

Timmons, J.A. "Black Is Beautitul-~Is it Bountiful?" HARVARD
BUSINESS REVILW, November, 1971 49:8]1-34
Cross Reference: |5

A report on an entrepreneurial training program.

Poinsett, A. "“From Plasterer to Plutocrat, Herman Jerome Russell,”
EBONY May, 1973 28:84-7+
Cross Reterence: |, 5

Brimmer, Andrew F. "Outlook for Blacks in twusiness,® NAM REPORTS
November 20, 1973 pp. 5-7

Duran, Etizabeth C, and Duran, James A,, Jr., "The Tape Croker
Indian Reserve Furniture Factory Project,” HUMAN ORGANIZATION
Fall, 1973, Vol. 3/ pp. 231=242



3=25 Strang, William A., Hairston, Richard; Maiken, Jeffrey; and Turner, Henry
MINORITY ENTERPRISE DEVELOPMENT PROGRAM: CONSULTING FOR
BLACK ENTERPRISE = A CHALLENGE TO THE BUSINESS ESTABLISHMENT.
Milwaukee: The Center for Venture Management, 1970 85 pp.

3-26 Strang, Wililam A, CONSULTING FOR BLACK ENTERPRISE - EXPERIENCES
DURING THE SECOND YEAR. Milwaukee: The Center for Venture
Management, 1971. 104 pp.

327 Anderson, Dan R. MINORITY ENTERPRISE DEVELOPMENT PROGRAM:
EXPERIENCES DURING THE THIRD YF*=, Madison: Bureau of
Business Research and Servlcs duate School of Business
Administration, University ot onsin, 1973, 162 pages.

3-28 Anderson, Dan R. MINORITY ENTERPRISE DEVELOPMENT PROGRAM:
EXPERIENCES DURING THE FOURTH YEAR. Madlison: Bureau of
Business Research and Service, Graduate School of Business
Administration, Unlversity of Wisconsin, 1973 225 pp.

3-29 "He Cuts the Risk for Minority Entrepreneurs," BUSINESS WEEK,
October 20, 1973, pp. 70, 73, 76.
Cross Reference: {2
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4-5

Redlich, Fritz, "A Program for Entrepreneurial Research."
WELTWIRSCHAFTICHES ARCHIVES, 1957, Heft | 78:47-64

Prakash, Om, "The Problem of Entrepreneurship in Socialist
Economy.™ INDIAN JOURNAL OF ECONOMY, July 1958
39:59-70

Bonne, A. "Entrepreneuriat Problems in Israel." MIDDLE EAST
JOURNAL Winter, 1958 |2: 89-95

Berna, James J. "Patterns of Entrepreneurship in South tndia."
ECONOMIC DEVELOPMENT CULTURAL CHANGE April, 1959
7:343-62

Farmer, R.N. "lLocal Entrepreneurship in Saudi Arabia."
BUSINESS HISTORY REVIEW, Spring, 1959 33:73-86

Berna, James J. {INDUSTRIAL ENTREPRENEURSHIP IN MADRAS STATE,
New York, Asian Publishing House, 1960 239 pp.
Cross Reference: |, 17

This Is a study centering around a group of entrepreneurs
developed as a case-study of a region of an under-developed
country, 1|t investigates the background of the entrepreneur,
the ways they developed, and the problems faced.

Sayigh, Y.A. “"Researching the Entrepreneur (In Lebanon)." BUSINESS
HISTORY REVIEW, 1960, 34:98-110
Cross Reference: |, {7

The reproduction of the questionnaire used by the author
in a study of entrepreneurship in Labanon.
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4-8 Taylor, Norman "French Canadians as Industrial Entreprereurs.”
JOURNAL OF POLITICAL ECONOMY, February, 1960, Vol. LxVill
Ne. |, pp. 37-52

4-9 Golay, fFrank H. "Entrepreneurship and tconomic Development in
the Philippines.™ FAR EASTERN SURVEY, June 1960 29:£1-6

4-10 Alexander, Atec P, "Industrial Entreprencurship in lurkey: Origins
and Growth." ECONOMIC DEVELOPMENT AND CULTURAL CHANGE
July, 1960 8:349-65

4-11 Van Der Kroef, Jusius M. "The Indonesian Entrepreneur: Images."
AMERICAN JOURIAL OF ECONOMICS AND SOCIOLOGY, July, 1960
19:413-25

4-12 “Exploration on New Markets by Small and Medium Sized Firms."

THE ORGANIZATION FOR ECONOMIC COOPERATION AND DEVELOPMENT
Paris, 1961 86 pp.

The report of a conference held in October, 1961, The emphasis
was on export marketing problems of small and medium sized
firms, marketing techniques, and cooperation with other firms,

4-13 "Russia's Private Sector.” ECONOMIST, May 13, 1961

The new Soviet penalties for "economic crimes" serve as

a reminder of the persistence of private enterprise 43 years
after the revolution: to abolish it altogether would create a
real gap In Russian life.

4-14 Cochran, Thomas C. and Relna, Ruben E.  ENTREPRENEURSHIP IN
ARGENTINE CULTURE, Phlladelphia: University of Pennsylvania
Press, 1962 328 pp.
Cross Reference: 5

The book presents a case history of the career of an

ttalian-born entrepreneur as head of an Argentine firm, The
wuthors selected a modern Latin American country to avold

the arbitrary definition of entrepreneurship in its American

and European forms., First the country of Argentina is described,
then the history of the entrepreneur and his enterprise are
related,
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4-15 Hartman, Heinz ENTERPRISE AND POLITICS 11 STuTh AFRICA, Princeton
N.J.: Princeton University, 1962 101 pp.

This study is concerned with the results ot the South
African business~government conflict upon prociction,
enterprise, manpower and managerial anc entreprercurial

talent.

4-{6 Sayigh, Yusif A. NTREPRENEURS OF LELANON  Cambridge:
Harvard University Press, 1962 177 pp.
Cross Reterence: |, {7

This study examines the relationship of entrepreneurship

to development in Lebanon., The entrepreneur is seen as an
Innovator, who takes from elsewhere and contributes new
ideas to the Lebanese economy. Lebanon is the most advanced
of the Arab countries, and the author investigates the
entrepreneurs role In this economic advancement.

4-17 Papanek, G.F., "The Development of Entrepreneurship." AMERICAN
ECONOMIC REVIEW, May, 1962 52: 46-58
Cross Reference: |

The report of studies In Pakistan about the development ot
entrepreneurs. The author found that a substantlial change In
economic Incentives or disincentives Is a sufficlent condition
to bring about the emergency of Industrial ertrepreneurs.

4-18 Brandenburg, frank "“Entrepreneurs.” INTER=-AMERICAN ECONOMIC
AFFALIRS, Winter, 1962 106:3-23
Cross Reference: |7

A contribution to the theory of entrepreneurship and
economic development: the case of Mexico,

4-19 Goodanough, Ward H. COOPERATION IN CHANGE. New York: Russetl
Sage Foundation, 1963 522 pp.
Cross Reference: {7

An anthropological approach to the problem of developing

an under-developed community. The book deals both with the
theory and the practice of community development, considering
soclal emotional and administrative concerns.
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4-21

4-22

4-23.

4-24

Barth, Fredrik. THE ROLE OF THE ENTREPRENEUR ‘N SOCIAL CHANCE
IN NORTHERN NORWAY. Bergen: Scandinavian University Books,
1853 83 pp.
Cross Reference: |, 8

This book consists of four essays bty anthropologists about
the Northern Norway entrepreneur. The essays are: (1)
Three Types of North Norwegian Entrepreneurship; (2)
Entrepreneurial Activity Withou- s Profits; (3) Two
Entrepreneurial Careers in a Sr ocal Community; and
(4) Entrepreneurship in Politic..

Goertz, Clifford. PEDDLERS AND.PRINCES: SOCIAL CHANGE AND
ECONOMIC MODERNIZATION IN TWO INDONESIAN TOWNS. University
cf Chicago Press, Chicago, IL 1963
Cross Reference: 8

Kniesberg, Louis "Entrepreneurs in Latin America and the Role
of Culturat and Situat!onal Processes," INTERNATIONAL
SOCIAL SCIENCE JOURNAL, 1963 15: 581~594

Carroll, John J. “iIndustrla! Background and Entrepreneurial
Performance." PHILIPPINE STATISTICIAN June-September, 1963
12:72=81

Raijationship betwean the previous position of a man and his
actual performance as an entrepreneur. (Phllippines)

Gaulad, Charles A. THE LAST TITAN: PERCIVAL FARQUHAR., AMERICAN
ENTREPRENEUR IN LATIN AMERICA, Institute of Hispanic
American and Luso=Brazillian Studies. Bollvar House Stanford
Unlversity, Callfornia 1964 xiv+427+(7)p

Published as a speclal lssue of Hispanic American Report.
Blography of well-known American responsible for developing
many railroads, utilities and other Industries in Latin
America.
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4-25 Brandenburg, Frank ThE LEVELOPMENT CF LATIN AMERICAN PRIVATE
ENTERPRISE. Washingteon, [.C. National Flanning Assooistion
1964 131 pp.

This study assesses the means by which private enterprise in
Latin America can increase its contribution to the area's
economic political ond social progress. The businessman
with whom this study is primarily ~oncernad is the private
entrepreneur in Latin America who owns, promotes, orqanizes,
or manages a manufacturing enterprise. This entrepreneur is
the major agent of productivity in the private sector of
Latin American econcmies,

4-26 Blair, Calvin P. "Nacional Financiera: Entrepreneurship in a
Mixed Economy." in Raymond Vernon, ed, PUBLIC POLICY AND
PRIVATE ENTERPRISE IN MEXICO. Cambridge: Harvard Unlversity
Press, 1964 pp. 191-240
Cross Reference: 12

A case study of the national lending institution in Mexico,

and the roles of the public and private sectors. The study
attempts to find what entrepreneurial roles Nacional Financlera
has played in the economic development of Mexico. The roles

of its efforts to develop a natlonal securlties market and

as fiduclary for the federal government are dealt with

briefly.

4-27 Geiger, Theodore and Armstrong, Winifred "The Development of
African Private Enterprise." PLANNING PAMPHLET #12 National
Planning Association. Washington, D.C. 1964 260 pp.
Cross Reference: {7

The majority of this document is devoted tn an analysis of
Atrican Entrepreneurs. The imptication of this research
for devetlopment Is specified. A short but valuable
bibilography Is included.

4-28 Hirschmeier, Johannes ORIGINS OF ENTREPRENEURSHIP IN MEYI, JAPAN
Cambridge, 1964
Cross Reference: 17




4-29 Katzin, Margaret "The Role of the Small Entrepreneur." in Melville
J. Haskonits and Mitchel!l Hannitz (eds.) ECONOMIC
TRANSITION IN AFRICA. Chicago Northwestern ‘Iniversity Press,

1964
Cross Reference: |, 8
4-30 Macapagal, Diosdado "Growth of Filipino Entrepreneurship."

INDUSTRIAL PHILIPPINES, February, 1964 14:3-6

Address before the Philippine chamber of industries
January 15, 1964,

4-3| Carrolt John J. S.J. THE FILIPINO MANUFACTURING ENTREPRENEUR,
Ithaca, New York: Cornell University Press, 1965 226 pp.
Cross Reference: |, 5, 8

This study, based on Interviews with leaders of more than

a hundred enterprises, examines the economic and soclal
histories of the entrepreneurs and the processes of founding
and successfully directing thelr firms in the postwar
Philippine economy. Chapters are concerned with the Philipine
setting, characteristics of entrepreneurs, various background,
the soclial structure and entrepreneurship, and entrepreneusial
performance.

4-32 Lipman, Aaron "Social Backgrounds of the Bogota." J{OURNAL OF
INTER-AMERICAN STUDIES  April, 1965 7:227-35

4-33 Vicker, Ray "Global Tycoons: Some Young Americans Bulld Personal
Empires In European Business." WALL STREET JOURNAL
Septebmer 24, 1965 |66:1+

4-34 Klein, Herbert S. "Entrepreneurs." INTER-AMERICAN ECONOMIC
AFFAIRS Autumn, 1965 19:3-23

The creation of the Patino tin empire (career of Simon

Iturr! Panino and his role in the development of Bolivian and
world tin industries).
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4-35

4-36

4-37

4-38

4-39

4-40

Lauterbach, Albert. ENTERPRISE IN LATIN AMERICA: BUSINESS
ATTITUDES IN DEVELOPING ECONOMY. Ithaca, New York:
Cornell University Press, 1966 203 pp.

Cross Reference: |7

The result of over 300 interviews with Latin American
businessmen, the book reports how these businessmen perceive
their role. Although similarities exist with European and
American management, the author explores those traits which
seem to be unique to the Latin American businessmen. The
study is based on explorations in Latin America, but it also
applies tc other parts of the world.

Nanjappor, K.L. HOW TO MANUFACTURE ENTREPRENEURS IN BACKWOODS
AREAS, New Dehli, india: National Small Industries
Corporation, 1966

Hazlehurst, Leighton W, ENTREPRENEURSHIP AND THE MERCHANT CASTES
IN A PUNJABI CITY. Program in Comparative Studies on
Southern Asia. Commonwealth Studies Center, Duke
University, Durham, N.C. 1966 pp ix+15]

Perham, J. "Entrepreneur in lreland." DUNS February, 1966
87:65

Whyte, W.F. and Braun, R.R. '"Heroes, Homework, and Industrial
Growth." COLUMBIA JOURNAL OF WORLD BUSINESS, Spbring, 1966
Cross Reference: 15

A country's schoolrocm may actively discourage the traits
most conducive to entrepreneurial success.

Harris, John R. and Rowe, Mary P. "Entrepreneurial Patterns in the
Nigerian Sawmilling Industry." JOURNAL OF ECONOMIC AND SOCIAL
STUDIES, March 1966. 8:67-95 '

Based on interviews conducted in over 200 firms.
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4~43

4-44

4~45

4-46

Dean, Warren "The Planter as Entrepreneur: The Case of San Paulo."
HISPANIC AMERICAN HISTORICAL REVIEW, May, (966 Vol. XLVI,

No. 2 pp. 138-152

Franko, Lawrence G.; Dixon, Michael; and Marulanda, Carlos
"Entrepreneurship and Industrialization In Latin America:
Three Essays. " STUDIES IN LATIN AMER!ICAN BUSINESS,
University of Texas, Austin Texas. May, 1966. vii+59p

Politics and economics of joint ventures in Latin America
Emergence of entrepreneurs ir developing nations: the case of
Mexico, the predicament of industrial promotion in Columbia.

Crocombe, R.G. et al '"Papuan Entrepreneurs."” NEW GUINEA RESEARCH
BULLETIN #16, Australian National University, Canberra,
A.C.T. Australia, 1967.

Cross Reference: |

A monograph by a group of anthropologists describing
entrepreneurial activity among Papuan Tribesmen.

Alponder, G.G. "EnTrepreﬁeurs and Private Enterprises in Turkey."
MSU BUSINESS TCPICS, Spring, 1967 15:59-68

"Incubating industry in Mexico." BUSINESS WEEK, June 24, 1967
pp. 86-88

Tycoon Berhardo Quintana acts as "mother hen" to flock of
cltient companies. -

Smith, H.R. "Robber Baron and Russian Manager: Curious Cognates."
COLUMBIA JOURNAL OF WORLD BUSINESS, November 1967.
< 2:73~79
Cross. Reference: 18
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4-47

4-48

4-49

4-50

4-5]

Gandhi, Prem, "Entrepreneurship and Economic Development."
COMMERCE PAMPHLET #10 Vora and Co. Publishers Private Ltd.

1968 37 pp
Cross Reference: 17

Westfall, Steven L. [INDUSTRIAL FRANCHISING IN NORTHEAST BRAZIL:
A FEASIBILITY STUDY OF A NEW PROGRAM FOR INDUSTRIAL
DEVELOPMENT, Ph. D. University of Californla, Los Angeles,

1968
Cross Reference: |7

A study into the possibility that United States franchising:
in Brazil makes contributione to industrial development.
The -study includes an examination of the entrepreneurs in
Brazil and his relationship for the development.

Dicke, E. "The Rise of the EnTreprenedr." ANTHROPOLCGICAL STUDY
CONFERENCE Amapyoka, Western Highlands District: New Guinea
Lutheran Mission. 1968

. Schaw, Louis C. THE BONDS OF WORK San Francisco: Jossey-Bass, Inc.

1968 291 pp.
Cross Reference: 7

The study of work patterns in Colombia, in Latin America,
in Colombian individuals, as an occasion to consider
psychological data on entrepreneurial work. |t uses
psychological techniques to study this first world of
entrepreneurial democracies.

HorWiTz, B.N. "Profit Responsibility in Soviet EnTerprise."'
JUURNAL OF BUSINESS January, 1968 41:47-55

Caplan, B. '"Denmark's Inventive Entrepreneur." DUN'S REVIEW

June, 1968
Cross Reference: |
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4-53 Ali, Mahfooz "Entrepreneurship and Economic Development."
PAKISTAN ECONOMIC JOURNAL 1968/1969 19:27-38
Cross Reference: 17

The nature of the Entrepreneurial function on entrepreneurship
in the theory of economic development.

4~54 Von Nell-Breuning, O. '"lImage of the Entrepreneur in Catholic

Social Teaching.'" MANAGEMENT INTERNATIONAL REVIEW, 1969
No. 2-3:35-43

Cross Reference: 8

4-55 Lipman, Aaron THE COLOMBIAN ENTREPRENEUR IN BOGOTA. Coral
- Gables, Florida: University of Miami Press, 1969 141 pp.
Cross Reference: |, 17

This study considers the concept of entrepreneurship and the
economic background, the entrepreneur as o deviant, goals and
_self-definition, and implications for economic development.
The book results from three years of research in Bogota,
Bolumbia.

4-56 Finney, B.R. '"New Guinean Entrepreneurs," NEW GUINEA RESEARCH
BULLETIN # 27 Australian National Un® ersity, Canberra,
A.C.T. Australia, 1969
Cross Reference: |

A monograph by'an anthropologist describing entrepreneurial
" type activity among New Guinean tribesmen.

4-57 Dean, Warren THE INDUSTRIALIZATION OF SAO PAULO, 1880-1945,
Austin, The University of Texas Press, 1969 240 pp.
Cross Reference: 6, 8 '

r The study deals with three related and sequential aspects of

the entrepreneurial role. Part One considers the origins of
entrepreneurs, Part Two continues the discussion of Industrialists
as a group arising from elites and creating their own new

elite, and in Part Three the manufacturers revealed thsir

outlook on society which was a significant determinant of

the next phase of industrialization.
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4-59

4-60

4-61

4-62

4-63

4-64

"Sma!l Firms: Ailments, Remedies," ECONOMIST, April 12, 1969
pp. 69-70

"Teaching Business Success." TIME, April 29, 1969
Cross Reference: 20

Course held at India's Smal! Industries Extension iraining
institute in Hyderabad.

Grosset, Serge. '"Reflections on ktntrepreneurship in Europe and
America," DUQUESNE REVIEW, Spring 1969. 14:41-64

El Taher, Fuad "Entrepreneurshir in the United Arah Republic:
the Eve of the Economic Plan 1660-65." ECONOMY AND
BUSINESS BULLETIN, Temple University, Spring, 19€9
21:23-29

A survey of concepts, sources, and betravior,

"White Man, Come Back," U.S. NEWS & WORLD REPORT May 19, 1969
€6:102-104

Iin the former colonies it's "White Man, Come Back":

freedom was no panacea for new countries of Asla and Africa;
so now the skills and investments of people from former
ruling nations are eageriy welcomed in the ex-colonles.

Mel loan, George "Self-Made Africans: Nigarlan Entrepreneurs.”
WALL STREET JOURNAL, May 19, 1969 173:1+

Nigerian entrepreneurs find business difficult to come by.

Epstein, T.S. "Indigenous Entrewpreneurs and the Narrow Horizon."

In THE INDIGENOUS ROLE !N BUSINESS ENTERPRISE. New Guinea
Research Bulletin #35 Canberra: Australian National
University., 1970
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4-65 Hol lowood, Bernard "The Smail Business and the Economic Clirmate."
QUARTERLY REVIEW National Westminister Bank, February, 1970
p. 2=9

Superbly written analyses of the hardship tor small
business and the small businessman in contemporary
England.

4-66 Yamamura, Kozo and Rosovsky, Henry "Entrepreneurial Studies in
Japan: An Introduction.”™ BUSINESS HISTORY REVIEW.
Spring, 1970 Vol. XLIV No. | pp. 1-12

The first article of seven dedicating the entire issue to
Japar's entrepreneurship, A valuabie contribution to cross-
cultural studies of entrepreneurship.

4-617 Hirschmeier, Johannes, Morikawa, Hidemasa, and Talira, Kojl
“Japanese Entrepreneurship.® BUSINESS HISTORY REVIEW
Spring, 1970
Cross Reference: ©

Partial contents are: "The Japanese Spirit of Enterprise,
1868-1970"; "The Organizational Structure of the Mitsubishi
and Mitsul Zalibatsu, 1868-1922: A Comparative Study"”; and
"Factory Legisiation and Management Modernization During
Japan's industrialization, 1968-19i6.,"

4-68 “The Private Entrepreveur in Itallan Society." SUCCESSO
(International Edition) April, 1970 12:165-168¢

Summary of the Confindustria-Pirelli commission report,

4-69 THE OWNER-MANAGER AND MANAGERS OF SMALL FIRMS: A DESCRIPTIVE
SURVEY, Lendon, Furniture and Timber Industry Training Board,
Septembar, 1970
Cross Reference: 10

4-70 Buxton, Nell K. “Entrepreneuriai Efficlency In the British Coal
Industry Between the Wars." ECONOMIC HISTORY REVIEW
{Sacond Serles) December, 1970 23:476-497
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4-76

4-77

Wantanate, S. "Entrepreneurship in Small Enterpriscs in Japanese
Manufacturing.”™ INTERMATIONAL LASOUR REVIEW, Decemter, 1370
102:531=57¢

Finney, R.5. WOULD-BE ENTREPRENEURS? MNew Guinea Research Bulletin
#41 Canberra: Australian National Unlversity, (97|
Cross Reference: |

Inaba, Noboru. THE ECONOMIC THEORY OF MEDIUM AND SMALL INDUSTRIES
iN JAPAN. Kobe University: School of Business Administration,
1971 132 pp.

Turner, Graham. BUSINESS IN BRITAIN, Britaln: Penquin, 197]
491 pp.

EDUCATIONAL AND OCCUPATIONAL HISTORIES OF OWNER-MANAGERS AND
MANAGERS, Furniture and Timber {ndustry Tralnlng Board,
London, January, 197t

Jenkins, David "The New Milllonalres." SWEDEN NOW March, 197!
5:38-42

Even In Soclal-democratic Sweden, with its very high taxes,
It Is stiil possible to make a fortune from scratch; the
evidence Is a number of new millionalres, many of them with
spectacular careers in retalling=-in competition with

tough mass-marketing chain stores and international ol!
corporations,

Awad, Mohamed Hashim "The Supply of Risk Bearers in the
Underdeveloped Countries,” ECONOMIC DEVELOPMENT AND
CULTURAL CHANGE, April, 1974 19:461-468
Cross Reference: {7
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AMONG CHINESE, JAPANESE AND BLACKS, University of California
Press, Berkeley, 1972 233 pp.
Cross Reference: 3, €

4-79 Boswel!l, J. THE RISE AND DECLINE OF SMALL FIRMS. Britain:
George Allen and Unwin 1972, 272 pages.

4-80 Clarke, P, SMALL BUSINESSES: HOW THEY SURVIVE. Britain: David and
Charle~, 1972 395 pages.

4-8| JAPAN, THE GOVERNMENT-BUSINESS RELATIONSHIP: A GUIDE FOR THE
AMERICAN BUSINESSMAN, Washington, U.S. Department of Commerce
Bureau of International Commerce, February, 1972 158 pp.

4-82 wiltiams, Norman "The Coid Canadian Climate for the Entrepreneur:
How One Company Weathered (t." THE BUSINESS QUARTERLY,
Spring, 1972 37:1
Cross Reference: 12

The story of Systems Dimensions Ltd. represents a casebocok
example of what can be accomplished in Canada when a group
of aggressive and bright entrepreneurs get support and
encouragement from the financlal community,

4-83 Mcleod, fan H., "Can Canadians Be Successful Entrepreneurs?" THE
BUSINESS QUARTERLY Spring, 1972 37:i

The question of why there have been so few successful
entrepreneurs in Canada is examined by this author who does
not pretend to have the final answer but he dJoes have some
hypotheses that will stimulate thoughttul discussion and
perhaps even constructive action.
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4-84 Litvak, |.A. and Maule, C.J. "Branch Plant Entrepreneurship."
THE BUSINESS QUARTERLY, Spring, 1972 37:|

This article explaines how direct foreign Investment affects
entrepreneurship and human resource development., The

discussion 1s based on extensive research conducted by the
authors and supported by the Canada Councl| of the organizational
arrangements of U.S. multinational corporations and their
subslidlaries in Canada and it shows Canadians' scope for
entreprevneurship Is Iimited by foreign flmms.

4-85 Ho¢glins, J.W. "Acacdemic Spin-Of4s and Canadlan Entrepreneurship."
THE BUSINESS QUARTERLY  Spring, 1972 37:1
Cross Reference: 16

There are in Canada several Ingredients for successful
entrepreneurship. What Is lacking is a collective sense

of optimism about the current economic environment., What
Is needed to develop spin-oft entrepreneurship Is a much
more distinct economic policy, fully understood by the high
civil service, the universities, the industrialists, and
the financlial community. The author feels the first step
to such a consensus is for the governments of Canada to
understand the Intelligent management of change.

4-86 Grieve, Alan "Venture Caplital Sources aru the Canadian Entrepreneur."
THE BUSINESS QUARTERLY Spring, 1972 37:1|
Cross Reference: 13

Canada does not have many entrepreneurs. The author feels
that |f certalin positive moves were made, Canada would see
an upsurge in entrepreneurship which would greatly benefit
this country, He spelis out what those moves should be.

4-87 Paquet, Gilles "French-Canadian Entrepreneurship: Quebec Must
Design its Own Brand.” THE BUSINESS QUARTECRLY, Summer, 1972
37:2

in Quabec opportunities are plentiful, old barriers are about
to crumble and the new taboos have not crystallized. The
antrepreneurs are in the center of the stage but they are
stiii in Act |,




b=5r Litvak, I.A, and Mauie, C.J. "Managing the Entrepreneurial
Enterprise” THE BUSINESS QUARTERLY, Summer, 1972 37:0
Cross Reference: 16

This article provides Jata about the factors which advance
and obstruct technoiogical entrepreneurship In Canada. Its
aim is to determine the advancing ro!e government might play.

4=89 aillie, A. Charles "Promoting Entrepreneurship in Canada." THE
HUSINESS QUARTERLY, Summer, 1972 37:2
Cross Reference: 9, I3

In this article, the Vice-President and Director of Capital
Dynamics Management Ltd, who 1s responsible for management
ot the Ail Canadian Mutual Funds, and Capital Dynamics Ltd,
discusses the complexities of promoting Canadian entrepreneurship.

4-90 "Yritalin: U.S. Entreprenasurs Find a Home."™ BUSINESS WEEK
September 9, 1972 p 50+

A=G| Cortes, Jaime ¥, ™Entrepreneurship Training and Development,”
East-West Center, December 13, 197:
Cross fteference: {7

4=92 Bayliss, Brian T, "The Small Firm in the Road Haulage Indust: ."
COMMITTEE OF INQUIRY ON SMALL FIRMS London: Her Majesty's
Stationery Cftfice, 1973

Cox, J.G. "Scientific and Engineering Manpower and Ressarch in
Smati Firms,"

Davis, J.R, and Kelly, M, "Smati Flrms In the Manufacturing
Sector. .

Lee, Dennis, "Flinanclal Facllities for Small Firms."
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Freeman, C. "The Role of Small Firms in !nnovation in the
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Golby; C.W. and Johns, G. "Attitude and Motivation."
Hall, Margaret "The Small Unit in the Distributive Trades."
Hillebrandt, Patricia M. "Small Firms in the Construction Industry.”

Hebden, J. and Rotinson, R.V.F. "Small Firms in the Motor Vehicle
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Lund, P. and Miner, D. "Three Studies on Small Firms."

Merrett Cyriax Associates, "Dynamics of Small Firms."
\ ! .

4

Moos, S. "Aspects of Monopoly and Restrictive Practices Legislation
in Relation to Small Firms."

Pickering, J.F. Greenwood, J.A. and Hunt, Diana "The Small Firm
"in the Hotel and Catering industry,'

Smith, A.D. "Small Retailers: Prospects and Policies."
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Tamari, M. "A Postal Questionnaire Survey of Small Firms: An
Analysls of Financial Data."

Tomart, M, "A Postal Questionnaire Survey of Small Firms: Non-
Financial Data."

Todd, Douglas "The Relative Efficiency of Small and Large Firms."

4-93 Boswell, Jonathan THE RISE AND DECLINE OF SMALL FIRMS, Metheum
Publishing Company, Ontario, Canada, 1973 272 pp.
Cross Reference: 9, 14

This book Is based on a careful survey of 64 small businesses
in Britain, from which it attempts to draw concluslons about
the nature of entrepreneurs and whether they can be encouraged.

4-94 Finney, Ben R, BIG MEN AND BUSINESS The University Press of

Hawali, 1973
Entrepreneurship and economic growth In the New Guinea
Highlands.
4-95 Dresang, Dennis, L, "Entrepreneurialism and Development Administration."
ADMINISTRATIVE SCIENCE CUARTERLY, March, 1973 i8:1
pp. 76-85

Cross Reference: 8

4-96 Rob idoux, Jean and Cloutier, Andre Guy PROFILE OF SELECTED
ENTREPRENEURS PROMOTING THE SUCCESS OF THEIR ENTERPRISES (N
QUEBEC, University of Shebrooke, Quebec, May, 1973
Cross Refsrence: |

This Is an Important behavioral study of entrepreneurs in
French speaking Quebec. The study was based primarily on
extensive depth interviews, and supports the general

findings of other such studlies of operating entrepreneurs.

Available in French only, but an English transiation is in
process.
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4-97 Clson, Dean F., and Goedeke, Ralph M, "The Role of the Alaskan
Native Enterprise Manager: A Focal Point for Individual
Stress and Community Conflict." ACADEMY OF MANAGEMENT
JOURNAL, June, 1973 |16 #2 pp. 347-35|

4-98 Parish, Willtam L. Jr. "Internal Migration and Modernization:
The European Case." ECONOMIC DEVELOPMENT AND CULTURAL
CHANGE, July, 1873 Vol. 21, #4 pp. 591-609

This article 1s a valuable aid to the scholar examining the

effect of migration on the rate of new business formation.
Contains valuable bibliographical citations.
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"A One-Man Operation in an Organized World." BUSINESS WEEK
September 10, {960 p. H10-112
Cross Reference: ©

Erwin S. Wolfson has made a fortune in real estate operating
like a 19th century entrepreneur.

Getty J. Paul, HOW TO BE RICH, Chicago: Playboy Press, 1961

Hanicke, Jack, "“Industry In-Fighter." WALL STREET JOURNAL
May 21, 1962 159:1+

Edward D. Lamb caps his career in corporate takeovers with
wiro at Seiberling (rubber company); he hopes to avoid
repetition of slump that hit after he won Air-Way (electric
appliance corporation) control; portrait of an empire bullder.

Scheiber, H.N. "Entrepreneurship and Western Development: The Case
of Micajah T. Williams." BUSINESS HISTORY REVIEW 1963
37:345-68 No, 4

Wiliiams, who played a key role in western transport and
banking from 1820 to 1843, was precursor of an entrepreneurial
type usually associated with a iater period of American
development.

Brown, S.H. "Frawley Phenomenon." FORTUNE, Feburary, 1966
13:136-9+ :

Business empire, based on razor blades, color fiim, and
electric appliances.
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Uris, Auren THE EXECUTIVE BREAKTHROUGH. Garden City, New York
Doub leday and Company, Inc. 1967 421 pp.
Cross Reference: 7, I8

The stories of twenty-one people who made it to the top

of the business organizations. Also included are chapters

on entrepreneur versus organization man, big companies versus
smal |l companies, and involvement and motivation.

Reynolds, Milton "If You Hesitate, You're Lost." FORBES
October |, 1967 100:68

"An Interview with Laser Inventor Dr. Theodore H. Maiman."
FORBES, September !, 1968 [02:42-46

The experience of a top scientist when he got deeply
- involved in the business world.

Cline, Ned "The Man and the Challenge." CAMPUS, November, 1968.
Voi. 4 pp. 18-23

Barmash, Isadore THE SELF-MADE MAN; SUCCESS AND STRESS, AMERICAN
STYLE. New York: The MacMililan Co. 1969 367 pp.

Profile of the first tycoons, and of present day
inrovators including chapters on the careers of elght
New Yorkers.

"With Your Money and My Brains: The Management Style of Richard
S. Morse." INNOVATIONS, May, 1969 No. | pp. 56-65
Cross Reference: |2 :

“|dea Man Extraordinary,™ |INTERNATIONAL MANAGEMENT June, 1969
24:65-68

An article about one of the most creative businessmen in
the U.S. - Sherman Fairchild.
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5-13 "Conglomerate Chief on a Fast Track." BUSINESS WEEK, June 7, 1969
pp. 154-156

A short biography of Tinkham Veal, who has buiit up Alco
Standard through the acquisition of smal ler, successful
companies  Veal then lets the entrepreneurs of the small
companies continue their work, and Alco Standard handles the
larger corporate problems.

5-14 Horman, Chartes, and Wolff, Michael "The Management Style of
Denis M. Robinson." INNOVATION, June, 1969 No. 2 10-19

. The study of the co-founder and president of High Voltage
Engineer.ng. With John Trump and Robert Van de Graff,
Robinson helped start the firm after World War Il. Through
his leadership, High Voltage Engineering is now still
independent and heads the industry.

5-15 "Incurables." FORBES July I, 1969 [04:21-23+
Cross Reference: 7

Forbes interviewed nine men who love being entrepreneurs.
Even great wealth cannot cure these men of functioning as
entrepreneurs.

5-16 "Jjohn D. Mac Arthur's Very Private Empire." FORBES
November 15, 1969 104:57-8+

5-17 Cox William Drought '"What Will He Think of Next? G.S. Brown."
SPORTS '| LLUSTRATED May 4, 1970 23:38-42+
Cross Reference: I_

5-18 Secrest, Larry (interviewer) ENTREPRENEURSHIP IN OIL, MR. PAUL
R. HOOS AND THE PRODC OlL AND GAS COMPANY. The University
of Texas at Austin, February, 197I
Cross Reference: |, 6, tlI

Transcribed interviews with the four principal owners and
operators of the PRODO Qil and Gas Company. The interviews
concentrate on the entrepreneurial activity involved, the
data and decisions that lead to business success.
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5-20

5-21

5-22

5-23

1 5-24

Meyer, Larry (Interviewer) PIONEER IN TEXAS LEATHER GOODS, C.C.
WELHAUSEN OF TEX-TAN WELHAUSEN, The University of Texas at
Austin, February, 1971 .

Cross Reference: |, 6, 9

An interview with the president and founder to Tex-Tan
Welhausen and an examination of the factors, data, and
decisions which led to the formation and successful /
operation of the company.

Beasley, William Howard |11 (Interviewer) INNOVATOR N INDUSTRY
AND BANKING, INTERVIEW WITH MR. BEN F. LOVE, The University
of Texas at Austin, February, 197{
Cross Reference: 1, 7

An interview with Ben F. Love, the founder of his own
company who later turned his attention to the: banking
industry. Includes an examination in his motives, goals
and the decisions which affected his success.

Wilking, S.V. "Tale of Two Men, Two Businesses and Two Profit
Performances." PUBLISHERS WEEKLY April, 19, 197|
199:26-8

Ross, I. "Do~lt-Yourself Man from Parkersburg, West Virginia."
FORTUNE, July, 1971 84:98-102+

Travers, N. '"How Maxwell Joseph Came in from the Cold." DIRECTOR
August, 1971 24:206-209 :

"George Gray - Entrepreneur at the Crossroads."” DIRECTOR
November, 1971 24:233 '
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University, San Diego) Fall, 197I
Cross Reference: |

5-26 . Louviere, V. "Encouragement for Young Entrepreneurs.'" NATIONS
BUSINESS July, 1972 60:16

5-27 O'Connor, J.J. "Hippie Entrepreneur Ropp Cuts. Hair (A Little)
: ' But Still Bugs Establishment." ADVERTISING AGE
September 11, 1972 43:22

5-28 Armour, Lawrence A. THE YOUNG MILLIONAIRES. Chizago: The
Playboy Press, 1973.

5-29 Davidson, Barbara "Two Guys Who Made |t With Thelr Umbroller,"
\EW YORK TIMES MAGAZINE, January 7, 1973,
Cross Reference: |

5-30 Bylinsky, G. '"Visicnary on a Goldsn Shoestring," FORTUNE, June, 1973
Vol. 87 pp. 150-153+
Cross Reference: 16

5-3| Lessing L. "Salt of the Earth Jolns the War on Pol lution,"
FORTUNE, July, 1973 Vol. 88 pp. |38-142+
Cross Reference: 16

5-32 By linsky, Gene. "Zoecon Turns Bugs Against Themseives,'" FORTUNE
August, 1973 pp. 94-103,
-, ross Reference: 16
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£-33 "The Alabama Flash: From Truck Oriver o $20 Millicn." oh's
September, [973 pp. 12-24 1§

5-34 Burck, Charies G. "Optel's (Mis)Adventures in Liquid Crystuls,™
FORTUNE, Cctober, 1973 pp. 193-202,
Cross Reference: ¢ -

5=-3% Bylinsky, Gene. "How Intel won Its Bet on Memory hips,"
FORTUNE, November, 1973, pp. 142-147, |194-(%¢c,
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Schumpeter, Joseph A. CAPITALISM, SOCIALISM AND DEMOCRACY
3rd Egition New York: Harper and Row, 1950
Cross Reference: 18

Love, fFrederic C. and Riemersma, Jelle ENTERPRISE AND SECULAR
CHANGE, Readings In Economic History, Homewood, {1linois:
Richard D. Irwin, 1353 546 pp.

Cross Reference: |7

Redtich, Fritz "The Business Leader as a 'Diamonic Figure' ({"
AMER{ICAN JOURNAL OF ECONOMICS AND SOCIOLOGY, Aprii, 1953
Vol. 12, pp. 289-299
Cross Reference: 18

Cole, Arthur H, FNTREPRENEURSHIP AND ENTREPRENEURIAL HISTORY:
THE INSTITI AL SETTING, Harvard University Press,
Cambridge, achusetts, 1959

Evans, G. Heberton, Jr. "Business Entrepreneurs, Their Major
Functions and Related Tensts.” JOURNAL OF ECONGM!C
HISTORY June, 1959 19:250-70

Dale, Ernest THE GREAT ORGANIZERS, New York, McGraw-Hitl, 1960
Cross Reference: 1, I8

The author traces the antrapreneurial history of four
company founders and their management idealogy which results
in the emergencs of four major U.S. companles.
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67 Chamberfain, John THE ENTERPRISING AMERICANS: A BUSINESS HICTORY
OF THE UNITED STATES, New York: Harper & Row, Futlishers
1961 20 pp.

This book gives a history of business from the revoluticn

to the present. The heroes are entrepreneurs who under took
risk ventures and combined the units of production into
creative enterprises. The history covers both periods

and industries, from textile mill and railroad to automotive
industry and computer corporation. Leaders of early industry
are not presented as robber barons, but as btuilders, creators,
innovators and enterprisers,

-8 Miltler, Witliam MEN IN BUSINESS: ESSAYS IN THE HISTORICAL ROLE
OF THE ENTREPRENEUR, New York: Harper and Row, 1962
Cross Reference: |

6-9 Kahan, A, "“Entrepreneurship in the early development of Iron
Manufacturing In Russia." ECONOMIC DEVELOPMENT AND
CULTURAL CHANGE, July 1962 10:365:422
Cross Reterence: 17

This short review of the origins and nature of entrepreneurship
in early iron manufacturing in Russla consliders (1) government
attitudes; (2) soclal orliglins of entrepreneurs and sources

of capital; (3) changes In geographic distribution; (4)
attitudes of government toward private entrepreneurs, and

(5) labor problems and plant operations.

6-10 Atdcroft, D.H. "The Fntrepremeur and the British Economy, {870~
1914, ECONOMIC HISTCRY REVIEW, August 1964, 17:113-134
Cross Reference: 4

This article puts forward the hypothes!s that Britaln's
relatively poor economic pertormance from {1870-1914 can be
attributed to the fallure of the British entrepreneu: to
respond to the chajienge of changed conditions,
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=11 Odle, T. "Entrepreneurial Cooperation on the Great Lakes: Origins
of the Methods of American Grain Marketing."™ BUSINESS
HISTORY REVIEW Winter, 1964 38:439-55

6-12 Andreano, Ralph L. (ed) NEW VIEWS ON AMERICAN ECONOMIC DEVELOPMENT
Cambridge, Massachusetts: Scherkman Publiishing Co., 1965
434 pp.

6-13 Sachs, William S, and Hoogenboom, Ari., THE ENTERPRISING COLON{ALS
Chicago, Argonaut, Inc. 1965 228 pp.

A history of the American socliety on the eve of the
revolution, seen through the eyes of colonial businessmen.
With an economic viewpoint, the book gives an account of the
faying of the foundations for today's businesses.

6-14 Mason, B. "Entrepreneurlal Activity in New York During the
American Revolution,”™ BUSINESS H{STORY REVIEW, Summer, 1966
Vol. 40 pp. 190-212

6=15 Gras, £thet C. "Business History of the Unlted States: About
1650 to 1950's" Llnco!n. Educational Foundation, 1967

A condensation of Norman Gras' three-volume manuscript.

6=16 Parris, Addison W, THE SMALL BUSINESS ADM(N‘STRAT!ON. Frederic
A, Praeger, New York, 1968
Cross Reference: (9

This book part of the Praejer series or Government
Degartments and Agencies detalls the history, growth and work
flow of the SBA,

6=17 Soltow, J.H. "The Entrepreneur in Economic History."™ AMERICAN
ECONOMIC REVIEW, May, 1968 58:84-92 :

A brief but comprehensive and usaful survey of entrepreneurial
research in economic history.
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6~18 Giacalone, Joseph A. "Entrepreneurial Theory and American
’ Business History: A Survey." REVIEW OF SOCIAL ECOHOMY
Septembur, 1968 26:156-67

Examination of the economic |iterature on the businessman.

6-19 Gough, J.W. THE RISE OF THE ENTREPRENEUR. New York Schocken
Books, 1969 290 pp.
Cross Reference: 4

Beginning during the sixteenth century in England, new

processes and industrles were begun after the economically
backward medlieval period. This history attributes the rise

In the economy to the entrapreneur, who organlized the Increasing
capital resources. After discussing the making of the
entrepreneur, the author considers the British Industries

that grew with the rise of the eantrepreneur.

6-20 Gattinean, R. "Entrepreneur In a Democratic Society." MANAGEMENT
INTERNATIONAL REVIEW, 1969 9 No. 2-3:19-26
Cross Reference: 4

The author argues, from various perspectives, that the
entrepreneur today in a democratic society is even more
Important than the entrepreneurs of 100 years ago, This
Is presen‘ad with exampies from West Germany.

6=21 May, Data, W, "The Smail Businessman In American History.,"
THE FINANCING OF SMALL BUSINESS, ilsw York: The MacMillan
Company, 1969,
Cross Reference: ||

6-22 Jacobs, Jane THE ECONOMY OF CITIES, Random bouse, New York,
1969
Cross Reference: 17

A significant contribution to the |lterature of econcmic
development and theory of the firm. Taken In historical
context, it sheds very favoratie light on the role and
function cof entrepreneurs {and Innovators),
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6~-23 Cochran, Thomas and Chandler, Alfred D,
Cross Reference: 9, 17

“he serious student of enterprise formation, deveiopmert

and history, must be fully familiar with the total |iterature
of these two scholar-writers. The origins of large business
in America, the role of new enterprise, the system of )
economic development in Ameiica, the entire range is expfored
in the varicus books, publications, etc. of these two

giants, For exampie, THE AGE OF ENTERPRISE by Cochran,

and THE RAILROADS by Chandler,

6-24 EXPLORATIONS IN ENTREPRENEURIAL HISTORY,
Cross Reference: |, 4, 5, 6, 7, 8, 9, 17

Published at the Harvard Center for ten ysars. Upon
cessation of the Harvard Center, the publication was

resumed at Kent State University in Ohlo, under the title

of EEH 1. Microfilm tapes of both series are avallable,.
The publication is now edited by Dr. Gary Walton, Department
of Economics, Indiana University and has the title of
EXPLORATIONS IN ECONOMIC HISTORY (since 1970). Articles in
this series might be of particular Interest to students
interested in the following categories: |, 4, 5, 6, 7, 8,
9, and 17,
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PSYCHOLOGICAL

7= McClelland, David C. THL ALHTEVING COUTETY, rinceten:
D. Van-Nostrand Company, lrnc, {4961 49 po,
Cross Reference: |7

This book shows how one human rotive, the reed for
achievement, appears with 5reat reqularity in the
imaginative thirkina of men and riations before pericas of
rapid econcmic growth. The way in which o strong need

for achievement prumotes successful entrepreneurs is alsc
explored. |t Is suggested that economic arowth can be
accelerated by increasing the motivaticn needed for success.

7=2 Mayer, H.,Walker, W.,and Cltwin, G. "Motive Patterns and Risk
Preferences Associated with Entreprencurchip," JCURNAL
OF ABNORMAL AND SOCIAL PSYCHOLOGY, 1961, 6% pp. 570-74

7-3 Mayer, Kurt B. and Goldstein, Sidney THE FIRST TWO YEARS:
PROBLEMS OF SMALL FIRM GROWTH AND SURVIVAL. Washington:
Small Buslness Administration, 1961 233 pp,
Cross Reference: 8, 14

This study is based on the detsited study of 8! smali

retall and service flrms over a two year perliod., !t attempts
to distingulsh small business surviving the first two years
from those which closed during the founding perioca. The
study was begun without rigid hypotheses, and covers areads

of motivation, locatlion, financing, development, termination,
and survivals.

7-4 Bradburn, N.M. and Berlew, D.E. "ticed for Achievement and
English Industrial Growth." ECONOMIC DEVELOPMENT AND
CULTURAL CHANGE, October, (961 10:8-20
Cross Reference: 4, 8

Report on a study which attemptec to link the need for
achievement with the development of early Protestant turope.
The study arose from Max Weber‘s contentions in Protestant
Ethnic and the Splrlt of Capitalism,
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Filley, Atan C. A THEORY OF SMALL BUSINESS AND DIVISIONAL GROWTH
Ph. D. Thesis, Ohio State University, Ann Arbor; University
Microfiims, 1962,

Cross Reference: 10

A depth analysis of five different companies experiencing
moderate to significant growth. Highlights the relationship
of financial, production, and sales efforts to personality
of key executives as well as abllities of the entrepreneur
to grow with his growing firm,

Argyrls, Chris. INTERPERSONAL COMPETENCE AND ORGANI!ZAT IONAL
EFFECTIVENESS. Homewood, tllinois: Irwin, 1962 292 pp.

A concept for developing succesful change In the behavior
o¢ top executives. A working modei of maturity based on
theory and a laboratory program, retates Interpersonal
competence with the values of formal organization.

McClelland, D.C. "Business Drive and Netlonal Achievement."
HARVARD BUSINESS REVIEW." July-August, 1962
40:99-112
Cross Reference: 7

An explanation of the achievement motive in business, and

the role 1t serves and results 1t brings. Also considered is
how a nation's achievement Is closely retated to the
achievement motive of Its businessmen.

Geliman, Saul, W. MOTIVATION AND PRODUCTIVITY, New York:
American Management Association, 1963

This book reports on the significant achievements in the
study of motivation during the past 30 years and shows
how the results can be applied to Increase individual
productivity,
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7-9 Collins, O.F.; Moore, D.G.; and Unwalla, D.B. THE ENTERPRISING
MAN. East lLansing: The Michigan State University Graduate
Schoo! of Business Administration, 1964 254 pp.
Cross Reference: |

This book is about the enterprising man or entrepreneur.

It Is based on research into the origins, motivations, and
patterns of behavior of men who tried to establish businesses
on thelr own and succeeded. The concern is wlth what
motivates the entrepreneur to strike out on his own and set
up a new business entarprise. The book has three parts:

1) Background of the Study; 2) The Man and the Firm; and

3) Enterprising Man and Administrative Man.

7-10 Fisk, George, ed. THE FRONTIERS OF MANAGEMENT PSYCHOLOGY.
New York: Harper and Row, Publishers, 1964 301 pp.

A collection of articles to show actual managers the
possible use of management psychology. Of particular
interest is the article "Entrepreneurlal Psychology of Facing
Conflict In Organizations." (pp. 50-67)

7-114 "Psychoanalyzing the Small Businessman." BUSINESS WEEK
September 19, 1964. p 90+
Cross Reference: ||

7-12 Rischin, M. ed. THE AMERICAN GOSPEL OF SUCCESS: INDIVIDUALISM
AND BEYOND. Chicago, Quadrangle Books, 1965

A book of readings, generally from the behavioral sclences
dealing with toplics noted In the title.

7-13 McClelland, D.C. "Achlevement and Entrepreneurship: A
tongitudina! Study." JOURNAL OF PERSONALITY AND SOCIAL
PSYCHOLOGY, 1965, 1, 38%-92 (a).
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7-14 Wagner, Sheldon R. "A Comparison of Personality Factors of
Smal | Owner-Managers with those of Graduate Teacher:
A Pilot Study." MARQUETTE BUSINESS REVIEW. Fall, 1965
Vol. 9, No. 3

Various comparisons are made for 25 small retail owners
utitizing standard paper and pencil personality tests.

The tests do not seem to discriminate the non-owner group. A
thorough review of previous testing programs with this

group is given.

7-15 McClelland, David C. "Achievement Motivation Can be Developed."
HARVARD BUSINESS REVIEW, November/December, 1965 43:6-178

The article cha!lenges the programs in underdeveloped and
depressed areas which assume that increasing the opportunities
aval lable to the people is enough. Instead, the author
believes it is necessary to increase the aspirations for
achievement among the leaders of such areas.

7-16 Atkinson, J.W. "Motivational Determinants of Risk-~Taking
Behavior," A THEORY OF ACHIEVEMENT MOTIVATION, New York:
John Wiley and Sons, Inc. 1966 pp. |1-29

-

7=-17 Morris, J.L. "Prosperity for Risk Taking as a Determinant of
Vocational Choice." JOURNAL OF PERSONALITY AND SOCiAL
PSYCHOLOGY, 1966. 3, pp. 328-35
Cross Reference: 8

7-18 McClellard, D.C. "That Urge to Achleve." THINK November/
December, 1966 32:19-23

In recent years psychologists have ¢found a distinct

achievement motive that can be Isolated. The author reports
on his findings.
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7-19 Bliss, P. MARKETING AND THE BEHAVIORAL SC{ENCES, Boston:
Atlyn and Bacon, inc. 1967 pp. 34
Cross Reference: |7

7-20 McCtleltand, David C. BUSINESS LEADERSHIP TRAINING IN URBAN
AND RURAL AMERICA, Sterling Institute, Behavioral Science
Center, 1967.

The report of a 20-month project for the Economic Development
Administration in which a Business Leadership Training
Project was conducted in iwo ecoromically depressed
communities. The aim of the project was to increase the
Job-creating and income-generating capacity of the
communities by training entrepreneurs and potential

enftrepreneurs.

7-21 Mihalasky, J. "Extrasensory Perceprion in Management."
ADVANCED MANAGEMENT JOURNAL July, 1967 32:50-54
Cross Reference: 18 —_——
Results to date indicate that one area of utillty for
extrasensory perception is in the area of beiter understanding
the intuitive decision making process and to do a better
job of selecting superior decision makers and people wlth
superior creative abilities.

7-22 Rindt, Kenneth E. "Personal Characteristics and Goals of

Growers and Non-Growers." JOURNAL OF SMALL BUSINESS
MANAGEMENY, January, 1968 pp. 3-6
Cross Reference: 8

7-23 Vei'non. L.N. "The EnT}epreneur." PERIODIC REPORT of the
Vernon Psychological Laboratory, October, 1968 No. 41 pp. 2-3
Cross Reference: |

A brief article about the history, psychology, qualiftcafions,'
and character of the entrepreneurs.
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7-24

7-25

7-26

7-27

7-28

Halleck, Seymour "Why They'd Rather Do Their Own Thing."
THINK, September/October, 1968 Vol. 34 No. 3 pp. 3-7
Cross Reference: |

"You Don't Have to be Powerless." TIME MAGAZiIiNE, October 18, 1968
94:46-47

The article refers to "Doers" both within organization and
withaut as entrepreneurs.

Byrd, R.E. "Redressing the Balance with Creative Risk Taking
Training." ADULT LEADERSHIP, November, 1568 pp. 250-252

Creative Risk Taking Training was born ouv of the need
for people to gain increased self direction and self motivation
independent of incentives and external pressures.

Schoonmaker, Alan N. "Individualism in Management." CALIFORNIA
MANAGEMENT REVIEW, Winter, 1968. Vol i}, No. 2 pp. 9-22

The author expiores the white collar need for independence
and finds it wanting in large scale organizations. He
concludes that by its nature large scale organization will
not change and thus the need for independence needs to be
requited under more costly conditions.

Nair, Kusum THE LONELY FURROW Ann Arbor: University of
Michigan Press, 1969 309 pp.
Cross Reference: 4, 8, 14

Farming in the United States, Japan and India. An insightful
and personal exploration into the nature of success and
failure among small scale independent farmers.



7-29 Bould L.J. "Conformity and Marginality: Two Faces of
Alienation." JOURNAL GF SOCIAL {SSUES, 1969 25:39-63
Cross Reference: 8

The purpose of the study is to assess the influence of
alienation in a well-defined interpersonal situation relevant
to the conformity domain. The investigation focuses on the
relationship between alienation and responsiveness to peer
group pressure.

7-30 McClelland, David C. and Winter,.David G. MOTIVATING ECONOMIC
ACHIEVEMENT, New York: The Free Press, 1969 395 pp.
Cross Reference: 4, 17

The report of an original attempt to apply achievement
motivation training in the field. The theory was tested,
and a period of exposure to psychological inputs did increase
the achievement motivation of businessmen and entrepreneurs
in India and the United States. The authors conclude that
economic achievement can be stimulated by psychological
educat ion. T

7-31 Wainer, H.A. and Rubin, I.M. "Motivation of Research and
Deve lopment Entrepreneurs: Determinants of Company Success."
JOURNAL OF APPLIED PSYCHOLOGY, 1969. 53%: |78-184
Cross Reference: |[€

Fifty-one fechnical entrepreneurs were studied, focusing
upon the relationships between their motivation and company
performance.

- 7-32 Ferdinand, Theodore N. -"Personality and Career Aspirations
Among Technologists," HUMAN RELATIONS, April, 1969 pp. 121-136

7-3% "Entrepreneurs Are Made, Not Born." FORBES, June |, 1969
103:53-57 :
Cross Referance: i

A short infterview in which David McClelland says he not only -
knows how to spot the entrepreneurial type, but thinks he
can h:ip create them. ' '
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7-34

7-35

7-37

7-38

7-39

+ 7-40

Shivers. Allan "Motivations and Risks of Private “usiness."
MlCHIGAN STATE UNIVERSITY BUSINESS TORICS, Winter, 1969
17 pp. 7-10

Packerd, V. "First. Last or Middle Child - The Surprisinag
Ditterence," READERS DIGEST, Leccember, 19¢9

Brown. Doucias THE PRECICTION OF ENTHEPRENEURIAL <LCCLES,
University of Maryland, 1970, Unpublished Master's Thesis
Cross Reference: |

Hornaday, John A., and Bunker, Charles S. "The Nature of the
Entrepreneur." PERSONNEL PSYCHOLOGY, September, 1970
Vo'!. 23 pp. 47-54
Cross Reterencze: |

Report of a pilot study of 16 white and 4 black entreprenetrs
utilizing structured biographical items in an interview
Guidesheet plus three paper and pencil tests. Results tended
to confirm findings in ENTERPRISING MAN and i"<Clelland et ai,
MOT I VAT ING ECONOMIC ACHIEVEMENT.

Dart, John "The Development of a Classification System for
Entrepreneurial Tvpes with a Special tnvestigation of the
Potential of Achievement Motivation and its Correlates to
Discriminate these Types." Unpublished Ph.D. Thesls,
Universitv of Colorado, 97| '

Cross Reference: |.

The study of entrepreneurial types and their motivations
revealed that distinct types of entrepreneurs do exlst and
that achievement motivation is a useful concept in
explaining the behavior of successful entrepreneurs.

’

Palmer, Michael "Application of Psychological Testing to
Entrepreneurial Potential," CALIFORNIA MANAGEMENT RESEARCH,
spring 1971 13:32-38

Berger, Philip K, aﬁd Ivancevich, John M, "Blrth Order and Managerial
"~ Achievement." ACADEMY OF MANAGEMENT JOURNAL, 16, September,
‘973. ppc 5!5-5‘90
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SOCIOLOGICAL

- 8- Lipset, Seymour, and Bendix, Reinhard, "Social Mobility and
Occupational Career Patterns," AMERICAN JOURNAL OF
SOCIOLOGY, January & March, 1952 pp. 366-74 & 494-504

B=2 Mayer, Kurt B. "Business Enterprise: Traditional Symbol of
Opportunity." AMERICAN JOURNAL OF SOCIOLOGY June, 1953
pp. 160-80

8-3 Cole, A.H. BUSINESS ENTERPRISE IN ITS SOCIAL SETTING Harvard
: Unlversity Press, 1959
Cross Reference: 4, 6, 9

Arthur Cole, the founder of the Center for Entrepreneurial
History, wrote this @s a personal summary of his 'en years
of learning and directing the center.

B-4 Hartmann, . "Managers and Entreprene.rs: A Useful Distinction?"
ADMIN|ISTRAT|VE SCIENCE QUARTERLY March, 1959 3:429-5|
Cross Reference: 18

Rationalization of Industrial management has !imited the role
of innovation and encouraged the substitution of the concept
of manager for that of entrepreneur. The distinction is
useful If it Is In terms of formal authoritles, Weber's
concept and not Schumpeter, entrepreneurship viewed as the
source of formal autherity,

8-5 Hoselitz, Bert F. SOCIOLOGICAL ASPECTS OF ECONOMIC GROWTH
Free Press of Glencoe, IL 1960 250 pg.
Cross Reference: 17

This book covers many aspects of the phenomenon of economic
growth. The sixth chapter on Entrepreneurship and Economic
. Growth discuss various problems the developing nations might
" face in establishing the right groups of entrepreneurs.
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8=-6 Campbell, Robert E. "The Prestige of Industries," JOURNAL OF
APPLIED PSYCHOLOGY. February, 1960 Vel. 44 No. | pp. 1-5
Cross Reference: 7

The repeat of a famous study to determine prestige A
hierarchy of industries and the background of respondents as
they rank industries. The Scholar interested in occupational
mobi lity and entrepreneurial choices will want to refer to

this study.

8-7 Baumhart, R. "Ethics and Catholic Businessmen," AMERICA
January 6, - February 3, 1962 pp. 436-438, 589-59|

-B~8 Taylor, Grady, W. "An Analysis of Certain Social and Psychological
Factors Differentiating Successful from Unsuccesstul Farm
Families.” RURAL SOCIOLOGY September, 1962 Vol. 21, No. 3
pp. 303-315
Cross Reference: 7, 14

A report of the author's Ph.D research. Analysis of Family
Characteristics (Caucasian and Negro) shows famfly

tradition and values are better indicaters than race or even
Socio~Economic Status.

8-9 Puct, 1thiel de Sola "The Head of the Company: Conception of Role
and ldentity." BEHAVIORAL SCIENCE. Apii}, 1964 Vol. 9, No. 2
pp. 147-155

A Sociologist reports on role of company head, many of whom
are small businessmen, many are former entrszpreneurs and in
family hetd firms.

8-10 Blau, P.M. and Duncan, O0.D. THE AMERICAN OCCUPATIONAL STRUCTURE,
New York: John Wiley and Sons 1967.

The most extensive empirical investigation of occupational

mobility. It dez!s with factors affecting the distribution
of people along thte occupational status hlerarchy. .

59




8-11 Sadler, P.J. sarry, B.A. "Organirationa! Characteristics ot
Growing inies." TrE JOURNAL OF MANAGEMENT STUDIES
May, 19¢, vol. 4 No. 2 pp. 204-2!9
Cross Reference: ||

A report of two Social Scientists investigating carefully
the behavior and patterns of a small sample of expanding
small firms principally in the Printing Industry.

B8-12 Bruce, G.D.; Bonjean, C.M.; and Williams, J. Allen Jr. "Job
’ Satisfaction tmong !ndependent Business Men: A Corrective
Study." SOCIOLDGY AND SOCU'AL RESEARCH  April, 1968
Vol. 52 pp. 195-204

8=-13 Sadler, P.J. and Barry, B.A. "™Action Reserach in a Small Firm."
THE JOURNAL OF MANAGEMENT STUD!ES. October, 1968 Vol. 5
No. 3 pp. 316-337
Cross Reference: {0

An extensive report of a lengthy (three years) invo!vement

of two Social Scientists Involved in working In close
association with Senior Management of a printing firm.

An analysis of organization and communications in a small

but expanding company. This project was Initiated by previous
work published in this Journal in 1967 and Is an cutgrowth

of the Tavistock Institute Program,

8-14 Gould Leroy C. "Juvenile Entrepreneurs," AMERICAN JOURNAL OF
SOCIOLOGY May, 1969 Vol. 74 p. 710.

8-15 Pottack, Irwin W. et al. "Social Class and tt2 Subjective Sense
- of Time." ARCHIVES OF GENERAL PSYCHIATRY. July, 1969
2(:1-14 .

Cross Reference: 7

Resu’ts of a study finding a clear refationship between
soclogconomic class and subjective time sense. The potential
of these findings have broad impiications in relation to
"interclass conflict," and by derivation how entrepreneurs
parceive time In relation to their organization.
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8-16 Scanzoni, John H. OPPORTUNITY AND THE FAMILY. New York: Free Press
{MacMillan), 1970
Cross Reference: 7

The author examines the theory that the strength of cohesion
derives 'n part from occupational attainments. Nine hundred
households surveyed and report as achievement values,
authority relatious, etc., reported. Contains a usetul
bibiiography for Sociologists in this area of study.

8-17 Mindenhart, David "The Cntrepreneur's Use of Language."
SOCIOLINGUISTICS IN CRCSS-CULTURAL ANALYSIS Georgetown
University 1972 pp. 57-66

B-18 lanni, Francis A.J. A FAMILY BUSINESS. New York: Russell Sage
Foundation, 1972, 198 pp. '

A comprehensive plcture of an ltallan-American crime faml!y
its business and social organization, roles and relationships,
rules of conduct, and social control.

8-19 WORK IN AMERICA Cambridge, Massachusetts: the MIT Press, 1973
Cross Reference: 11

Report of a Special Task Farce to the Secretary of Health,
fducation, and Welfare. A discussion of the fundamental

rote work plays in the life of American adults, the probliems
currently being experlenced in this country with dissatisfied
workers. The report discusses work related problems and
makes recommendations for large sciis reforms to aiter the
current situation.
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SMALL BUSINESS START=-UP

9~ Lasser Institute 'The J.F.) HOW TO START AND BUILD £ SUCCETSFLIL
BUSINESS. warchmont, New York: American Research Council,
1961 92 pp.

A quide for finding the right path to ease the problems

in starting 4 new business enterprise. Topics covered are:
choosing the best furm of business, obtaining finance and
credit, record keeping, and buying a business.

9-2 Ota, Leslie, and Rodgers, Nancy M. ed. "How to Establish and
Operate Your Own Smal! Business: Thirty-Nine Varieties."
business 1lterature, April-June, 1962 pp. 35-40
*cCross Reference: 10-21|

This Is an extensive annotated bibliography |i5ting books
treating the details of gtarting and operating 39 different
types of small businesses.,

Available from The Business Library, 34 Commerce Street,
Newark, New Jersey 07102, 60 cents.

9-3 Winter, Eimer L. YOUR FUTURE (N YQUR OWN BUSINESS, New York:
Richards Rosen Press, 1966 188 pp.

9-4 Mapes, Glynn "Profs and Profits." WALL STREET JOURNAL
March (3, 1967 169:1+

* More professors put campus lab theories to work in their
own firms,
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9-5 Allen, Louis L. STARTING AND SUCCEEDING IN YOUR OWN SMALL GiU'SINESS
_Mew York: Grosset & Dunlap, 1968 156 pp.
Cross Reference: 10, I3 :

This book i$ written as a serious handbook for an individual
who wishes to start his own small business. The chapters
cover howe 1o raise money, how to get customers, how tu
select products, how to manage, and the philoscphy of a
venture capitalist,

9-6 Roberts, E.B. and Wainer, H.A. "New Enterprises on Route 128."
SCIENCE JOURNAL December, |968, 4:78-B3 ’
Cross Reference: 16

A study of the young, technologically based zompanies in the
asrea surrounding Boston. This MIT study concerned those
companies pegun by former MIT employees as well as those
started by "technological entrepreneurs" from local research

S

centers.

9-7 Bernstein, Louls M. "Does franchising Create a Secure Outlet for
the Small Aspiring Entrepreneur?" JOURNAL OF RETA{LING
Winter, 1968~69 Vol. 44 pp. 2{-38

9-8 THE FRANCHISE GUIDE: AN ENCYCLOPEDIA OF FRANCHISE OPPORTUNITIES
Princeton, New Jersey: Resource Publications, inc. 1969
458 pp. '
Cross Reference: 21
This guide offers comprehensive and timely descriptlions
over 400 current franchise opportunities. The purpose Is to
present the broadest possible spectrum of franchise enterprises
to prospective franchises, the business-minded public and

! students of the franchise method of distribution.
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9-9 Metz, Robert FRANCHISING: HCW TO SELECT A BUSINESS COF YOUR OWN,
New York: Hawthorne books, tnc. 1569 344 pp.

Franchising, the kind of busiress arrangement that is
sweeping the country, is treated in depth.in this volume.
The entire spectrum of franchisina and ways to enter this
field are laid out step by step. Lesigned primarily for
aspiring entrepreneurs investigating franchising as a
means of business entry.

9-10 Lamont, Lawrence M. "Technolcgy Transfer, Inncvation, and
Marketing in Science Criented Spin-0Off Firms: A Conceptual
Model," Ph., D. dissertation, University of Michigan, 1969
Cross Reference: |, !6, I8

A study of technical company formation (between 1954 and
1967) In the Ann Arbor area «~ith particular emphasis on the
nature of the entrepreneur himself and the resultant
marketing effort and style, and related organizational
efforts,

9-11 Stefflre, Volnew THE SMALL NEW BUSINESS. C PB 187 565.
Avallable from Clearinghouse for Federal Scientiflic and
Technical Information., Springfield, Virginia 1969

Resullt of an CEO Grant to the author (in 1969) for "The
development of some techniques for the facilitations of
small business success." Some review of behavioral
characteristics, considerable emphasis on finance, and the
problems of getting started. Includes 85 1tem Bibliography.

9-12 Hoefier, D.C. "Checklist for Start-Ups," ELECTRONIC NEWS,
December 22, 1969.

9-13 “Figure in the Puzzle." NEWSWEEK December 29, 1969
74:51
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9-14

9-15

=16

9-17

9-18

Serif, Med. BUSINESS sUTLDING ICLAS FOR FRANC%!SEg AND SMALL
BUSINESS. New York: Pilc’ Industries, Inc. 1970 43 pp.

This book s*ows how to issue successful news releases to
the community press, how tc cope with the constant problems
of charity giving, and how to make friends for your business
in the community,

Goodman, Steven B, SULDE TS 190 SOURCES OF FRANCHISING
INFORMATION. Lunnellern, New Jersey: Franchise Information
Institute, Educaetion and Training Associates, P.0. Box 304-W7
1970, 39 pp.

Cross Reference: 2|

This guide is of value to anyone seeking information about
the field of franchising. The listings and sources

include free and incxpensive books, magazines, directories
and pamphlets; consulting and advisory services; associations,
and workshops and seminars in the frarchising fields.

David, William NOT QUITE READY TO + FIRE, New York: Collier
Books, 1970. )
Cross Reference: &, !0

The second part of this book contalins ideas for new
businesses which might be started by retired people.

Cooper, Arnold C. "incubator Organizatlons, Spin-Offs, and
Technical Entrepreneurship." INDIANA ACADEMY OF THE
SOCIAL SCIENCES PROCEEDINGS, 1969, April 1970
Third Series Vol. |V; 26-33
Cross Reference: |8

This peper discusses the factors influencing the birth of
new, technologically~based firms. Especially considered

is the Incubator organization, from which Individuals leave
to begin a new firm. The research was based in’Pafo Alto,
California, and involved intensive inierviews with 30
technical entrepreneurs and studies of about 250 new f rms.

"Improving on *he Generai: Data Science Ventures, Inc."
- FORBES #pril 15, 1970 105:78¢+
Cross Reference: 13

rd
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9-19 "How tc $i.rt and Operate a Small Business," Missachusetts
Institute of Technology Seminar for Young Alumni, May G, 1970
Paio Alto, California

Cross Reference: |10

9-20 Cooper, Arnold C. "The Palo Alto Experience,” INDUSTRIAL
RESEARCH May, 1970 12:98-60
Cross Reference: 16

Ccncerned with the founding of new technologically based
firms that are hegun by entrepreneurs who leave existing
firms In the Palo Alto area. Important are the established,
or incubator organizations, and the roles they play in the
beginning of smalter companies.

9-21 Barry, James "Should You Start Your Own Business?" |NDUSTRY WEEK
June 29, 1970 pp. 22-28 .

A hard hitting articie by a knowledgeable consultant
exploring human and business afternatives to starting one's
own business.

9-22 Cooper, A.C. "Entrepreneurial Environment," INDUSTRIAL RESEARCH
MAGAZINE, September 1970, 12:74-7%
Cross Reference: 16

9-23 Bennet, K.W., "Dropouts Turn on New Profits." {RON AGE
Decemper 3, 1970 <

9-24 Dibie, Donald M., UP YOUR OWN ORGANiZATION. Entrepreneur Press
Santa Ciara, Californla, 1971
Cross Reference: 1, 10

A handbook for the employed, the unemployed, and the
self-empioynd on how +5 start and finance a new business.
Includes an extensive t'bliography and sources of additional
information.

“¢
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9-28

9-29

9-30

9-3|

Delman, M. "Pitfalls tc Avoid in Starting Your Own Business,"
AMERICAN LEGION MAGAZINE, February, 1971 90 No. 2

Weinberg, "Mew Business Boom: Requiscat in Pace," DATAMATION
May 15, 1971 17:50-2

Kramer, L. "Grass and Hash Business at Syracuse University,"
FORTUNE September, 197+ 84:102-3

BUSINESSMAN'S INFORMATION GUIDE, New York: American Institute
of Certified-Pd&blic Accountants, 1972 103 pp.

Grindlay, Andrew, '"How Would Y. 4 Like A Computer as a Partner."
THE BUSINESS QUARTERLY, Spring, 1972 Vol. 37 No. |
pp. 82-85
Cross Reference: |4

The computer servirce industry as a field for entrepreneurs
has been changing in Canada. The author expleores the
development and recsons for failure and success.

"Competing With the Big Boys," INDUSTRY WEEK, July 24, 1972

pp. 46+-45
Cross Reference: 15

An old-fashioned millionaire promoter, Herbert J. Miller,
offers some guidelines for making it on your own.

Nicholas, Ted HOW TO FORM YOUR OWN CORPORATION WiTHOUT A LAWYER
FOR UNDER $50." Wilmington, Detaware: Enterprise Publishing
Co., 1973 103 pp.
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9=32 Baumback, Clifford; Kelley, Fezrce; and Lawyer, Kenneth #HOW TC
ORGANIZE AND CPERATE A SMALL BUSINESS 5+h edition Enolewood
Cliffs, New Jersey: PFrentice-Hall, Inc. 1373, ¢72 pp.

This book is designed to show = person haw he can become an
enterpriser. Tha book foiiows a sequence, from the first
choice between entreprene.rship and employment, 1o the
later considerations of enfterprise, operating policy,
management and personal factors.

9=133 Weaver, Peter, YOU, INC. New York: Doubleday and Co. (973
Cross Reference: ||

9-34 "How to Start and Finance a New Business," A cassctte tape
program, Santa Clara, California: The Entrepreneur Press,
1973
Cross Re-erence: . |2, 16

9-35 Putt, Witiiam (ed? STARTING A NEW BUSINESS - A DO-I1T-YOURSELF

GUIDE. (Tentative titie; -Cambridge: MIT Press
Expecied 1974

9-136 Watkins, David S, FOUNDING YOUR OWN BUSINESS, England:
Manchester Business School, 1973,
Cress Reference: 4
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SMALL BUSINESS MANAGEMENT

[0=1 Christensen, C. Roland MANAGEMENT SUCCESSICN IN SMALL AND GROWING
ENTERPRISES, Boston: Harvard University, 1953 217 pp.
Cross Reference: 14

10-2 Donham, Paul and Day, John S. NEW ENTERPRISES AND SMALL BUSINESS
MANAGEMENT. Homewcod, I1linois: Richard D. Irwin, Inc.

1959 832 pp.

A book of selected case studies covering |) starting a
new enterprise 2) acquisition of an established enterprise

3) new enterprise tinancing; and 4) managing the small
business. .

10-3 Jennings, Eugene E. AN ANATOMY OF LEADERSHIP. PRINCES, HEROES,
AND SUPERMEN. New York: Harper, 1960 256 pp.

Prince (power seeker) hero (dedicated to noble causes)
supermen (iconoclas! and value-creator). An examination of
ieadership styles.

[

10-4 Thurston, David B. MANUAL FOR THE PRESIDENT. OF A GROWING COMPANY
Englewcod Cliffs, New Jersey: Pren'ice-Hall, Inc. 1962
437 pp.

10-5 Haynes, W.W. PRICING DEC!SIONS IN SMALL BUS!NESS Lexlngfon:
University of Kentucky Press, 1962 14u pp.

The author shows how the problems of pricing in small
business demand a variety of practices seldom used in

larger operations. The book reports the results of
intensive interviews with the managers of eighty-eight small
businesses.
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i
10~-6 Preston, Leg k., ed. MANAG'NG THE INDEPENDENT BUSINESS.
n

Englewood Cliffs, New rsey: Prentice-Hall, Inc. 1962

323 pp. '

A ccilection of art "~ -overing many phases of manaaing

a business. Subject . or: records and accountinrg, financing,

taxation, personnel, marketing, foretasting, and management
responsibilities.

10-7 Lawyer, Kenneth. SMALL BUSINESS SUCCESS: - OPERATING AND EXECUTIVE
CHARACTERISTiICS. Cleveland: Wesiern_Reserve iniversity
1963, 183 pp. '

Under a grant from the Small Business Administration,

a study of |10 metalworking plants in Chio was made. This
study reports on organization, ac.ounting practices, marketing
management, personnel management, and characteristics of
executives.

10-8 Taylor, H.C. "What the individua! Firm Can Do to Stabilize
its Business,”" MICHIGAN BUSINESS REVIEW January, 1963
Vol. 15

The report finds it imperative to minimize fluctuations

in business, and this can be accomplished with general good
management, business creativity, and long-range planning
programs. :

10-9 Dearden, John "Profit-Planning Accounting for Small Firm,"
HARVARD BUSINESS REVIEW, March-April, 1963

Tradition cost accounting techniques, which are expensive

and inefficient for sma!l businesses, can be replaced by
this new sysizm to provide sounder decislions. '
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10-10  Roethie, J.D. "A Formula for Success for the Small Business."
BUSINESS NEWS MAGAZINE, October-Hovember 19G3. pp. [6~19

Small businesses must become more efficient to survive.
The answer rests in educatior and the intelligent use of
outside assistance.

10-11 Liebers, Arthur THE KEY TO A SUt (FUL BUSINESS New York:
' Key Publishing Co. 1964

10~-12 Golde, R.A. ”Pracfical.P\anning for Small Business,”" HARVARD
BUSINESS REVIEW, September, 1964

[0-13 Allen, L.L. "Executive Self Selection in Small Businesses."
MANAGEMENT OF PERSONNEL QUARTERLY, Summer, 1965 4:Z-6
Cross Reference: 9

When a person is thinking about starting his own business,

he is really selecting himself To be a top executive. The
article lists some key points to consider from the experiences
and observations of a former entrepreneur and now voted
venture capitalist.

[0-14 Hosmer, A. Arnold; Tucker, Frank L.; and Cooper, Arnold C.
- SMALL BUSINESS MANAGEMENT Richard D. Irwin, Homewood,
111inois, 1966. 605 pp.

An excellent collectior. of 33 cases in small business
analysis ana management. Used mainlv in case study type
schools (e.g. Harvard), but useful in other settings too,
for small,business managers, etc. Final i1l pages

include a general summary of items for students interested
in small business, plus bibliography.
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[0-15 Wisnewsky, E. "Postscript: The Future of the Manufacturing
Function." THE MANUFACTURING MAN AND HIS JOB, American
Management Association, Inc. 1966 453-466 pp.

In identifying factors which differentiate the manufacturing
strategy of the present, the author sees the need for an
extension of the entrepreneuria! funciion to everyone in

an organization.

[0-16 Pavis, Ross D. "Smali Business in the Next Decade."  ADVANCED
MANAGEMENT JOURNAL January, 1966 pp. S5+

Cross Reference: |IIl, 14, 15, 18

[0-17 Imberman, A.A. "Two !deas on Executive Development in Smaller
Business,”" ADVANCED MANAGEMENT JOURNAL, January, 1966
pp. 9+
Cross Reference: |1, 14, 15, 18

10-18 Bostrom, Karl A. "The Role of Small Business in a Dynamic Society."
ADVANCED MANAGEMENT JOURNAL, January, 1966 pp. |6+
Cross Reference: |, 14, 15, 18

[0-19 Worthy, James C. '"Who Fails, and Why?" ADVANCED MANAGEMENT
' ~ JOURMNAL, .January, 1966 pp. 21+ ' Do
Cross Reference: I1l, 14, 15, 18

[0-20 Fillion, Edward P., Jr. ™A Way Out for Small Business."
ADVANCED MANAGEMENT JOURNAL, January, .1966 pp. 27+

Cross Reference: 11, 14, 15, 18
10-21 White, Wilford L. "Can the Small Smalls Be Saved?" ADVANCED
MANAGEMENT JOURNAL, January, 1966 pp. 34+
Cross Reference: 11, 14, 15, 18
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: IO—ZZ Wilson, J. Watson "The Growth of a Company - A Psychological
! Case Study," ADVANCED IMANAGEMENT JOURNAL, January, 1966

pp. 42+
Cross Reference: 11, 14, 15, |8

|0-23 Winter, Elmer L. "Toward the Tctal Executive," ADVANCED MANAGEMENT
JOURNAL January, 1966 pp. 47+
Cross Reference: |1, 14, 15, I8

[0-24 Winick, Charles "The Television Station Manager," ADVANCED
MANAGEMENT JOURNAL, January, 1966 pp. 53+
Cross Reference: |I, |4, 15, 18

10-25 Wolfe, Albert L. "The Technical Program Plan," ADVANCED
MANAGEMENT JOURNAL January, 1966 pp. 61+
Cross Reference: II, 14, 15, I8

|0-26 Ruhnke, Henry 0. '"Vertical Integration: Trend for the Future?"
ADVANCED MANAGLMERT JOURNAL Januery, 1966 pp. 69+
Cross Reference: . Il, 14, 15, 18
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corporations to elect to be taxed directiy on corporate
~taxable income. The author discusses some significant
problems which have developed under this method.:

5




12-19 Fram, Eugene H. SMALL BUSINESS CREZIT ANC FINANCE. Dobbs Ferry
New Yorr: Cceana Puulications, Inc. [196C 56 pp.

A short analysis of credit and finance for small businessmen.
Included are: sources of capital, analyzing operating
figures, commercial crecit relaticns, relationships with
consumers, and business expansion.

12-20 Qunjian D. "Public Financing of Small Corporations,'" FEDERAL
RESERVE BANK OF BCSTOM, Harvard University, Cctober, 1966

12-21 Pteffer, Irving, ed. THE FINANC!NG OF SMALL BUSINESS: A CURRENT
ASSESSMENT. New York: The MacMillan Company, 1967 345 pp.

A collection of flfteen articles concerning the financial
problems of small business. The first two articles concern
the small businessman in American economy, while the other
articles deal with specific small business financial matters.

|12-22 "SBIC's Get the Pruning Treatment," BUSINESS WEEK, June 10, 1967

12-23 "The Availability of Credit to Wisconsin Small Business;'UniversiTy
of Wisconsin, Madison, !968

12-24 Robinson, Rotand FINANCING THE DYNAMIC SMALL FIRM, Problems of
Promotion, Survival and Growth. Belmont, Californla,
Wadsworth Publishing Company, Inc. 1968

12-25 Sears, G.A. "Public Offerings for Smal!ler Companies,'" HARVARD
BUSINESS REVIEW September-October, 1968 46:112-120

Underwriting and "after-market" guidelines to help growth

companies realize the potential benefits of pubtic
ownership.
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§2=20 Sanchagrin, 7. THow 1o =aiso “oney to Go Cut on Your Own,"
RARKETING/COMMUNITCAT ICHS, Docember, 1968

Cross eference: 9@

be=27 Hordin, V.D. CREATIVE BUSINESS FINANCE, institute for Continuing
Leqal tducation, dHutchins Hall, Ann Arbor, Michigan, 1969
%) ’ ’ g ’

12-28 " Gross, iHarry FINANCING FOR SMALL AMD MEDITUM-SIZED BUSINESSES.
Englewood Cliffs, New Jersey: Prentice-Hall, Inc. 1969 256 pp.

This book provides financial management with essential
concepts and tools to properiy plan 1o meet financial
requirements and to choose prudently from available funds
sources in order to protect liquidity and maximize profits
for the firm. The author puts great stress on the
management of working capital and cash control, the key
areas in determining the success of most businesses. In
his discussion of the financial management of working
capital he traces the flow of cash invested in a business
from the initial purchase of capital assets and goods and
services through the building of inventories. Inventories
are then sold, receivables collected, and the cash reinvested
in the business.

| 2-29 Shapero, Albert; Hoffman, Cary; Draheim, Kirk P.; and Howell,
Richard P. THE ROLE OF THE FINANCIAL COMMUNITY [N THE
FORMATION, GROWTH AND EFFECTIVENESS OF TECHNICAL COMPANIES;
The Attitude of Commercial Loan Officers. Prepared for:
The Ozarks Regional Commission, by Multi-Disciplinary
Research, Inc. Texas May, 19069

This is a superb report of a fechnical nature describing

in detail the attitudes of commercial bankers towards
financing or working with new high technology business firms.
While the findings were hopeful, numerous suggestions are-
included for increasing the perceptions and willinaness

of bankers to engage in new firm endeavors. The research
design is fully explained and the bibliography on financing
new firms and existing small firms is excellent.



[2-30 Allen, Louis L. "Haking Capitalism Work in the Cheffos,”  HARVARD
BUSINESS REVIEY May-June, 1969 47:33-97
Cross Reference: 3

The best economic tool we have ever had is good, old-

fashioned, no-nonsense capitalism. t the same time, would-
be capitalists in the ghettos urgently need financial and
managerial assistance from white businessmen. This article
reports some valuable lessons learned about how 1o give
this help.

12-31 Rossi, Anthony P. "“The Controllership Dilemma and 1ts Affect
of Small Business," THE SMALL MANUFACTURER, October, 1969
24:4-¢

In:smali businesses, the problem of financial management
should always warrant close attention. This article gives
two solutions for the company. Either a full-time, qualified
controller can be employed or a part-time controller can

be arranged through the financial service organization.

{2-32 Hoefler, 0.C. "Piece for the Founder," ELECTRONIC NEWS,
October 13, 1969

12-33 "SBIC's: Venturing Into New Fields,” FINANCE WORLD
November 19, 1969

12-34 Zeidman, Philip F. FINANCING CORPORATE GROWTH New York,
Practicing Law Institute, 1970 '

12-35 Snyder, Arthur F. '"Panel on Financing New Enterprises,"
MIT Seminar for Young Alumni, Palo Alto, Califcrnia
May, 1970

Arthur F. Snyder is Senior Vice President of the New England
Merchants National Bank.
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"SBIC's: Best Hope for Small Business," FINANCE WORLD
May 20, 1970 :

"what Do You Do With $81 Million?" FORBES July 15, 1970
pp. 42-44

"Where Do You Get the Money?" AMERICAN MACHINIST August 10, 1970

Berman, Kurt SOURCES OF INITIAL CAPITAL FOR NEW FIRMS, Research
Paper, Caniseus College, Buffalo, New York, November 18, 1970
Cross Reference: |3

Schmidt, Benno C. "The Money is There," FORBES December |, 1970

Griggs, Jack THE COMMERCIAL BANKER AND INDUSTRIAL ENTREPRENEURSHIP
Ph. D. dissertaiion, University of Texas. 197I

The lending officer's propensity to make loans to new and
different companie..

Johnson, Fred "Financing Small Businesses." THE CANADIAN BANKER
The Journal of the Canadian Bankers Associatlion
Januarv-February, 1971
Cross Reference: 4

Shelton, William A, "Small Merchants Need Help." THE NATIONAL
PUBLIC ACCOUNTANT September, 1971 pp. 8-11
Cross Reference: |10
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|2-44  tharkstein, David L. IHE ROADS 70 WEALTH MNew York: McGraw-iil|
1972, 224 pp.

How other pecple's money can make you rich. Herc is g
layman's guide to "leverage" - +he money-makina technique
that is the secret behind must fortuncs being made dtoday.
Markstein tells you what "leverage" is and how it pyramids
profifts even on small investments. He clues you in on the
nine sure-fire investment areas in which "leverage" is
virtually certain o multiply your investment dcliar and
explains precisely how a liftle capital is parlayed into

a big fortune,

12-45 Winter, Elmer A COMPLETE GUIDE TO MAKING A PUBLIC STOCK OFFERING
Znd ed. Prentice-Hall, 1972 :

12-46 Jones, G.M. and Awad, S.A. "Use of Accounting Techniques in
Small Firms," MANAGEMEMT ACCOUNTING, February, 1972
| 2-47 "Owner-Emp loyees May Not Withdraw Voluntary Contributions from

Keogh Plans,'" THE ADVANCED UNDLRWRITER May, 1972
Vol. XXVI No. 5 pp. 4-6

| 2-48 Belew, Richard C. HOW TO WIN PROFITS AND INFLUENCE BANKERS, THE
ART OF PRACTICAL PROJECTING. New York: Van Nostrand
Reinhold Company, 1973 172 pp.

This boock is aimed at a particular kind of audience:

Men and women who desire to be entrepreneurs and are far
enough along with their dreams or efforts to realize that
profits are important and that bankers play a vital role in
the affairs of business enterprises, but who also realize
they can use more "know-how'.

The bock describes in detail how fo deveiop financial
projections, with stsp-by-step explanations and 108 exhibits
of projections, cash-flows, pro-forma statements, and
related loan data.
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Roberts, E. Wilson. HOW, WHEN AND WHERE TO GO PUBLIC WITH A SMALL
COMPANY. New York: Exposition Press. 1973 90 pp.

Konstans, Constantine "Financial Analysis for Small Businesses:

An Application of the Model," ATLANTA ECONOMIC REVIEW
May-June, 1973 Vol. 23 pp. 24-28
Cross Reference: 18

"Tax Guide for Smaill Business," Internal Revenue Service
Pubiication, #334 (Annual)

Includes a tax calendar of what you have to pay and when.
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VENTURE CAPITAL

|3~ 1 Cahn, B.D. "Capital for Small Business: Sources anc Methoas,"
LAW AND CONTEMPCRARY PRCBLEMS, Vol. XXIV No. |
School of Law, Duke University), 1959

|3=-2 Berkowitz, N.C. HOW TO PRCTECT YOUR SMALL BUSINESS IVESTVMERT
San Francisco: Hesperian House, (960

13-3 Shepard, W.H. '"The Role of Venture Capital in the Microwave
Industry," MICROWAVE JOURNAL September, 1960

13-4 "Biue-Ribbon Venture Capital," BUSINESS WEEK, October 29, 1960

3=5 Flink, Salomon J. EQUITY FINANCING FOR SMALL BUSINESS New York:
Simmons=Boardman Publishing, 1962 266 pp.

This book deals with the peculiar problems of equlity
financing in sma!l firms. Special areas considered are
financial management, planning, and policy formulation.
With expansion or creation of small business, equity
financing remains one important source of funds.

13-6 "Ralsing Funds for Small Business, Section 1244 Companies,"
BUSINESS WEEK, April 21, 1962 pp. 78-80

13-7 "Venture Capital: Money in a Hurry," DUN'S REVIEW and MODERN
INDUSTRY, November, 1963
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3-8 "Venture Capital - What is it - Wnere it is - How to geT it,"
BUS INESS MANAGEMENT, 1964

I3

[

9 Briskman, F.F. "Venture Capital: The Decision to Finance
Technlcally -Based Enterprises," Master's Thesis,
Massachusetts Institute of Technology, Sloan Schoo! of

- Management, Cambridge, Massachusetts, June, 1966

13-10 Danilov, V.J. '"Sources of Venture Capital," INDUSTRIAL RESEARCH
' MAGAZ INE, October, 1966 o :

13- Dodge, J.W. "What's Stopping the Flow of Venture Capital." THE

COMMERCIAL AND FINANCIAL CHRONICLE January 26, 1967
pp. 16-17

Describes The differences in supplying venture capital,

the problems that are Invclved, and the greater benefits

to our -economy if our tax laws were changed from negative to
rositive incentives.

[3-12 Ldewen, Charles B. "The Role of |nvesiment Dealer in.Venture
Financing," CANADIAN CHARTERED ACCOUNTANT, May, 1968

[3-13 Rotch, William "The Pattern of Success in Venture Capital,”
“E FINANCIAL ANALYSTS JOURNAL, September-October, 1968

13-14 Winsbury, Rex. "Financing the Entrepreneur,'" MANAGEMENT. TODAY
October, 1968 pp. 74-77
Cross Reference: 12

The existence of venture capital firms in the United

States has alded the founding and growth of many new
corporations since 1945. Now the venture capifal firms
are making progress in Europe, with firms arising in

London and Paris. This article examines how these venture
capitalists can assist the growth of European Teuhnologlcal
enTrepreneurs
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13-16
15-17
13-18
13-19

15-20

Lindéren, Nilo '"Signposts on the Trail of Venture Capital."
INNOVATION, 1969 No. 4 pp. 44-53 '

An article about some of the noted-and successful venture
capitalists. |t concerns what they find important in a
potential entrepreneur, and how they judge which ideas
and people will receive their venture capitat.

Allen, Louis L. ”VenTure'CapiTal Financing - An lInnovation."
JOURNAL OF SMALL BUSINESS MANAGEMENT Januvry, 1969
7:3-4+ ' ' :

The need for venture capifal is great, and will grow

as more individuals found small businesses. And the
growth of Black capitalism is demanding funds.  |n some
small-business financing an innovation is needed, where
an investor will supply all of the needed capital instead
of just some fraction of the total.

Morgello, C. "Wall Street: In On the Ground Floor,"
NEWSWEEK February 10, 1969 73:70

P

Geary, G:S: "How Private Venture Capital Companiés Operate,"
THE BUSINESS LAWYER, April, 1969 V.24, No. 3 p. 943

Rubel, Stanley M. "What VehTure Capital Financing Has Done
for Smali Business," THE BUSINESS LAWYER April, 1969
Vol. 24, No. 3 )

bGeary, G. Stanton "Venture Capital Financing for Small

Business - A Symposium,” (Reprinted from) THE |
BUSINESS LAWYER April, 1969 Vol. 24 No. 3 p. 944
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for in Small Business Financing," THE BUSINESS LAWYER,
April, 1969 Vol. 24, No. 3
Cross Reference: IZ

13-22 "New Kind of Oil Boom: Ol Venture Funds." FORBES August I,
1969 104:19-20 - _

13-23  "The Golden Equation of Venture CaplTaI DUN'S REVIEW
September, |969 94:43-45

The high risks of venture capital are well know, but
what makes it co attfractive is the-potential for
substantial profits. This article tells of some of the
venture capitalists whc have succeeded, and some of The
points they feel important in operating in the field of
venture capital.

|3-24 Martin, D. -"Can Edge Act Companies Have a Venture Capital
Strategy?" COLUMBIA JOURNAL OF WORLD BUSINESS,
November, 1969 |

[3~25 Pahdolff, Francis P., Wolfgans, Sannwald, and DePasquale, John A.
‘ "Wenture Capital: Games Without Rules?" MBA '
December, 1969 v

| 5-26 Casey, William J. HOW TO RAISE MONEY TO MAKE MONEY New York;
Institute for Business Planning, 1970
Cross Reference: |2
13-27 Chase, A., and Proctor, J. '"financial Aid and Venture Capital
' Programs at SBA,'" BANKERS' MAGAZINE, (970
‘Cross Reference: |2 e L
|3-28 . . Norotny, Carl H. and Searles, David S. Jr. VENTURE CAPITAL"

IN THE UNITED STATES: AN ANALYSIS. Cambridge, Mass.
o _ New Enterprise System, 1970
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13-29

13=3]

| 3-32

| 3-33

13-34

13-35.-

Stewart, Milton D., .”Venture Capifalf Legal and Business
RProblems," PRACTISING LAW INSTITUTE, New York, N.Y.
1970 4

"Financing New Technological Enterprise," u.s. Department of
Commerce, Washington, D.C., [970
Cross Reference:. 12

Report of the Panel on Venture Capital to *he Commerce
Technical Advisory Board.

Rubel, Stanley M. "Guide To{VénTure Capital Sources.™
Capital Publishing Corporation, 1970

For information write: Capital Publishing Corporation,
|0 South LaSalle Street, Chicago, |llinois 60603

Welles, Chris 'Wenture Capital: The Biggest Mousetrap of the
1970's " "THE INSTITUTIONAL INVESTOR, January, 1970

"Smart Money Draws & Crowd." BUSINESS WEEK, February 28, 1970
pp.92-95 : _

" Snyder, A.F.F., "Venture Capital Process - Sailing Uncharted

Waters,"  BANKERS MONTHLY, May, 1970

" Rubel, S.M. "Important Changes Occur- in Venture Capital

Industry,”™ BANKERS' MAGAZINE, May, 1970
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[3-36

13-37

| 3-38

3-40

13-41

VENTURE CAPITAL AND MANAGEMENT Proéeedings of the Second Annual
Boston Col lege Management Seminar May 28-29, 1970
Cross Reference: 18

The second annual seminar at Boston College centered

about new trends in technology, entrepreneurial experience

of company presidents, government role in the development.

of venture enterprises, sources and uses of venture

capital, and the emerging participation of large institutions
in venture capital and management.

"Venture Capitalist with a Solid Intuition,”" BUSINESS WEEK
May 30, 1970 pp.~102-103

"Has the Bear Market Killed Venture Capital?" ‘FORBES, June 15,
1970 105:28-37 ‘ o

- Venture capital is available,even in a bear market,
for those who can find it and qualify for it. The quality
of the entrepreneur himself may be the key element.

Davis, Thomas J., Jr. ™"The New Environment for Venture Capital,".
WEMA PERSPECTIVE, Summer, 1970 :

Fells, A. George '"Venture Capita! in the Closely Held
Business," COST OF MANAGEMENT The Society of Industrial
Accountants of Canada, Hamilton, Ontario July-August, 1970

)

i

"Venture Capital, Corporation Style," FORBES August 1, 1970
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13-45 .

| 3-46

|3-47

| 3-48

[ 3-49

"He Feeds Capital to the Computers: Data Science Ventures,"
BUSINESS WEEK, August 29, 1970 p 28
Cross Reference: 9

"Take-Charge Guy in Venture Capital," BUSINESS WEEK, October
24, 1970 p. 72 '

" "Money is There," FORBES December !, 1970  106:45-6

Sinclear, Leroy-W., VENTURE CAPITAL/I971 New York: Techni- |
metrics, Inc. 97| - T

_Rube!' Stanley M. .nd NovoTny,tEdward'G ed., HOW TO RAISE

AND INVEST VENTURE CAPITAL, New York: Presidents'
Publ:shlng House, 1971 S

Kelley, Albert J. Campanel!a, and McKrennan, VENTURE CAPITAL
A GUlDEBOOK FOR NEW ENTERPRISES. Chestnut Hill, ;
Mass.: The Management InsT[TuTe, Boston Colfege [97]

The first 40 pages ouTline the specific steps of new
enterprise formation.

Goulden, Joseph C. THE MONEY GIVERS New York: Random House,
1971 pp. 19-50

_Meyer, |. ™"Banking's Liaison Roie with Venture Caplfal

BURROUGHS CLEARING HOUSE, February, 1971
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13-53

13-59
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Faucett, “ussel " The “anagement cf Venture Capital Investment
Companies,” Mister's Thesis, Massachusetts Institute
of Technclogy, CLambridge, Mass. February, 1971
Cross Reference: |8

"The Hunt for Capital - 230 Sources of Venture Capital,"
GENERATION, April, 1971 Vol. 3, No. 9 35-4¢

The task of finding venture capital is not as difficult
today as it was in 1970, but the obstacles still exist,
Pointers on the ins and outs - and a list of more than

200 possible venture capital sources - greatly improve the
potential batting averages.

"A View of the Venture Capital Industry," GENERATION April, 197
Vol. 3, No. 9 pp. 47-5I

An interview with Stanley M. Rubel on the present state
of venture capital, the people involved, and the directions
venture capital is qoing.

"Biggest Bank Bets More on High Risk," BUSINESS WEEK, May 22,
1971 pp. 80+

Smith, R.H. "Venture Capital for Minority Publishers?"
PUBLISHERS WEEKLY April 5, 1971 199:35
Cross Reference: 3

Smith, R.H. "Another Chance for Publishing," CURRENT, May,
1971 129:22-23
Cross Reference: 3

Hershman, A. "Dispassionate Venturer." DUNS June, 1971
97:64+
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|3-57 Harris, Billy Jackson MANAGERIAL PROCESSES OF VENTURE CAPITAL
ORGANIZATION, Master Thesis, University of North
Carolina at Greensboro, June, 197
Cross Reference: 18 :

This paper centers on the development of a better
understanding of the managerial processes of venture

capital sources, including the search for and identification
of innovations and entrepreneurs.

13-58 . Kelley, Albert J. Cémpanella, Frank B. McKierman, John SPECIAL
v ' REPORT ON VENTURE CAPITAL FOR NEW AND GROWING BUSINESSES
Entrepreneur Press.

13~59 Stewart, Milton D. .”VenTure Capital in-the 70's," PRACTI'S ING
LAW INSTITUTE, 1972 ' ‘

13-60 "Risk Capitalist Bids a Golden Adieu," BUSINESS. WEEK, January
22, 1972 pp. 17-18

[3-61 - "France: More Willihg to Venture Capital," BUSINESS WEEK,
February 26, 1972 pp. 4l
Cross Reference: 4

—

1362 "Venture Capital - A Guidebood for New Enterprise," U.S.
: Government Printing Office, March, 1972

A 134 page study by the Management Department at

Boston College. For information, write: U.S. Government
Printing Office, RE: Committee Print Number 75-292,
Washington, D.C. 20416
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|3-68 Murray, T.J. "West Coast Swingei's, DUNS May, 1972 99:37-40

1 3-64 Dodge, Richard H. '"Venture Capital: A Model for Decision
Making," New York University, June, 1972 (Master's
Thesis)

|3-65 Hof fman, Cary, "The Venture Capital! lInvestment Process: A

Particular Aspect of Regional Economic Development."
Dissertation, University of Texas at Austin, August, 1972
Cross Reference: |7 ‘

The purpose of this dissertation was two-fold:

[} to exploit the venture capital investment process
particularly the way investments are identified, evaluated,
and structured; and 2) to examine the role of venture
capital investment in the economic growth of underdeveloped
regions.

13-66 "More Capital Than Venture Deals," BUSINESS WEEK, December 9,
(972 pp. 74-75

[3-67 "Opening Avenues for Venture Capital," NATION'S BUSINESS
January, 1973 61:8

13-68 "Angels of Risk," TIME March 26, 1973 101:84

13~69 Meuller, R.K. "Venture Vogue: Boneyard or Bonanza?"
COLUMBIA JOURNAL OF WORLD BUSINESS, Spring, 1973 8:78-82
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13-72

13-73

| 3-74

{3-75

13-76

"Adventure in Raising Venture Capital: Finding Backers for
a Mew Magazine,”" BUSINESS WEEK, April 4, [97%
pp. 92
Brittain, John A. "lIntergenerational Determinants of Individual

Income," THE AMERICAN ECONOMIC REVIEW, May, 19873
pp. 335-345 :
Cross Reference: &

Research on the transmission of material wealth.

The availabitity of venture capital affected by family
wealth is examined as a research direction when cansivering
wealth Yransmission. Examples and reference of how family
money is invested are included. :

Rubel, S.M. '"SEC at Fault: +the Decline and Fa!ll of U.S.
Depends on Venture Capital," COMMERCIAL AND FINANCIAL
CHRONICLE, May 10, 1973, Vol. 217 p. 1649

Adams, Sam '"What a Venture Capitalist Looks For," ~MBA
June/July, 1973 Vol. 7 No. 6 pp.6-9

Two venture capiTaIisfs gise some advice on how to get
a seed-money man to part with some up-front financing.

Geary, G. Stanton, "Why Seed Money is Scarce," MBA August-

September, 1973 Vol. 7 pp.33

Rubel, Stanley, GUIDE TO VENTURE CAPITAL SOURCES, 1972-1973,
Chicago: Capital Publishing Corporation, 1973.

An up-to-date |ist of 600 sources indexed by size

and preferences. Contains a bibliography and is
well [adexed.

"Raising Capital for Small Business,'" BUSINESS WEEK,
November 3, 1973, pp. 96-98.
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BUSINESS TERMINATIONS - INCLUDING FAILURES

14-1 Chambers, Robert L. "How Not to Sell Your Company," HARVARD
BUSINESS REVIEW, May-June, 1961

Some specific suggestions as to how to avoid headaches
when trying fo sell a business.

1 4-7 SMALL BUSINESS FAILURES: MANAGEMENT DEFECTS HELD LARGELY
RESPONSIBLE. Select Committee on Small Business,

United States Senate, 87th Congress, Second Session,
June 25-27, 1962

The transcript from the hearings concerning failures
in small business. Experts from both industry and
universities testified about various aspects of this
‘subject.

14-3 Etcheson, Warren W. A STUDY OF BUSINESS TERMINATION. Seattle:
University of Washington Bureau of Business Research,
December, 1962 26 pp.

This study is aimed at gaining a better understanding

of the businesses that have terminated business since

1957 in Washington State. The report finds what kinds
of businesses terminated operations, how long did they
|ive, what were their sales, and what were the reasons
for their termination of failure.

14-4 Rakstis, Ted J. "How to Fail in Business Without Really

Trying," THE KIWANIS MAGAZINE February 1966 5|: 41-44+
Cross Feference: 10

The most common couses of business failure are not the
many external factors, but usually the interior problems
of poor management. This article summarizes some of the
studies into faitures of small businesses.




{4-5 "Changing Fortunes in Arizona Business Firms 1963-65: An
Analysis of Business Births, Deaths and Growth as
Trend Indicators of Arizon'a Economy,'" EMPLOYMENT
SECURITY COMMISSIONS OF ARIZONA. Phoenix 1968
Cross Reference: |7

A 67 page Statistical Analysis of considerable value to

scholars of business births and survival.
. !

l4-6 Davis, S. M. "Entrepreneurial Succession,” ADMINISTRATIVE
SCIENCE December, 196& |3: pp. 402-416

This paper examines three patterns of entrepreneurial
succession in private enterprise in developing countries.

{4-7 Blum, Marc Paul THE FAILING COMPANY DOCTRINE. An unpublished
' PhD Thesis at Columbia University, 1969

This study is an outgrowth of the anti-trust laws
regarding defense of mergers of competitors where one
company. in the merger is failing. This document is a
valuable addition to the very small body of literature
on enterprise failure. The bibliography is useful to
scholars in this field. The author has also developed
models {or analyzing impeding failure.

{4-8 Udell, J.G. "Social and Economic Consequences of the Merger
' Movement in Wisconsin." Graduate Schoo! of Business,
University of Wisconsin. Wisconsin Economy Studies
May, 1969 No. 3 :

A well done study of the sccial and economic consequences:
of the acquisition of Wisconsin firms by Wisconsin and
out-of-state corporations. The study is, to a major
extent, one of ccnglomerate acquisiticns and .indicates that
the State of Wisconsin suffers from this activity.
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14

9 Burkhalter, Louis D. and flaherty, Catherine L. [IT'S CNLY
MONEY New York: Carltor Press, Inc. 197]
Cross Reference: 9, |3

The story of an SBIC ir Cedar Rapids, lowa which

relates the ups and duwns of ; ¥Venture Capital organization
and its ultimave demise due to its failure in understanding
the nature of its clientele.

14-10 "The Failing Rate of Business," GENERATICY, April, 197|
Vol. 3 No. 4 30-35%
Cross Reference: 9, |.

To teat a trend toward ‘ncreased business failures,
sufficient capitalization, management expertise, and
honest answers to a set of business start-up questions
can elimate some of the possible harards. Those pre-
cautions apply as much to the Individual stepping into
a franchise operation as to the entrepreneur.

t4=11 THE FAILURE RECORD THROUGH 1971 Published by Dun & Bradstreet,
Inc. N.Y. 1972

This is a comprehensive fai{urc study by location,
industry, age, size, and cause. Almost all the data is
presented statlstically, with varlous approaches

and methods.

14-12 Wayne, Willlam HOW TO SUCCEED IN BUSINESS WHEN THE CHIPS
ARE DOWN McGraw=-Hill, New York, 1971 {78 pp.
Cross Reference: |8 :

This book deals with everyday recurring problems of
survival In business - relationships with banks,
trimming overhead, the use of cradit, relocating a
company, cholce of professional advisors, Insurance,
labor unions, personnel, and taxes - showing how best
to avold the pltfalis that lead to bankruptcy

14-13 Rutberg, Sidney TEN CENTS ON THE DOLLAR ON THE BANXRUPTCY
GAME New York: Simon and Schuster, {973
Cross Reference: 12

13




r

|4-14 BUSINESS FAILURES, Dun and Bradstreet, Inc.

Weekly, wi-h comment and analysis.

14-15  MONTHLY BUSINESS FAILURES Dun and Bradstreet, Inc.

Number and liabilities in 39 busfness’lineé.

{4-16 QUARTERLY ANALYSIS OF FAILURES Dun and Bradstreet, Inc.

‘Detailed breakdown of failures by line.
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COUNCELING THE SMALL BUSHIESS

I5-1 Viisnewsky, E. "Factors in Cwner-Managemert Levelcpment,”
ADVANCED MANAGEMINT  January, 1960 5:d-t

The owner-manaqger of a one-man managed firm must te
considered differently than the manager of 3 multi-man=
agement level orqganication, This article considers how
wealth is dependent on control, characteristics of the
independent mananer, personal factors atfecting control,
and the utilising of previous owner-manager policies,

152 Krentzmar, . . and Samarecs, J,. "Can Small PBusiness Utilize
Cons..ltants?"  HARVARD GUSINESS REVIEW, May-June, 1960

15-3 Krentzman, Harvey C, "Pioneering In Strengthening Small
Business,” ARVARD BUSINESS SCHOOL BULLETIN, July-Auqust,
1963 vot, %9 No. 4 pp. 7-13

15-4 Higdon, Hal. "Doctors for Small tusliness," THE KIWANIS
MAGAZ INL  June, 1965 50:39-40+

This article reports on the activitlies of SCORE
(Servicg ~ofrps ot Retired Executives), where retired
exacutives counsel small businessmen on a voluntary
basis, This program has been developed by the Small
Business Administration,

15=5 white, L.T. "Management Assistance for Small Busliness,"
HARVARD BUSINLSS REVIEW, August, 1965
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15-7

15-8

15~9

15-10

15-11

Moon, Grant C. AN EVALUATION OF SELECTED MANAGEMENT ASPECTS
OF THE SBA SCORE PROGRAM. Unpublished PhD Dissertation
George Washington University, 1967

McCarol, Jim and Vozzara, Nicholas S. eds. ADVISING THE
SMALL BUSINESS SOURCE BOOK PRACTISING LAW INSTITUTE,
1870 489 pp.

Answers the question, how can counsel better perform
his function of representing the small business, and
discusses organization, governmental control, securities

regufation, financing, and internal problems which affect
the operation of a smali business.

[

tiles, Dr. P.R. "The Role of Outside MahagemenT Assistance

in Small Companies," 'unpgblished PhD thesis, Harvard
Business School, 1970 -

Deeks, J.S. "The Owner-Managers: Some Training Perspective,"
INDUSTRIAL AND COMMERCIAL TRAINING, June-July-August, 1970
pp. 265-69 - 326-30 - 386-9] o

McCoy, Palmer WORKING WITH THE SMALL BUS{NESSMAN University
of Wisconsin Extension, Madison, 1972

A description of original research and later methods
and results in utilizing the University of Wisconsin
Extension process with smail business in Columbia
County, Wisconsin over an 8-year.period.

.Cavanough, Tom "Giving Smali Business a Hand," SKY, (Delta
Air Lines) July, 1973 Vol. 2 No. 7 pp.12-13

The new SBI (Small Business Institute) is described,

program entails coltege students working as consultants
in companies which have borrowed from SBA
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INNOVATION TECHNOLI)GY R & D

NOTE: The scholar is invited to carefully review the sections on
technology, technology transfer, and technological change
-in the Business Periodical Index for additional citations.
See item 21-34. : '

[6-1 Burns, -Tom and Stalker; G.M. THE MANAGEMENT OF {NNOVATION

London: Tavistock Publications 1961 266 pp.
Cross Reference: 18

Based on the studies of twenty-concerns, this book

's about The attempts of industry to exploit new
scientific information. The book attempts to relate

The outside innovation with- the management that must
arise to organize a firm. A mode!l is presented, showing
management organization in such a dynamic sifuation.

16-2 Rogers, Everett M. DIFFUSION OF INNOVATIONS The Free Press
: ‘ of Glencoe, New York, N.Y. 1962 '

16-3 Buddenhagen, F.L. "lInternal EnTrepreneursHﬁp as a Corporate
Strategy for New Product Development." Unpublished
Master's Thesis, M.!.T. Sloan School of Management

1962

16-4 Mansfield, Edwin "Entry, GibraT's'Law, Innovation, and the |
Growth of Firms," AMERICAN ECONOMIC REVIEW December,
1962 52:1023-1051

A preliminary econometric study of some of the various
factors which influence the birth, growth, and death of
firms. Included are determinants of rates of entry and
exit, the process of firm growth, and the role of
innovation in the growth of firms.
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16-5 Henke, Russe! W. EFFECTIVE RESEARCH AND DEVELOPMENT FOR THE
SMALLER COMDANY Houston, Texas, Gulf Publishing Co.
1963 ’ '

16-6 = Schon, D. '"Champions for Radical New {nvenTion,” HARVARD BUSINESS
REVIEW March-April, 1963
Cross Reference: |

|6-7 Smith, Spencer M., Jr., and Borke, Michael '"Performance and
’ Potential of Small Business in R & D Industries in
.Maryland and Metropolitan Washington, D.C."
Small Business Administration, University of Maryiand
College Park, MD. May, 1963
Cross Reference: |

|6-8 Gardner, John W. SELF-RENEWAL: THE INDIVIDUAL AND THE
INNOVATIVE SOCIETY. New York: - Harper & Row, 1964

16-9 Ccoper, Arnold C. "R & D is More Efficient in Small Cdmpan?es,"
HARVARD BUSINESS REVIEW May-June, 1964 42:75-83

From a study of the efficiency of research and development,
the author concludes that smal! companies get more results
per dollar of expenditure. Many possible variables are
considered, but the data shows that the environment

and organization of a small business gives it a naTural
advantage for research and dévelopment.

16-10 Shapero, A. Howell, Richard P. and Tombaugh, James R.
AN EXPLORATORY STUDY OF THE STRUCTURE AND DYNAMICS
OF THE R & D INDUSTRY. ' Stanford Research Institute, Menio -~
~ Park, California, June, 1964
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le=11

lb-lz

16-13

16-14

16=15

Flatt, J.k. "Strong Inference." SCIENCE, October lt, 10v4
14€:347=-53

with particular reference to the sciences, the author
suggests that certain systematic methods of scientific
thinking may sroduce much more rapid pregress than
others,

Kneiler, George F. i ART ANC SCIENCE OF CREATIVITY New York:
Holt, Rinehart and Winston, 1965 102 pp.

This book is intended as a short summary of the present
knowledge about creativity. The problem of how creativity

in education can be nourished is considered, as are the
authors personal viewpoints on the cuitivation of creativity,

Wainer, Herbert A, "The Spin-0Otf of Technology from Government
Sponsored Research Laboratories," Master's Thesis,
Lincoln Laboratory, Massachusetts Institute of Technology

1965

Argyris, Chris ORGANIZATION AND INNOVATION Homewood, Illinot:,

Irwin and Dorsey, 1965 274 pp.
Cross Reference: 7 '

This book has two objectives: 1) to present how varying
interpersonal competence affects a manager's and his
organizations's innovativeness, willingness, to take

risks, and effectiveness at problem sclving; and 2)
present new categories with which to observe Interpersonal
competence. Chapter V| offers a model of relationships
between interpersonal competence, internal organization,
environment and innovation.

Teplitz, P. "Spin-Off Enterprises from a Large Government
Sponsored Laboratory," Master's Theslis, Massachusetts
institute of Technology, 1965
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[6-16 Bond, Floyd A., ed. TECHNOLOGICAL CHAMGE AND ECONCIIC GROWTH.
Ann Arbor: University of Michigan, 1965 .59 pp.

This volume presents the main papers given at the +hird
conference on the indusirial development of the Midwest,
sponsored by fhe Committes on Institutional Cooperation.
The aim of the papers was The management of research and
development, technologicai change, and innovartion.

16-17 "Trade Secrets: The Technical Man in Legal Land." CHEMICAL
AND ENGIMNEERING NEWS, January |8, 1965 pp. 80-94

The confusion surrounding @ chemical engineer who

accepts a new job offer, and has his former employer

sue the new employer concerning secret information that the
chemist can use in his new employment. An excellent,
example of The morai, efhical, and lenal confusion That

can result-when a technical man changes companies. ©°

16-18 Mahar, James F. and Coddington, Dean C. "Academic Spinoffs,'
. INDUSTRIAL RESEARCH, APRIL, 1965 7:62-7I
Cross Reference: 9

This article attempts to identify the conditions that -
lead scientists o spin-off from universities to form
firms- of their own. As universities gather key scientists
and perform complex research, they are quickly becoming
parent organizations which find new firms spinning-off
from them. -

16-19 Roberts, Edward B. MARKEIJNG AND ENGINEERING STRATEGIES FOR
WINNING R & D CONTRACTS. Presented at the Fourth Annual
. Management Confer#nce for Marketing in the Defense In-
-~ dustries, May 27, 1965
Cross Reférencs: |8

> :
The‘awaréfﬁé of R & D confracts is not just company
proposal and government proposal evaluvation, but it is
also a great deal of person-to-person technical and
information exchange and trust. This Is shown by looking
at -both government and industry.
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16-20 ‘Gray, H.M. "Technological Determinism as a Defense for Monopoly."
QUARTERLY REVIEW OF ECONOMICS AND BUSINESS, Fall, 1965
5:23-31 '

" A paper presented before the Senate Subcommittee on
Antitrust and Monopoly arguing that the doctrine of
technological determinism must be rejected, since tech-
nological development is a social, institutional process
susceptible of variation to mee* human needs and values.

16-21 THE STRUCTURE AND DYNAMICS OF THE DEFENSE R & D INDUSTRY:
THE. LOS ANGELES AND RCSTON COMPLEXES. Stanford Research
Institute, Menlo Park, Zalifornia, November, 1965

I6;22 Weiner, Myron, ed. MODERNIZATION: THE DYNAMICS ‘OF GROWTH
New York: Basic Books, Inc. 1966 347 pp.

This book represents the efforts of twenty-five scholars
to present their reflections on how modernization occurs
and how it can be accelerated. The articles include "The
Impulse to Modernization" by D.C. McClelland (p 28) and
"The Modernization of Entrepreneurship" by A. Gerschenkron
(p. 246) '

16-23 Fitzgerald, C.T. ORGANIZING FOR NEW PRODUCT EVOLUTION IN SMALL,
: TECHNICALLY-BASED MANIFACTURING COMPANIES. Cambridge:
MIT Press, 1966

16-24 Draheim, Kirk, Howell, Richard P., and Shapero, Albert THE
DEVELOPMENT OF A POTENTIAL DEFENSE R & D COMPLEX:
A study of Minneapolis-St. Paul. Menlo Park: Stanford
Research Institute, July, 1966 188 Pp-
Cross Reference: 9 :

Completed under contract from the Department of Defense,
“+the study aimed to ‘increase the knowledge of the structure
and dynamics of the defense R & D industry in the United
States. In considering the development of the Twin Cities
defense R & D industry, the study examines the roles of

the financial community, the SBA, entrepreneurs, and
local universities. - ‘
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[6-25 Cooper, A.C. "Small| Companies Can Pioneer New Products,™
HARVARC BUSINESS REVIEW September-October, 1966 44:162-
179 .

Cross Reference: 10

The concern of the article is with small companies und
how they can participate in ihe "research revolution"
despite certain probluems which arise because of their
size. This analysis provides |) a basis for- judging
the extent to which mezjor problems might be barriers o
all small companies, and 2) considers ways in which
these can be overcome or minimized. '

16-25 Shapero, A., Kendall D.'Mb!!, Hemmes, Robert A, lowell, Richard P.
THE ROLE OF THE UNIVERSITY INM DEFENSE R & D. Stanford
Research Institute, Menlc Park, California, December, 1966

16~27 Olken, H. "Spin-Offs: 'A Business Pay-Off" CALIFORNIA
MANAGEMENT REVIEW Winter, 1966 9:17-23

How can an industrial concern find and put to use the
enormous stockpile of data from the government's research
and development programs?

16-28 - De Simone, Daniel V. ed. '"Technological !nnovation: Its
Environment and Management," U.S. Department -of Commerce,
January, 1967

A report of the -Panel on Invention and Innovation
considering the three factors, taxation, finance, and
competition. The panels conclusions included one which
recommended no changes in laws regarding these three areas.
However, specific recommendations &= made for improving
the environment for invention and innovation,

|22




{6-29 Wright, R.A. "Key to Innovation: Loosening Reins on the
Backyarc Inventor," THE NEW YORK TIMES, May 14, 1967

A great deal of the wealth of this nation, so closely
tied to technology, has stemmed from tne efforts of
individual inventors.

16-30 Krnight, Kenneth E. "A Descriptive Model of the Intra-=Firm
Innovation Process,”" THE JOURNAL OF BUSINESS
October, 1967 Vol. 40 No. 4 pp. .478-496

A description of innovation in organization with some
reference to innovation fall-out. One of seven articles of
a section of this Journal dedicated to this topic. An
excellent bibliography follows.

[6-31 Macy, Bruce.; Bednar, James M.; and Roberts, Robert E.
"Impact of Science and Technology on Regional Development,™
Midwest Research Institute, Superintendent of Documents,
U.S. Government Printing Office, Washington, D.C.
December, 1967

Bibliography included.

16-32 Coady, M.R. "Spin-Off Companies: Their Beginnings and
Impact," ELECTRONIC NEWS, Aprii 29, 1968

\

le-32" Roberts, Edward B. "A Basic Study of Innovators: How to
Keep and Capitalize on their Talents," RESEARCH MAN-
AGEMENT July, 1968 11:249-266

This paper attempts to further the understanding of the
personally based technical innovation process. A better
knowledge of the entrepreneur and the related innovation
process might help corporate and economic growth.

l€-34 Roberts, E.B. ™"Entrepreneurship and Technology," RESEARCH
MANAGEMENT, July, 1968 11:249-266
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6-35

|6-36

16-37

|6-38

16-39

16-40

—

: v 1
Ruskin, A.M. "AsSessing Technological Ventures for Bank Loan,"
FINANClAL ANALYST JOURNAL, September-October, 1968

Cross Reference: 2

Lopes, J.L. "Science for Man: The Development Gap."
BULLETIN OF THE ATOMIC SCIENTISTS. December, 1968 14-17 pp

As political, economic, and social instruments, science

and technology are obviousiy universal only within the
reduced universe of the rich and advanced nations. This
arficle presents the necessity for international scientific
exchange and the neec for different views by scientists

in The advanced countries.

Allison, D. ed. THE R & D GAME, WMIT Press, Cambridge, 1969

THE INNOVATORS Princeton, New Jersey, Dow Jones Books, 1969
l‘O pp.

How today's invenfors snape your life tomorrow.

Moore, A.D. [INVENTION, DISCOVERY, AND CREATIVITY. Garden
City N.Y.  Doubleday and Co., Inc. 1969, 172 pp.

While mostly about inventing, there are some parts
which explain how development of creative ftalents can
aid in discovery of new processes. Also included is
a chapfer on what creative people are |ike.

Rosenbloom, Richard S. , and Marris, Robin, eds. SOCIAL
JNNOVATION IN THE CITY - NEW ENTERPRISES FOR COMMUNITY

DEVELOPMENT, Harvard University Press, Cambridge, Mass., 1969

Cross Reference: .8



[6-41 Susbauer, Jeffrey C. "The Technical Company Formation
Process: A Particular Aspect of Entrepreneurship,"
PhD dissertation University of Texas, Austin, 1969
Cross Reference: 9

Applying the methodology developed by researchers at
Stanford Research Institute, the author investiga+t .d

and reported the high technology base and growth of Austin,
Texas. Th2 'Family Trew' or 'begat' charts are most
revealing and the bibliography most helpfut.

16-42 Thompson, Victor A. BUREAUCRACY AND INNGVATION Alabama:
University of Alabama Press, 1969

16=43 Doctors, S. FACTORS IN TECHNOLOGY TRANSFER, M.!.T. Press,
: 1969
16-44 "New Business: lInnovative Technology, Managemen. and Capital,"

Preceedings of the Boston College Management Seminar,
May 22-23, 1969
Cross Reference: 9, I3

The proceedings from a conference which examined
diversified opinions o the state of the technological

art, looking at the iny.edients of success and failure, and
and examination of elements of the technological man-
agement process, from the lawyer to the financier to the
entrepreneur.

16-45 Peters, Donald H. and Roberts, Edward B. "Unutilized ldeas
in University Laboratories." ACADEMY OF MANAGEMENT
JOURNAL June, 1969 pp. 179-19]

From a questionnaire study of the M.l.T. laboratories,
the authors report on the numerous consumer and industrial
products which are discovered but never developed. The
study searches to find what entrepreneurial tendencies
that the laboratory scientist might have, and how far
ihey have attempted to develop their discoveries.
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16-46 DocTofs, S. ”The RélaTive Effectiveness of the NASA Dissemination
Program,'" Doctoral Dissertation, Harvard Business School,
~ . June, 969 ' .

16-47 Doctors, S. THE ROLE OF FEDERAL AGENCIES IN TECHNOLOGY
TRANSFER M. |.T. Press, July, (969

[6-48 Todd, R. LaPorte, and Wood, James L. "Functional Conirib-
utions of Bootlegging and Entrepreneurship in Research
Organizations,”" University of California, Berkeley,
September, 1969 Available Clearinghouse for Federal
Scientifie and Technical information. Springfield,
Virginia 22152

A description and pay-off analysis by two Social
Scientists of Bootlegging. "Scientists working on his own
projects" and Entrepreneurship "Obtaining the means to -
carry on one's own projects."

[6-49 RoSeanoom, Richard S. and Wolek, Frahpis C. TECHNOLOGY AND
oo INFORMAT ION TRANSFER Boston: Harvard University, 1970

16~50 Havelock, R.G. PLANNING FOR {NNOVAT | ON Anh Arbor, Michigan
: institute for Social Sciences Research, University of
Michigan, 1970 '

j6-51 - Shapero, Albert, and Hoffman, Cary "“An Initial Examination
; : of the Roie of Small Business in Federal Research and
Development," Multi-Disciplinary Research, Inc.
Austin, Texas, June, 1970
Cross Reference: - Il

16-52 New High-Technology Firins Post 80 Percent Success Record,"
: INDUSTRIAL RESEARCH, November, 1970 12:26
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1€-53 Wiltson, George W. ed. TECHNOLOGICAL DEVELOPMENT AND ECONOMIC
GROWTH, School of Business, Indiana University, 1971

254 pp.
Cross Reference: 7.
|6-54  Rogers, Everett M. COMMUNICATION OF INNOVATIONS 2nd ed.

New York Free Press, 197!

- 16-55 Cooper, Arnold THE FOUNDING OF TECHNOLOGICALLY-BASED FIRMS

Center for Venture ManagemenT Milwaukee, Wnsconsnn
- 1971

The importance of new, +echno§ogically based firms
suggests that we need to learn more about how they come .
into being. This study looks at the factors surrounding
this develcpment and provxdes a basis for further research
and study. ‘ .

\

16-56 Shapero, Albert AN ACTION PROGRAM FOR ENTREPRENEURSHIP;
Multi-Disciplinary Research, Inc. April, 197]

The desigh of action.experiments to elicit technical
company formations  in the Ozark region. For information .
write: Multi-Disciplinary Research, Inc. 1209 Rio Grande
Avenue, Austin, Texas, 7870

16-57  "Engineers with Vision of Being Own Boss Face Hard Time,"
INDUSTRY WEEK April 26, 1971 169:15-17
Cross Reference: 9

[6-58 Hoffman, Cary, Shdpero, AIberT PROVIDING THE INDUSTRIAL
ECOLOGY REQUIRED FOR THE SURVIVAL AND GROWTH OF SMALL '
TECHNICAL COMPANIES. Multi-Disciplinary Research Inc.
Austin, Texas  May; 197l
Cross Reference: |0
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|6-59

16-60

16-61

16-62.

16~583

iolloman, J. Herbert, and Harger, Alan E. "America's
Technological Dilemma," TECHNOLOGY REVIEW, July-August,
1971 Vol. 73 No. 9 pp. 31-40 '

SOCIAL INVENTIONS,’ Prince Albert, Saskatchewan: Saskatchewan
Newstart Incorporated, 1972 (07 pp.

A fascinating chronology of social inventions.

Cooper, Arnold and Komives, John L. eds. TECHNICAL
ENTREPRENEURSHIP: A SYMPOSIUM, Center for Venture Manage-
ment, Miiwaukee, Wisconsin, 1972 '

Cross Reference: 9. '

This is the report on the first meeting of those doing
research ¢’. the founding of high-technology firms gathering
to discuss findings and observations. Discussion includes
direction for further research and comparison of various
developments.

. GUIDE TO LOCATING U.S. GOVERWNMENT TECHNICAL INFO?MATION,

_TECHNOLOGY, AND PATENTS TTA Information Services
Company, San Mateo, California, 1972

Johnson, Jimhy‘J. ed. SURVIVAL AND GROWTH, THE SMALL R & D
FIRM National Sciences Foundation, Small Business
Administration Department of Commerce, June |2-14, 1972

Proceedings of the First National Conference Dealing

with the problems of the small firms in_the research and
development industry.

|28



[6-64 Lamont, Lawrence "The Marketing Dimension of Technical ‘

' Entrepreneurship" THE BUSINESS QUARTERLY, Summer, 1972
Vol. 37 No. 2 : _ ‘
Cross Reference: 18+~ '

In"this article the author offers guidelines to tech-
nological based firms.

|6-65 - Blair, Little, Cooper, Robert G. and More, Roger A. '"Putting
: ' the Market Into Technology to Get Technology [nto the
Market," THE BUSINESS QUARTERLY Summer 1972
Vol. 37 No.
Cross Reference:‘ 4

Here are the results of.a study done by the authors to
determine market assessment practices and their reIaT—

|onsh|p to the firms new product process. (

'

|6-66 Skipper, W.E. "ABC's of a High- Technology Business," BUSINESS
\ WEEK October 14, 1972 pp.55 '

16-67 Riggs, Arthur J. || "Managing the Spin-Off," |INDUSTRIAL.
RESEARCH, ‘Movember, 1972 pp. 61-64

[6-68 Shibum, Nihan Keizai [NTRACORPORATE ENTREPRENEURSHIP AND
INNOVATION: THE CASE FOR THE INDEPENDENT VENTURE
CORPORATION Translated from INNOVATION !N BUSINESS
AND [INDUSTRY. Tokyo, 1973
Cross Reference: 4 ‘

|6-69 INTERACTIONS OF SCIENCE AND TECHNOLOGY IN THE INNOVATIVE
PROCESS: SOME CASE STUDIES, National Science Foundation,
March 19, 1973 ' :

This report contains case studies of the significant
events in several technological innovations of high
social impact. One conclusion is that entrepreneurs are
vital to the process.
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[6-70 Kottenstette, James P.-and Rusnak, Jerome J. '"Transfer anc
.Diffusion - Two Ways to Transm|+ Technolooy "
The International Journal of RESEARCH MANAGEMENT
July, 1973 Vol. XVI, No. 4 pp. 24-28

- The authers examine the ftypical ways in which Federal
R & D results are transmitted to the industria! and
public sectors, and go on to suggest how more use can
be made of our technology resources.

16-71 Globe, Samuel, Levy, Girard W., and Schwartz, Charles M.
"Key Factors and Events in the Innovation Process,"
The International Journal of RESEARCH MANAGEMENT
July, 1973 Vol. XV¥I No. 4 pp. 8-15

Innovation cannot be completely controlled and

managed. This was one of the conclusion reached affer

an intensive study of eight prominent innovations. The
arficle also details the key elements that lead to success
in each case. ' )

16-72 Brown, W.E. "Research Project Selection: Part |II," THE

CREAT!VITY REVIEW August. 1973 Vol. xV No. 3
pp. 2-14 o

Cross reference: ||

While Mr. Brown defined small compamy in an unusual -
way (less than $166 mi!lion per annum sales), his
survey does point out some significant differences in
"attitude between research efforts in small companies
versus |arae companies.

16-73 Bruno, Albert V. . "New Product Decision-Making in High
Technology Firms" RESEARCH MANAGEMENT September, 1973,
Vol. 16 pp. 28-3I '

o1

16-74 Hlavacek, .James D. and Thompson, Victor A., ”Bureaucfacy
~and New Preduct Innovation," ACADEMY OF MANAGEMENT
- JOURNAL, 16, September, {973, pp. 361-372.
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[7-1

{7-2

17-3

17-4

[ 7-5

ECONOM.IC DEVELOPMENT

Schumpeter, Joseph "The Creative Response in Economic History,"
THE JOURNAL OF ECONOMIC HISTORY, November, 1947
Vol. t1l No. 2 pp. 149-159

Harbinson, Frederick "Entrepreneurial Organization as a
Factor in Economic Development." QUARTERLY JOURNAL%
h OF ECONOM]CS Auglust, 1956 pp. 364-379

‘Cross Reference: 18

Schumpeter, Joseph A. THE THEORY OF ECONOMIC DEVELOPMENT
New York: Oxford University Press, 1961 255 pp..

The classic study relating economic development with
entrepreneurship. Chapters cover: circular flow of economic
life, fundamental phenomenon of economic development, credit
and captial, entrepreneurial profaf inferest on capital, and
the business cycle. ’ -

"The bVeraIl'EConomJC Development Program.”" U.S. Department
of Commerce, Area Redevelopment Administration,
August, 1961 '

A booklet designed to provide information for the

i preparation of an overal | program for economic redevelopment

of an area. Aimed to help areas of substantia! unemployment
and underdevelopment to take gffective 'steps to plan and
finance their economic redevelopment,

Bostrom K. 'Venture Management and National Growth,' ADVANCED
MANAGEMENT - OFF ICE EXECUTIVE March, 1962 | :20-23
The challenge to our economy cannof be met only
through public and private planning or through increased capital
investment. We must also utilize the enterprising, competitive,
and innovating capacities of over half our economy who are in

small companies or are self- -emp loyed.
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|7-7

17-8

17~-9

|7-10

hoselitz, Bert F.  "Entrepreneurial Element in Economic Development.™
THE ECONOMIC WEEKLY 1963 Vol. |5 4-6

Red||ch F. "Economic Development, Entrepreneurship, and
Psychologism: A Social Scientist's Critique of
McClelland's 'Achieving Society'" EXPLORAT IONS
IN ENTREPRENEURIAL HISTORY Fall. 1963
Cross Reference: |, 7

Cochran, T.C. "The Entrepreneur in Economic. Change," 'BEHAV 1 ORAL
SCIENCE, April, 1964 9:111-119"
Cross Reference: |

The difficulties of constructing a model of the social
change that affects economic change and development has faced
almost insurmountable barriers. This paper traces the changes
in "intervening variables" which affect entrepreneurs and the
consequent changes in American Business practices during the
last 150 years. A model of  the entrepreneurial rele is seen
as a useful device. :

LoveTT Robert Eliot, "Concepts of Enffépreneurship in Recent
Economic Thoughf " . PhD dissertation, University of
Southern Caltfornla June, 1965

Bellush, Jewel, and Hausknecht, Murray "Entrepreneurs and
Urban Renewal," AMERICAN INSTITUTE OF PLANNERS
JOURNAL September, 1966 ~32:288-97

Anzlysis, based on data prdvided by case studies of
renewal, aimed at specifying some of the elements contrituting

. to the success of the renewal entrepreneur: the broader soc1a|

and economic significance of this kind of entrepreneurial
activity; some of its possnble consequences for fhe urban
renewal process.



17-11

17-12

17-13

17-14

17-15

Walton, C. and Eells, R. eds. THE BUSINESS SYSTEM New Ycrk:
MacMillan Co. 1967 pp. 387=97
Cross Reference: |

Spencer, Daniel L. and Woroniak, Alexander, eds. THE TRANSFER
OF TECHNOLOGY TO DEVELOPING COUNTRIES New York:
Frederick A. Praiger, Publishers 1967 209 pp.
Cross Reference: 6

Papers and discussion from the Air Force sponsored
conference on technological transfer. Among the discussion is
presented the role and contributions of the entrepreneur to
the transfer of technology to developing countries.

PROMOTION OF SMALL AND MEDIUM-SIZED FIRMS IN BEVELOPING
COUNTRIES THROUGH COLLECTIVE ACTION. Published by
the Development Centre of the Orqanization for Economic
Cooparation and Development, Paris, 1967
Cross Reference: 4

Report and papers from the inter-regional symposium
on the exchange of experience, September, 1967,

Leibenstein, H. "Entrepreneurship and Development" AMERICAN
ECONOMIC REVIEW May, 1968 58:72-83

The aim of the paper Is to suggest a theory of the
economy and of entrepreneurship in which entrepreneurship has
a unique and critical role and to use this theory to indicate
why entrepreneurship is a significant variable in the development
process.

TOWARD ECONOMIC DEVELOPMENT FOR NATIVE AMERICAN COMMUNITIES
A compendium of papers, Joint Economic Committee,
Congress of the United States, U.S. Government
Printers Offlce, 1969
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17-17
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{7-20

‘with distance from large urban centers.

Logan, M.l. "The Spatial Dimensions of Economic Development:

The Case of the Upper Midwest," REGIONAL STUDIES
May, 1970 4:117-125

~ Few theoretical notions have been developed with
reference to regional patterns of economic development. This
study proposes and analyzes three hypotheses. The hypotheses
are: |) regional economic development occurs on a number of
interpretable dimensions, 2) a region's level of development
is associated with its functional integration into the wider
economic system, and 3) regional development is associated

Shapero, Albert AN ACTION PROGRAM FOR ENTREPRENEURSHIP: The
Design of Action Experiments 1o Elicit Technical
Company Formations in the Ozark Regicn. November,
1970 Under a conTracT to Mutti-Disciplinary Research
Inc.

An exguisite study of High Technology Enfrepreneurship
with the ultimate intent to induce such activity in the Ozarks
Regicnal area. The bibliography alone is worth the price of
the document. Considerable emphasis on economic growth factors
is included. ‘

Kilby, Peter ENTREPRENEURSHIP. AND ECONOMIC DEVELOPMENT
“New York: Free Press, 197

Buchele, Robert B. "The Development of Small Industrial Entrepren-
eurs as a Tool of Economic Growth," THE EAST-WEST
CENTER Working Paper Series, October, 1972
Cross Reference: 4

This is a paper.which examines the propositions that

underlie a wor ld-wide trend toward the creation of new enfre-

preneurs and the stimulation of existing ones. [t also suggesfs

ideas that will make these efforts more effective.

Skeirik, Kaleel C. "Opportunities for Small ‘Firms in Manufacfuring,“
SBA ECONOMIC REVIEW Fall, 1972 pp. 63-32 '
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MANAGEMENT CONCEPTS

I &=1 Drucker, Peter THE EFFECTIVE EXECUTIVE New York: Harper and
Row 1954

The ability to get things done right and to develop
hatits of effectiveness are traits that can and must
be learned to be a successful executive.

|8=2 Warren, William Lloyd and Morton, Norman H. eds. [INDUSTRIAL
- MAN New York: Harper, 1959, 580 pp.

A varlety of articles dealing with management and
organization in large and small firms.

{8=3 McGregor, Douglas THE HUMAN SIDE OF ENTERPRISE New York:
McGraw=Hil!l and Co., 1960 24¢ pp.

A cogent discussion of why we do not realize the potential
of human resources recruited into Industry. Are successful
managers born or are they made by management's concept

of the nature of the task? Are policies and practices
constructed to implement that concept?

18-4 Sofer, Cyril THE ORGANIZATION FROM WITHIN Chicago: Quadrangle
Books, 1961 173 pp.

The report of a new social consulting firm designed to
achieve the fullest use of a firm's human resources.

In this new professional activity the social consultant
works from the center of the organization.
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18-5 Maier, Norman R.F. and'Hayes; John J. CREATIVE MANAGEMENT
- New York: John Wiley & Sons, Inc. 1962 218 pp.

This book proves the problems and conflicts between the

individual and the organization. One aim is to show

how all levels of management can participate in decisions
o and aid the creative process of an organization.

18-6 ' Ewing, David W. and Fenn, Dan H. Jr., eds. [NCENTIVES FOR
EXECUTIVES, New York: McGraw-Hill Book Company 1962
‘220 pp. _

Cross Reference: 7

Among several articles pertaining fo incentives, the
following are noteworthy: |) incentives for professional
managers and entrepreneurs; 2) incentives for innovators;
and-3) seif-motivation the most important intangible.

18-7 Haefele, John W. CREATIVITY AND INNOVATION New York: Reinhold
Publishing Corporation, 1962 302 pp. o

This book discusses the nature and fheories of creativity,
with special importance to creativity in business. Part |l
gives an in-depth review of how climate and groups aid in:
putting creativity to work.

18-8 Drucker, Peter F. MANAGING FOR RESULTS, New York: Harper & Row.
' 1964, 240 pp. ' .

The focus of this book is how management usés oppor+uni+iés
rather than problems as a means of prosterity and growth.,

H

18-9 Ewing, Gavid W. THE MANAGERWAL-MIND New York: The Free Press,
1964 210 pp. »
Cross Reference: 7

A study of the managerial mind, as contrasted from the
legal, scientific mind. With a prime concern tTo the
o organization the book considers the manager's motivation,
o ‘ the effects upon others, and the numerous influences
' upon a manager's decisions. :
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18-10 Steiner, Gary A, ed. THE CREATIVE ORGANIZATION The University
of Chicago Press, 1965

18=11 Kay, B. "Rolecentrism: Potential Source of Conflict and
-Communication Failure," PERSONNEL ADMINISTRATION -
February, 1965 28:20-24

How people perceive their roles in an organizational
setting is basic to productivity, introduction of
change, and organizational health generally. Suggests
that management must explore and use programs which
enable personnel to increase role understanding.

18-12 Guth, William D, and Taguiri, Renato '"Personal Values and
Corporate Strategy," HARVARD BUSINESS REVIEW, September-
October, 1965

What influence should personal values and morals have on
corperate strategy choices? The author says a happy
medium must be found between personal commitment and
economic practicality.

18-13 Bower, Marvin THE WILL TO MANAGE New York: McGraw-Hill Book
Company 1966 27! pp.
Cross Reference: 7

A non-technical book about the art of managing a business
successfully. The author explains the difference between
will to manage and will to succeed. The contention is that
a business operates effectively as top management makes
simple concepts work as part of a total system.

18-14 Shepard, H.A. "lInnovation-Resisting and |nnovation-Producing
Organizations,”" JOURNAL OF BUSINESS, 1967 v. 40
pp. 470-477
Cross Reference: 16
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{8-15 "Trying to Package Entrepreneurs,” BUSINESS WEEK Jaruary 28, 19¢7
pp. 175-176

R.J. Reynolds has put its new food operation (R.J.
Reynolds foods, Inc., a wholly owned subsidiary) into
the hands of the men whq founded the companies it has

acquired.

18-16 Peterson, R.W. !'"New Venture Managemznt in a Large Company,"
HARVARD BUSINESS REVIEW May-June, 1967 45:068-76
Cross Reference: 16

Concerning the DuPont companies new venture organizations,
which attempts to combine the advantages of size with the
entrepreneurial spirit that is found in small business.
Specifically discusses how new venture organizations are set
up, where the ideas come from, what leadership gualities

the managers must possess, and how operations .are conducted.

18-17 Johnson, H.W, "Education for Management and Technology in
the 1970's; adaption of address." SCIENCE
May 10, 1968 160:620-7
Cross Reference: 16

The need for entrepreneurial talent requires corporation
and university support in fostering the innovative spirit,

18-18 Hanan, Mark "Corporate Growth through Venture Management."

HARVARD BUSINESS REVIEW January-February, 1969
47:43-61
‘Cross Reference: 16

The new approach called '"venture management" shows promise

of making innovation more predictabie. This article discusses
the venture concept and its critical path method to seek out
and capitalize on new business opportunities.

|38




18-19 Haynes E., "Executives Wanted: . irinovators and Risk Takers Only .
Should Apply,” COLUMBIA JOURNAL OF WORLD BUSINESS
May-June, 1959 Vol. 4 No. 3 pp. 7-12
Cross Reference: 16

The human condition, changes of social responsibility,

and the need for corporate involvement in social issues

is causing new alliances between business and society calling
for a new breed of executive.

- 18-20 Westfall, Steven L. "Stimulating Corporate Entrepreneurship
in U.S. Industry,”" ACADEMY OF MANAGEMENT JOURNAL June,
1969 Vol. 12, No. 2 pp. 235-246

The author reports on research conducted for his PhD

thesis, analyzing in-house corporate entrepreneurship
especially for AID, Latin America licensing, joint ven-
turing, etc. An anaiysis of U.S. company patterns responses
and differences is reported.

3

18-21 "3M: Little brops of Water, Little Grains of Sand," FORBES,
September [, 1969 pp. 30-32, 34-36

.

18-22 Druker, P.F. "Management's New Role," HARVARD BUSINESS REVIEW
November-December, 1969 Vol. 47 No. 6 pp. 49-54

18-23 McGregor, Douglas, THE PROFESSIONAL MANAGER New York: McGraw-
Hill, Inc. 1970

18-24 Drucker, P.F. THE AGE OF DISCONTINUITY, New York, Harper and Row
1970

This book deals with the change in society, one of which
is the explosion of the new technology that witl result
in major new industries. Chapter three is titled "The
New Entrepreneurs."

18-25 Miller, Ben MANAGING INNOVATION FOR GROWTH AND PROFIT, Homewood,
1llinois: Dow-Jones Irwin, |nc. 1970

Cross Reference: |6
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-~ 18-26 Morgenthaler, George W. DECISION MODEL AND ANALYSIS OF
CORPORATE UTILIZATION OF BY-®RODUCT R & D
Master Thesis, Massachusetts institute of Technology,
June, 1970
Cross Reference: |6

An examination into the invention and developments
produced by employees in corporations. This study
explores ~he development of these products, how the
ideas can be betfter develcped, and the feasibility of
a decision model for making by- producf uflllzaf fon
decisions.

- 18-27 Drucker, P.F. "Entrepreneurship in-Business Enférprise,"
JOURNAL OF BUSINESS POLICY, Autumn, 1970

{8-28 Ammer, D.S. "Has Big Business Lost the Entrepreneurial Touch?"
BUSINESS HORIZONS December, 1870 [3:37-46

18-29 . Secrest, L. "Inifracorporate Entrepreneurship: An.Expibrafory
Study." Unpublished dissertation, The Universify of Texas
- at Austin, 197

18-30 Dailey, Charles A. ENTREPRENCURIAL MANAGEMENT McGraw-Hil !
, 1971 208 pp.

The risk-taking "en‘repreneurial manager" has emerged
as the most essential member of today's multi-echelon
management team. |t also explores how entrepreneurial-
techniques -can be used to role management problems and
drives and fechniques of the enfrpereneur

18-31 "Fifth Column EnTreprenéurs in Your Managef?al Midst."
BUSINESS MANAGEMENT February, (971 39:35
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18-32 Peterson, R.A. and Berger, D.G. "Entrepreneurship in
’ Organizations: Evidence from the Popular Music

Industry," ADMINISTRATIVE SCIENCE QUARTERLY March,
1971 16:97-106

18-33 Hakansson, N.H. "Optimal Entrepreneurial Decisions in a

Completely Stochastic Environment,'" MANAGEMENT SCIENCE
March, 1971 17:427-49

18-34 Tamarkin, Robert, ed. THE YOUNG EXECUTIVE TODAY, Chicago:
: Allen-Bennett, 1972 417 pp.

- A selection of readings and anecdotes written for
the aspiring young executive (under 35) on his way
in"a hurry. The writing style is hurried and is
inspirational. Sections on entrepreneurship and
venture capital are included.

[8-35 Slocum, Donald H. NEW VENTURE METHODOLOGY,FNew York,
AMER[CAN MANAGEMENT ASSOCIATION, 1972 192 pp.

[3-36 - Karger, D.W. and Murdich, R.G. NEW PRODUCT VENTURE
MANAGEMENT Gordon and Breach, 1972

18-37 Kuhn, James, W. and Berg, lIvar E. "Businessmen: :
Entrepreneurs or Bureaucrats?" in lLazarus, Warren
and Schnee, THE PROGRESS OF MANAGEMENT, New Jersey:
Prentice Hall, 1972 pp. 309-319 '
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18-38 Roberts, Edward B. and Frohman, Alan. "internal Entre-
preneurship: Strategy for Growth," THE BUSINESS
QUARTERLY, Spring, 1972 V. 37 No. | '
Cross Reference: 4

Most professional organizations have people who, if

given the opportunity, wouid behave ‘like entrepreneurs.
The major deterrents are the organizational policies,
procedures and modes of operation that do not stimulate
and may inhibit entrepreneurial activity. The authors
point out the increased need for venture growth strategies
that emphasize linking entrepreneuriai behavior with
corporate resources. ~

18-39 Brown, David "Analyzing New Ventures," | NHOVAT | ON April,
1872 No. 30 :
18-40 Kerby, Joe Kent "The Marketing Concept: Suitable Guide to

Product Strategy?" THE BUSINESS QUARTERLY, Summer,
1872 Vol. 37 No. 2

Perhaps the most important implication of this study is
that marketers should not be enamored of the marketing
concept to the point that they wait until customers
express a need before they launch a new product.

18-41 ' -Hanan, M. '"Sales Managers! Put On Your Entrepreneurial Hat."
SALES MANAGEMENT, December 11, 1972 109:27-29

18-42 Anyon, G. Jay ENTREPRENEURIAL DIMENSION OF MANAGEMENT,
Livingston Publishing Company, Wynnewood, PA. 1973
217 pp.

Cross Reference: 7




1 H=44

{8-45

|B=46

Driver, Robert E. "Organizational Reacticn to Ervironmental
Change: A Particular Aspect of Entreprereurship,” PhD,
The University of Texas at Austin, January, 1673
Cross Reference: ||

A thesis to contribute to further understanding of
organiczational resporse to enviroumenta! change.
farticularly the response of highly technical government
organizations to large funding cutbacks.

Vesper, Karl H, and Holmdahl, Thomas G, "How Venture
Management Fares in finnovative Companies," The
Internatiocnal Journal of RESEARCH MANAGEMENT May,
1973 Vol. XVl No. 3> pp. 30-32

How widely is the new venture management approach used?
To what extent was the approach successful? What
organizational practices are used? What happens to the
new ventures? What of the future? Tkase are the
questions asked of 50 companies that introduce
prize-winning new products.

Susbauer, Jeffrey C. INTRACORPORATE ENTREPRENEURSHIP,
Programs in American Industry, Clevetand State
University, College of Buslness Administration,
June, 1973.

Schreler, James W. "Changing Attitudes Toward Business,"
INVESTOR, M1lwaukee: Unlidex Publish ng, September
1973, pp. 31, 3B=39, 41,
Cross Referance: 1|
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THE SMALL BUSINESS ADMINISTHFATION

19~1

19~2

19«3

19-4

19-5

19-6

19=7

TECHNOLOGY AND YOUR NEW PRODUCTS, Srall Business Aarin-
istration, 195¢
Cross Reference: |6

A HANDBOOK OF SMALL BUSINESS FINANCE, Small Business
Administration, 1960
Cross Reference: |2

EQUITY CAPITAL AND SMALL BUSINESS, Small Business
Administration, 1960
Cross Reference: 12

NEW PRODUCT CEVELOPMENT = REDUCING THE RISK Small Business
Administration, 1961
Cross Reference: |6

RESEARCH AND DEVELOPMENT, Washington, D.C.: Srall Eusiness
Administration, November, 1961 608 pp.

Pomeranz, J.M. and Prestivich, C.Ww, "Meeting the Problems of
Very Smalt Enterprises,” SMALL BUSINESS MANAGEMENT
RESEARCH REPORTS, Washington D.C.: Small Business
Acministration 1962, 53 pp.

BUYING AND SELLING A SMALL BUSINESS Smail Business
Administration, 1963
Cross Reference: 10
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[9-8 INCOME TAX INFLUENCES ON LEGAL FORM OR ORGANIZATION OF SMALL
‘ BUSINESS. Small Business Administration, [963

Cross Reference: 12
[9-9 . LONG-RANGE PLANNING FOR SMALL BUSINESS. Small Business
Administration, 1964
Cross Reference: |0
19-10 KrenTzhan, H.C. MANAGING FOR PROFITS Washington: Small
. Business Administration, 1968
Cross Reference: |0

. . [
This book offers both basic theory and day-to-day

business practices to assist the chief executive of
a small business firm.

g

19-11 "X Y Z Investment Company," Report by actual operators.
Washington D.C.: Small Business Administration, 1969
Cross Reference: 3 '

A prototype for big business involvement in assisting
minority enterprises on a profit-making basis. (Minority
Enterprise Small Business Investment Corporation, MESBIC)

19-12 'SBA ECONOMIC REVIEW, Small Business Administration, Washington,
D.C. Annual lIssue, 1970 Vol. 3 No. 2

Included in this annual publication are "Looking
Toward the Year 2000" and "Economic Outlook for Small
Business, 1970-1976."

[9-13 COST ACCOUNTING FOR SMALL MANUFACTURES, Washington, D.C.: Small
Business Administration, 1972 168 pp. .
Cross Reference: |2 )
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19-14 Schabacker, Joseph, STRENGTHENING SMALL BUSINESS MANAGEMENT ,
Small Business Administration, 1972
Cross Reference: 10

The edited papers ot the late Mr. L. T. White, former
Vice President and Director of Research and Education
for Cities Service Petroleum Company. Very readable
und sensible advice about marketing and management
for the small business.

[9-15 VENTURE CAPITAL, Small Business Administration
Crost, Reference: 13

The SBA publishes on a quarterly basis a complete
listing of SBIC's listing name, address, and size
categcry. Write: SBA Investment Divisions; 1441 L.
Street, N.W. Washington, D.C. 20416

[9-16 SMALL BUSINESS BIBLIOGRAPHIES Small Business AdminisfraTion
- Cross Reference: 2] ’

The Small Business Administration publishes a series
of small business bibliographies on particular areas,

such as retailing, pet shops, etc. Available from
local SBA offices.

19-17 ‘Management Research Summaries (MRS). Small Business
Administration, Washington, D.C. Please refer
to entry 2:-44 (pg. 172)

MRS are four page summaries of extensive studies.
They were generally conducted by universities under
SBA grants in the states mentioned in the title Jf

> the summaries. These summaries are no longer

- available from the district offices of the Small
Business Administration. However, many libraries
and small businesses may maintain collections of
these summaries.

A set of the complete studies is available for
reference at each district SBA office and at the
various Depository Libraries in each state.

’
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COHOGLG, CONT IHUITHG PROGRANMS AND: SCURCLS

70=-1 Vesper, k.H., "Venture Initiation Courses in U.S5. Business
Srhools,"™ ACADEMY OF MANAGEMENT JOURNAL, December, (971
14:025-52

Cross Feference: 9

20=2 Cuccess Motivation Institute, Waco, Texas

The story of this company's founder, Paul J. Meyer, is
certainly that of an entreprencur, with the personality
and actions which typify this subject. In addition, the
company distributes several training anu individual
development programs which might be of interest to the
small businessman,

20=3 The Entrepreneur Press, Mission Station, Drawer 2759
Santa Clara, CA 9505

This organization, in addition to the book and tape
cassettes mentioned earlier in this guide, conducts
seminars throughout the country on starting and
flnancing your own business and ls preparing an
extensive vol.me on 2| different ways to market

and/or distribute the products or services of new
enterprises.

20-4 Periodicals - Newspapers
These are numerous pericdicals and newspapers, available at local
librartfes, of particular interest to the entrepreneur and
small businessmen and there are several which regularly
run items of special interest to the entrepreneur. Some of
these which are of particular value are:
MIDWEST INDUSTRY
AR1ZONA BUSINESS
INVESTOR
NEWSLETTER OF THE NATIONAL SMALL BUSINESS ASSOCIATION
SBANE NEWSLETTER
JOURNAL OF SMALL BUSINESS MANAGEMENT

THE SMALLER MANUFACTURER




MANDATE - Fublication of the National Feceration of
Independent Lusinessmen. Alsc 3 Cgriasian
version published ty Cfib,

BLACK ENTERPRISE DIGEST
BLACK ENTERPRISE

SMALL BUSINESS NEWSLETTER - published by Molonne
Douglas

INTERCOM - published by Independent Businessman's
Association of Wisconsin

THE FINANCIAL POST - a weekly financial newspaper from
Canada that regularly publishes a column on
"Running Your Own Business."

WALL STREET J sURNAL

TIME MAGAZINE - periodically publishes a column called
the "Entrepreneur".

20-5 Business Simulation Games

The following games are noted because of their relevance to

new and/or small business. Learning theory has not advanced

to the place where we can ciearly discern which are more or

less helpful, so each user of these games will need to

experiment with the methods and results to ascertain which

are better for his or her purpose. A ccmpendium of available
simulation games can be obtained from Gale Research.See item 21-14.

MANTRAP

Management Training Program

This small business Simulation game was developed by a Small
Business Administration grant at the University of Houston:
Center for Research in Business and Economics, College of
Business Administration, 1961. |t comes in two versions,

a computerized version and a hand scored version. Both have
been used by the compiler and found to be good and helpful,
especially with small business managers and participants.
Set-up of the game takes a |ittie time, but extensive play
can be concluded in one long evening or taken over several
meetings.

LOW BIDDER

The Game of Stategy

This game Induces the competing players to bid for a variety
of construction jobs . . . careful management strategists

are rewarded, non-planner: losc. Available from ENTELEK, {NC.
42 Pleasant, Newburg Port, MA 0195G.
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VENTURE

This is a management skills and learning game and not
particularly a game for new enterprisers. |t is hand
scored and can be played in a ciassroom setting. It is
a decision-making game calling for reflection and choice
among competing alternatives. Available from Procter
and Gamble Company, Public Relations Department, Post
Office Box 599, Cincinnati, OH 4520lI.

M Company has an entire shelf of adult, business oriented
games with a variety of learning possibilities. A current
listing of available games can be obtained from 3M and the
games are available at most department and bookstores.

20-6 F1LMsS

A very useful learning technique is the use of films and
audio-visual items and business simulation games.

There are very few films which are know to the compilers

as new venture oriented, and we've llsted them below. We

do ask users of this guide to refer fother' films (16, 8 or 35
mm.) to us for inclusion In future editions of this Guide.

THE PROMOTOR

A film staring Alec Guiness produced in 1952 by J. Arthur

Rank Organisation which portrays in a human and humorous
fashion the rise from humble beginnings the success story

of a Londoner, as he developes his own enterprises. This

film rhas been used in classes on venture initiation with

good resuits. Ninety minutes - and was formerly available

in 16 mm. for about $50.00 for showing in a non-profit setting.

MAINSTREET

Produced by Dun and Bradstreet mainly to sell their credit
reporting services, but in low key. Story line shows a
person who walks into various commercial enterprises in a
'typical' community and points cut certain small business
management techniques: and relates them to success or failure.
A nice film to show to Service Clubs and High School classes
and, perhaps, beginning courses on business.

The above two films are currently unavailiable, but efforts to
obtain a rentable copy are underway. Write to us for further
information after January/1974. ‘

THE MAN IN THE GREY FLANNEL SUIT
This 135 film by 20th Century Fox featured Gregory Peck
as a rising young executive. However, the setting took place
with an 'older' person, the founder of the companv, playes by
Freredic March, who now seeks a replacement. Some major
point on entrepreneurship are well portrayed in this fiim.
Q Avaiiable from Films, inc. 4420 Oakton Street, Skokie, (i1, €0076.
[ERJ!:‘ (16 mm., 152 minutes) ($35.00)
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MANAGEMENT TRAINING FILMS

The following management iraining films preczdiced for the
Small Business Administration are now avaiiable for sale
or rentai from the: -
National Audiovisual Cinter
Hatioral Archives Bldg.

Washington, D.C. 20408

THE ADVERTISING QUESTION (135 min. %0 sec., 5d , color;
16 mm, !

Designed to correct some of the misconceptions and
change some of the attitudes which many small
businessmen display toward advertising. It begins

with the Introduction of a new small businessman suout
to open a drug stere. tHe hopes to get by without much
advertising other than point-of-sale advertising, which
he does support. A newspaper owner raises the question,
"How are you yoing to get customers into the store?™.
The valuez and technigues of advertising are deve!oped
in a discussion between the druggist and the newspaper
owner, and some business examples are shown to emphasize
pertinent points.

ANYTHING 1S POSSIBLE==WITH TRAINING (I3 1/2 min., sd., color,
16 mm.)

Examples of successtul employee training in a telephone
‘answering service, a boat yard, and a newspaper office
convince a woman planning to open a restaurant that
employee training is essential to business success.

BURGLARY IS YOUR BUSINESS (15 min., sd., color, 6 mm.)}

Through an investigation by a police department detective
foliowing a burglary at a home furnishings/appliance

store and the detective's conversation with the store

owners, the film points out security measures which retailers
should vake to prevent burglaries.

THE CALENDAR GAME (13 I/2 min., sd., color, |6 mm.)
Emphasizes the need for advertising planning and budget-
ing by small retail and service businesces. The film
begins in the office of the owner of a drycleaning shop.
The cleaning shop proprietor points out to a business
friend that he aims his promotions to reach, at specific
times, customers who are most |ikely to be ready for his
service and explains his method of choosing media and
directing his advertising. in a friendly give-and-take
discussion, the two touch upon budgeting, timing, choice
of media, and plars for specific promotions.




THE FOLLCW UP (13 min., sd., color, 16 mm.)

{{lustrates the value of following up on advertisements
and promotions. Action takes place in an appliance
sales/repair shop owned by two partners, Sam and Roger.
When the story opens, Sam isn't much impressed with
Roger's strong belief in a follow-up as a way to develop
additional business and as a guide to future promotions.
Further discussion between the two, together with
illustrations of following up on a radio commercial,
soliciting custoners' reactions to store layouts and
point-of-sale ads, and getting business associates'’
opinions of ads used or planned bring out many of the
factors to consider in advertising/sales promction follow-up.

THE INSIDE STORY (15 min., sd., color, {6 mm.)

. Through conversations and activities of Sam Mattison,

owner of a small manufacturing plant, and his security
man, Vince Clark, the film illustrates steps which can

be taken to [imit or prevent pilferage by plant employees.
Though Sam is vehement about not wanting to suspect any

of his employees, facts reveal that an old, trusted

emp loyee had been pilfering for years.

IT CAN HAPPEN TO YOU (15 min., sd., color, 16 mm.)

IT'S

Ouilines the experience of Jack Norton, a hardware store
owner, in cooperating with a police lieuteiant to get
facts about a pilferage problem. The police lieutenant
points out situations and procedures which encourage
pilferage and shows how to remedy these matters.

YOUR MOVE ({3 min., sd., color, 16 mm.)

Designed to intorm small business owners faced with
relocation problems because of urban renewal about
help available through SBA and Urban Rerewal Offices
and to motivate them to take positive steps if they
wish to relocate.

THE LANGUAGE OF BUSINESS (14 min., 50 sec., sd,, color, 16 mm.)

The story line is drawn from the dramatic situation of

a fairty successful smail businessman, Jack, who is
pondering a big decision: Shculd he play it safe, going
along as he's now dJoiny wi“a his radio/TV retail and service
shop, or should he take the risk of opening a second store
in a new shopping center. Faced with making this decision,.
Jack looks to his records for help but finds them confusing.
His inability to interpret the facts and information
frizgtrates him to the point of making 3 late-night call for
nelp to Tom, his accountant,
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Together, they analyze the records. Tom points out problems
and arsas of adjustment in Jack's operation. He draws upon
his experience with other businessmen to illustrate danger
areas. Git by bit, @ new respect for records develops in
Jack as he realizes th2ir value in managing his business.

THE MAN OR WOMAN FOR THE .0B (14 min., sd., color, 16 mm.)

Points cut the importance of effective employee recruitment
and selection procedures through the experiences of a small
print shop owner who [earned the hard way that such procedures
are necessary. Brief vignettes of other types of business
reflect various sources of employees.

A STEP IN THE RIGHT DIRECTION (13 min., sd., color, 16 mm.)

Through discussions between Ralph Brown and Harry Newman
(two clothing store owners) and flashbacks To pertinent
problem situations, dramatizes the importance of merchandise
control in retail stores and illustrates some control
procedures and fechniques.

20-7 Small Business Associations

There are several national organizations which have as

their main purpose to {obby for better legislation or changes
in administrative practices to improve the prospects cr ‘
prosperity of small business.

NSB (Naticonal Small Business Association)

- 301 - 1225 !9th Street, N.W., Washington, D.C. 20036
Mr. John E. Lewis, Executive Vice -President '
This organization has about 40,000 members who pay dues.
There is an experienced Washington, D.C. staff which then lobbies
for small business bills, etc. The newsletter is particularly
good. '

NF1B (National Federation of Independent Business)

i50 West 20th Avenue, San Mateo, CA 94402

Mr. Wilson Johnson, President

This organization has almosi 358,000 members throughout the
U.S.A. and probably is a good statistical representation of all
smaller business in the U.S. This organization publishes a
regular periodical called MANDATE which espouses some current
Federal problem or pending legislation. Attached is a coupon
for members to respond and to vote on certain issues and return
“he vallots to NFIB headquarters. These are then tabulated and
repoi'ts sent to Congressmen based upon the voting pattern

for their particular district. The Federation also maintain a
Washington, D.C. office for lobbying and to ensure a fol low-up
of the MANDATE votfing results:
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JOINT -EFFORT . o
This is a newly formed confederafion of +he three regional
group mentioned -above to foster better recognition in
- Washington, D.C. of 'small business and ifs problems.
This organization makes an annual presentaticn to key .
Congressmen and Senators and Administration officials during
Na*ional Smal! Business Week in May of each year. This
A organization attempts to harnass the independent businessman
‘ himself to make the *rip and make the presentation rather
than send money to hire a professional lobbyist to do the
job for him.

Those interested in this Effort should write to Mr. Lewis
Shattuck, Executive Director, SBANE (Smaller Business .
Association of New England), 69 Hickory Drive, Waltham, MA 02154.

There are numerous Trade Assocations at the National (and

State) level which perform various tasks of lobbying and supplying
witnesses for committee hearings in Washington, D.C: There
probably is no business in America which would not find a

welcome to a trade association to regresent his interests.
However, these Trade or Industry as3ocations represent the
particular interests of a select group of companies and

industries rather than the more general interests noted in the
first frhree.

In addition, fThere are.numerous organizations composed primarily
of independent cwner/manager smali businessmen. Most of

these organizations are local in character, but a few of

them are regional or national in character. The following

in a list of organizations known to the compilers and who have
replied to questionnaires as to membership, costs, etc.

Those not responding to requests for information are presumed

as no longer in existence.

People .inferested in smal! business progress and how the
independent businessman learns to sharpen hjs management _ _
skitls, find that there are some common patterris among these N
successful organizations. Basically these organizations are
viable because the independent businessmen counsel with each
other, especially those they trust and with whom they can
identify as a fellow entrepreneur. The members as a rule

do not respond well to professional speakers, especially those
who have never owned and operated their own independent business,
especially professorial ~types.

Regicnal Groups:

|NDEPENDENT BUSINESS ASSOCIATION OF WISCONSIN (IBA-W)
999 West Armour Avenue -
Milwaukee, Wi 53221
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COUNCIL OF SMALLER ENTERPRISES OF THE GREATER CLEVELAND
GROWTH ASSOCIATION (Mr. K. Michael EBenz, Executive Director)

690 Union Commerce Bldg. ’

Cleveland, Ohioc 44115

SMALLER MANUFACTURERS COUNCIL {(SMC), (Mr. Leo McDonough, Executive Vice Pres.
Chamber of Commerce Bldg. : |
Pittsburgh, Pennsylvania 15219

SMALLER BUSINESS ASSOCIAT!ION. OF NEW ENGLAND INC. {SBANE)
(Mr. Lewis Shattuck, Executive Director)

69 Hickory Drive

Wa [ tham, Massachuserfs 02154

COUNC | L OF. INDEPENDENT NANAGERS - SOCIETY FOR THE ADVANCEMENT OF
MANAGEMENT, (CIM-SAM)

8147 Jackson Park Blvd.

Milwaukee, Wisconsin 53213

Three chap|ers now organized - Milwaukee (chapter number one in continuous
operation since 1959), and recently organized chapters in Minneapolis and
Madison, Wl. For more information contact Mr. Wm. Tetzlaff, Executive
Secretary, 10855 West Potter Road, Milwaukee, Wl 53226 - or Vice President
for CiM chapters, Mr. Everett P. Hokanson, 4021 South Kinnickinnic Avenue,
Milwaukee, Wl !53207 '

The Executive Comm;rfee (TEC?
Mr. Robert Nourse, 1201 North Prospect Avenue, Milwaukee, Wl 33202

This organization has TEC groups in major cities in the U.S. The members,
usually growth oriented, 8-10 per group deveiop-close and intense relation-
ships, by meeting at each others plants and offices and bringing in specialized
technical and personal experts to counsei 'that' group. Scme groups have
operated over ten years and have shown good growth patterns in their companies.

Young President's Organization (YPO)
.375 Park Avenue, New York, New York |J00L.

YPO is composed of chief executive officers of companies with over a million
dollar of sales prior to his attaining 40 years ot age. Members must terminate
membership -at age 49 and a new organization is growing called 'The 49ers'.
About a third of the members are business firm founders, another.third
inherited their companies and another third began at the bottom of established
companies and rose.to chief offucer by age 40. Similar paTTerns are shown for
nfhe TEC above.

MeeTlngs are of similar style, although more outside experts are utilized.
Much stimulation and pianning for growth is exerted through these meeting
experiences. YPO is organized as' a federation of local chapters and is, in
many respecfs, a naticnal organtzaflon '

Sons of Bosses (SOB)

53 East Main STreeT Morestown, New Jersey 08057

. This is a young organ{zaflon composed of Sons of Bosses (owners and managers)
vho are either already working for thein fathers or are contemplating :
doing so. Some have aspirations of taking over' the business wnd many do not.
Local groups are affiliated with a national orgamizetion.
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This RESQURCE GUIDE has been corpiled for a variety of purposes.
In addition to publishea literature and other learning devices,
we know that interaction with known knowledgeatle people can also
be very helpful. Therefore, we are publishing the following list
of persons as an additional source of contact for potential
entrepreneurs or scholars.

The following list is a blending of names drawn from two mnajor
sources. These sources do not contain |) known entrepreneurs or
established small businessmen and yet, such persons are usually

very heipful, 2) lawyers, accountants, bankers, venture capitalists,
management consultants, small business officials and SCORE people,
trade association executives, all ot whom are also very helpful to
new and small businessmen and scholars, HNames of qualified people
under # 2 above can be obtained at any public or university library,
or State Office Buliding Information Center,

The two major organizations from which the following names have been
gleanad are:

* The National Council for Small Business Management Development (NCSBMD)
600 West Kilbourn Avenue, Milwaukee, WI 53203

Thls organization draws many of its members from the teaching
community., Members specialize in working with individuals or
groups of existing small businessmen for the purpose ol
*Management Development'. These people can be very helpful.

# The Society for Entrepreneurship Research and Application (SERA)
811 EasY Wisconsin Avenue (Suite 945), Milwaukee, Wl 53202

A newly formed organization of Researchers and Teachers of new
venture initiation and entrepreneurship. Thls group is primarily
interested in the starting processes of new 'growth' industries.

Obviously, this is not a complere list, and surely it Is out-cf~date
as of .the date this Guide was published. The Center will maintalin a
current listing for both organizations. Anyone interested can contact
the Center.
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COLORADC (Ton't

ALABANA. CALIFORNIA (cont'd)
LA M . SOt
2 inyaﬁ A. Gordon . # Dr. Lawrence Lamont .
University of Alabama * ~1ll}an B, Dreyer ’ Grad. Sch. of Bus. aAdwin.
Dpawer 2987 Calvin & Co., Inc, University of Colorato
: 331 California Street Soulder, Colorado 80302

University, AL 35u86

S3n Fran-isco, CA 54104

# Prof. Dalton E. Mclarland - Korman Land

: - * Del Goetn ) Colorado Econ. Dev. Assoc.
Sg?i:isglysgilgizgama ) 237 Mountain View Ave, 735 Curtis Street
Uni sreity Station Mill Valley, CA 9uoul Denver, Colorado 80204
Biiningnam, AL 53294 # br. Merle Rilliard, Pres. ' # Rex Paulsen ™
Sonnet University of Denver - -
11316 S. Prairie Avem. Denver, Co ,rado 80210

ARIZONA Hawthorne, CA 90250

# 4r. Karl Odgers # Mr. Joseph Stepanek

Department of Mgmt. # Prof. Grant !reson Consulting Engineer
Coilege of Business & Industrial Engineering 1622 High Street
Public Admin. . Stanford University : Boulder, Colorado §0302

University of Arizona Stanford, ca 94305

Tucson, AZ 85721

# ¥r. Herbert E. Kierulff, Chpm... CONNECTICUT
* Edward E. Scannell gréd- Sch. of Bus. Admin. : .
University Extension niversity of Southern California : :Ohn F: Lange R
Arizona State University ?“1V€r51ty Park ‘ ‘ é?:?°m;CNDEV31- Agr.
. Tempe, AZ 85281 Los Angeles, CA 90007 ity of New Haven
. 161 Church Street
* pr. Joseph C. Schabacker % g?..C:F. Kgnsem%ller .New Haven, Connectic:F 06510
-~ (College of Bus. Admin. - Ci;lzlgn :r guiiness . Louis‘silb .
iz tate Unlversity 1co State College # Lou ilbe
Tomma e 7 Chico, CcA 95926 University of New Haven

Z 85281 .
Tempe, A JeBL West Haven, Connecticut 06516

# Arthur H. Kuriloff

CALIFORNIA Crad. Sch. of Mgmt. - % Dr. A.M. Woodruff
University of California University of Hartford
% Della R. Arms los Angeles ' 200 Bloomfield Avenue
2451 Eist Garvey .los Angeles, CA 90024 West Hartford, Connecticu
West Covina, CA 91791 . - 06117

% Martin J. Logan
533 S. Burnside

Thomas C. Badger Los Angeles, CA 90036

Cont. Educ. in Mgmt.
Univ. of Cal. Extension
10395 LeConte Avenue
Los Angeles, CA 90024

Y

DELAWARE

# Mr. David Menkin, Pres.
Menda Scientific Products, Inc.
11527 West Washington Blvd.
Los Angeles, CA 90066

# Mr. T.7. Haner Assocc. Prof.
Dept. of Bus. Admin.
College of Bus. & Econ.
University of Delaware
tlewark, Delaware 19711

% William D. Bradford
Graduate Sch. of Bus.
Stanford University
Stanford, CA 94305

# Prof. Daryl -G. Mitton
Dept. of Mgmt. i
Sch. of Bus. Admin.
California State University

Dean Richard A. Worman
College of Bus. & Econ.
University of Delaware

“# Dr. William L. Brockhaus San Diego Newarh 2 2
bept . oF Hamt. 5402 Colless Avenue Hewark, Delaware 1971i
Grad. Sch. of Bus. Admin. San Diege, CA 32115 .

University of Southern California : FLOR(DA
© University Park i ¥ Prof. Ronald Stucky - —_—
Los Angeles, CA 30007 ‘ Yarketing Dept. * Irwia Cochrun
: School of Business ‘Dept. of Acctg. & Finance
# Prof. Albert Bruno University of Santa Clara Flopids & i i
Marketing D i Santa Clara. CA 05054 Florida Atlantic University
a g Department anta (lara, . Boua Raton, FL 33432
School of Business , . b
. gnlzerzity of ianta Clara # gogn'dl glllaze;ion * T.C. Committe
anta Clara, CA 95053 ch. of Bus. : . Faculty of Finance § Acctg.
California State University " . -2 c
‘g 5 i 4. CA 95152 University of West Florida
oanna Bruno ayward, Pensacola, FL 32504

EquiVes?_Associates
521 East Green St. #211
Pasadena, CA 91101 COLORADD

% Allan B. Cowart

Res. Ctr. for Sm. Bus. Mgmt
* Harrell R. Coffer : * William Boub ‘ gg;“;:g;ty of West Florida
Harrell Coft«r & Assoc. University of Colorado Ext. Eglin AFB, FL 32542
2677 Larkin St., #203 - 1100 - 14th Street o
San Francisco, CA 9u10% Denver, Colorado 80202 % William P. Danenburg
# Lennard Davis, Jr. Chairman * Charles R. Goeldner S;iSiiZ;S; ggu;;uiia;i°£§;201l
Business Eaterprise Devel. Business Res'. Divlsion E Tampa, FL 33620
& Entrepreneurship Program University of Coloradc : ’
Grad. Sch. of Bus. Admin. Boulder, Colorado 80302 * R.E. karn
University of Southern California . Faculty of Marketing

University Park # Dr. John 3. Kline

University of West Florida

Los Anpeles, CA 90007 Sch. of Bu-iness ) Pensacola, FL 32504
. ~ University of Colorado
# Mr. Donald M. Dible, Pres. Boulder, Colorade 80302 . : -7
The Entrepreneur Press ‘
Q 48 Washington St. (Ste. 22)
[E l(:‘ Santa Clara, CA 95050 ] . . .
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FLORIDA

(ceavtd)

* Lr. Lawrence Klatc

College of mus. 4 Fub. Admin.
Plorida filaniic Uriv.
Zoca Paten, FL 33432

Hr. Jay T.
ksst. Prof,
College of Bus. Admin.
University of South I'lorida
Tam a, FL 33620 '

“nippen
lgmt. Dept.

* PLEL Leady

Faculty of Management
University of West florida
Pensacola, L 32504

J.h. Service

"niversity Libraries
!niversity of West Florida
Pansacola, L 3250

% JsW. Srene

nesourca Crp,

- University of West Flopida

P.O. Pox 1492
Eglin AFB., rL 32542
M. Peza Vaghefi, Ph.b.
Aszt. Prof. of Hgmt .

College of Business Administration

University of Morth loriag
St. John's Bluff Road
Jacksonville, rL 33216

GLORGIA

&

O

ERIC.

Aruitoxt provided by Eic:

W. Wray fuchanan
College of Bus. admin.
University of Georgia
Athens, GA 30602

* Jack Davis

Collega of Bus. Admin.
University of Georgia
Athens, 3A 30602

¢ Mr. Herrill ©. Douglass

ASSt. Prof. of Bus. Admin.
Grad. Sch. of Bus. Admin.
Zmory University

Atlanta, GA 30322

Mr. Ross W. Hammond, Chief
Industrial Devel. Div.
Eng. Fxp. Station

Georgia Institute of Tech.
Atlanta, GA 30332

% Clio C, HNorris

College of Bus. Admin.
Division of Research
University of Georgia
Athens, GA 30602

Mr. Ronald Lee Vaughn
Dept, of Mktg. ¢ Dist.
College of Bus. Admin.
University of Georgia
Athens, GA 30601

% William C.. Yard, Jr.

T

Enpineering Exp. Station
Georgia Inst. of Tech.
Atlanta, GA 30332

Dr. Ervin Williams
Management Department
Georgia State University
33 Gilmer St. SE -
Atlanta, GA 30303

Robert J. Yancy
Atlanta University
Atlanta, GA 3031x

fép fm. Bus. Mpme.

" #% Dr. Samuel I D...

HAWATI

#* Dr. Robert 5. Buchele
Prof. of Mgmt.
College of RBus. admin.
University of Hawaii
- 2404 Maile Way
‘Honolulu, Hawaii 96822

# Dr. Ben rinpey
The East-West Center
Last-West Tach. & Devel.
Honolulu, Hawaii 26822

Inst.

# M. Richasd Morse -

Consultant

The East-West Center
University of Hawail
240k Maile Way

Honolulu, Hawai' 96822

1DAKHO

# Mr. Lawrence J. Merk, Dir.
Center for Bus. Devel.
University of Idaho
Moscow, ID 38343

TLLINOIS -

 R. Ralph 3edwell
Ctr. for Mgmt. Devel.
Southern Illincis University
Carbondale, IL §2901

* Everett H. Brinh
Training Consultant
19 W. 100 22nd Street
Lombard, IL 60148

Heil Cossman

Combined Opportunities
5050 H. Broadway
Chicago, Ii. 60640

¥ M.F. Crask o
Loycla Univ. of Chicago
829 N. Michigan Avenue,
Chicago, IL &0e?

s -
Grad. Sch. of Mgmt.
Northwestern'University

1937 Sheridan Road .
Evanston, IL 60201

* Jerome Ellis
Roosevelt University
430 S. Michigan Ave.
Chicago, IL 60605

% Garland C. Guice

Chicago Econ. Devel. Co.
162 North State St. #B00
Chicago, IL 60601

# Charles W. Hofer, Asst. Prof
Grad. Sch. of Mgnt.
Northwestern University
Evanston, IL 60201

b3

Brenetva M. Howell
4942 Y. Washington
Chicago, IL GOBk#4

# Mr. Earl G. Johnson
-880 North Lake Shore Dr. (16E)
Chicago, 1I, 6051l

# Prof. Joseph Kubert'
Grad. Sch. pf Bus.
University of Chicago
5836 Greenwood Avenue
Chicago, IL 60637
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* Michael Z. Massel

Deraul University
25 East Jackson
Chicage, TL 50504

“ Dr. Alvin D. Star

College of Bus. Admin.
University of I1lineis
Chicago, 1i 40630

* Shelden Wagner

Roosevelt University
430 South Hichigaa Ave.
Chicage, IL 0605

: Dp. Hugh 3, wales

Rooseveltr University
430 S. Hichigan Ave.
Chicago, IL 60605

# John L. Wand

Loyola University
820 N. Michigan Ave.
Chicago, IL 60611

# Joseph Néisenbevg

University of Illinois .
21% pavid Kinley Hall
Urbana, Il (1801

IHDIANA °

3

i

* James M. Berry

Dept. of Mgmt.

Indiana Univ. at fvt. Wayne
2161 Coliseum Blvd.

Ft. Wayne, IN 46805

Robert p. Buchanan, Assoc. Prof.
Dept. of Inst. Mgnmt. ’
Sch. of Home Econ.

Purdue University-

LaFayette, IN 47907

‘Dr. Arncld Cocper

Grad. Sch. of Ind. Admin.
Purdue University
Lal'ayette, IN 47907

Dr. Richard #. Farner
Grad. Sch. of Hus.

Sch. of Bus. Bldg. M. 463
Indiana University
Bloomingron, IN #740)

M. Wm.  Hasberle

Grad. School of Business
Sch. of Bus. Bldg. - Rm. 224
Ifdiana University
Bloomington, IN 47801

Mr. Herbert H. Hand
Asst. Prof. of Bus.
Grad. Sch. of Bus. .

- Indiana University

Bloomington, IN 47401

Dr. Lee C. Nehrt .

‘Prof. of Int'l. Bq?

Grad. Sch. of Bus.¥,
Bloomington,, I 47401 -

Hr. James M. Patterson
Grad. Sch. of Bus.

Sch. of Bus. Bldg. Rm. 5704
Indiana Uriversity
Bloomington, IN 47401

G. Richard Patton -
¥rannert Grad. Sch. of Ind. Admin
Krannert Bldg.

West Lafayette, IN uy7207



MASSACHUSETTS (cont'd)

(Can')

e J. Riggs, I! ) ¥ Dr. ! R. Lile:
inst. in Ind. Mgat. # Stuart A. Lichtman Grad. Bus. Admin.
annery orad. Sch. of Ind. Admin. Principal-Consultant Harvard Universitvy
Yrannert 3ldg. Rockville Consulting Group Soldiers risld
dest Labayette, IN  H7307 - . P.C. Bow 1364 Boston, MA 07163 -
Rockville, Maryland 20850 ’

# . Wavers # Richard B,
Tus. . L. Assoc. | Ean Aceadem e Mor el
oo . s6oc % fugene G. Bitchie "-:‘o & : n for Academic pen =l
=ldg. mm. LU N i o s Dyedact | Sch. of Mdgmt.
tndiana University : ¥irority Bus. Enter. Project Boston Coll
iversi . - i ston {ollege
#loomington, 1 47801 ¥crgan State College “‘ Lege , .
. nlnglon, i 2108 H. Charles St. Chestaur Hi11, MA 02147
* Dr. francls Yeawlel Haltimore, MD 21218 e

#% Joseph Mancuso
Dept. o nt. Engin

Horchaster Poiviechnic Inst.

Worchester, MA 06109

University of lNotre bame . .
College of Husiness admin. James D. Sirrons .
dotre Dame, 1N B6556° ‘Minority Bus Fnter Project
Morgan State Collage
2108 North Charles St.
10WA ) : Haltimore, MD 21218

# Mpr. Hichant 8. Morse

Santor b

.. R Al . oan b
@ pyoi . ~d M. Baumback # Harold . Steward Massachuseris Loa
¢ ] . 1. ) ! 2 otva lnot
Tioam ® & Mt loyola College - . v
bepl. oF Hgnt. ) ;LIEB{)S Pittsfigld Lane 50 Memorial drive
Collegs of Bus. Admin. FON SEo Cambridge, MA 02139
University of jowa Bowie, MD 20715 2

lowa City, lowa 522u0

e

Prof, Russell W, Olive

X . LDapt. of Managemant
MASSACHUSETTS ‘ ! i .
HASSACHUSETTS ; Collega of Bus. Admin.
CFANSAL

% Eduward L. Anthony ' ., Northaastern University
i . e T ' 260 Huntington Ave
% Clifford D. Clark Hlarvard 3Business School ;30'~tor11n ‘1’,:1& Sgl?r .
. o . . - > B S PRy LS
- Seh. of Bus. Alumi Center, Soldiers Field P )
B : . Boston, MA 02163 ’ : .
fansas University poston, © P . :
200 Sunmmerficld ‘ . # pr. Sdeard B Rebertn oo
Lawpence, Hansas 6604 # tr. Robert S. Barton, Dir. Alfred P. Slean School of Memt.
o Program Devel. = R T Massachusetts Inst. of Tech.
S Hassachusetts Science & Tech. 50 #omorial brive
L'feuyer loundaFJ.on ) . Cambridge, A 07139
frof . . 10 bLakeside Office Park
5ch. of Bus. Wakefield, MA 01880 # Prof. Jeffry Timmons

University of Kansas Pept. of Mgmt.,

307 Summerfield Hall it Hr. David Berlew College of Bus. Adwin.
Lawrence, Kansas G60LL . . Consultant Northeastern University
~ 56 Bowden Street - 360 Huntington Ave.
lewton Highland, MA ‘02161 . Boston, MA 02115
VENTUCKY )
# Prof. A. Richard Dooley % Maw S. Wortman, Jr.
© Dro tlar Charle ; b‘ Grad. Sch. of' B“.ls' Admin. University of Massachusetlts
«'3§J.12i’,<-20i% :L‘xsrhgl ééi:(.mh’ hssoc. Dear Harvard University V Amherst, MA 01002

Soldiers Field
Boston, MA 02163

University of Xentucky
1

=ington, KY 40506

MICHTGAM >
% Joseph Guiltinan
“ floyd Taylor Asst. Prof. - Marketing % Patpricia L. Braden
Y ¥ g . .
Fentucky Dept. of Commerce School of Business Adm. s ‘Bureau of Bus. Rescarch
Capital Plaua Tower University of Mass-..husetts ’ University of MIchigan
P 3 .
trankfort, KY 40601 : Amherst, MA 01002 Ann Arbor, MI L8104
. . ' # Mr. Brian Haslett * G.R. Butler
ol TAN R .R.
LOUISTARA Inst, for New Ent. Deavel. : $chool of Bus. & Eng. Admin.
: 375 Concord Ave. Michigan Tech.University
4 Richaxd D. llays - ) 5
orad S O?Jqug Admin Belmont, ¥A4 02178 : . Houghton, MI 49981
Pulane Universit . ) :
"zwdo;ltgrl:ul‘i[l\ y70118 * James S. Hekimian ) ## Myles S. belano )
e 2ans , College of Business . Michigan State University
. dortheastern University East Lansin MI 48823
# Pobert J. Kerber 160 Hunti a & °
80 Huntingt \venue ’
Hortheast La. Uhiversity Host un .125 gglfi\:nnuo .
700 University Ave. osten, « L2 # Professor Bruce DeSpelder
. . Dept. of Hgmt.
M YO o
Monroe, LA 71201 * Harvey C. Krentzman Sch. of Bus. Admin.
) Advanced #gmt. Assoc.. Wa [ e Universi
§ Xennet o i yne State Uni Ty
# Re“:'ttdf Ja;h'jl't ) 3% 01d Colony Road Detroit, MI 48202
D;;t- ;;0\1_- <t3 Hrtg. Chestnut Hill, MA 02167
‘ . of Mgmt. . : ;

. : L. ) . . % Charles F. Hoitash .
N ! L 1 te PSit PN . . . .
1 vigiane State untseaies o ian e EhTers Wcngan tnivesie

HE eallS, L - : Inst. f.r Hew Ent. Davel. 676 Leicester
L 375 Concord "Ave. ) : olymouth, MI 18170
) #i iames 2 \:eul:i: }J]c. Belr 1-. MA 02178 Ly >
4 Asst. Prof. of Bus. . . .
College of bBus. Admin. Y ) a ! 4. LaRue ?";’““
Louisiana Tech University . # ¥.T. Li . Grad. Sch. of Bus. .
Box 6068 Tech Station - . Aero Enginecrinr Dept. University of Michigan
Ruston, LA 717€0 \ Massachusetts In:t. of Tech. Ann Arbor, MI 48104
. > : . 77 Massachusett: Ave. :
]: TC ‘Cambridge, MA 02130
'
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KL2HiGAN {wont ')

¥ Banjamin T

Sch. of Bus.

KIINESOTA

* Todd .
Peat, Marwich, Mitchell & Co.

1700 DS Center

Minneapolis, M 55u02
MISSS
# trof. williwm F. Glueck

Faculty Pessarch & Dept. of ﬁgmc.
College of Acmin. & Pub. Affairs
University of Missouri-Columbia
312 tiddlebush R

Columbus, Missouri 65201

5

John Litvan

University of Misscuri
.0, Box 1066 ’
Hannibal, MO G340l
Dr. Larl bLundgren
Dept. of Mgmt.
University of Missouri
239 Middlebush
Columbia, MO 65201

% Curtis R. McClinton, Jr.

Black ELcon. Unien -
2502 Prospect :
tansas City, MO Gul27

William P. HcMahill .
Industrial Referrzl Center,
University or Missouri
/1020 C Engineering
Columbia, MO 65201

Y. Martin Orr
University of Missouri, Ext.
8617 W. Utopia Dr. A 25 ~
Raytown, MO ©4138

# Prof. John Walsh
Grad. Sch. of E <.
-Hashington University
St. Louis, MO 63130

HEBRASKA

# Mr. David M. Ambrose
Assoc. Prof. of Hktg.
University of Hebraska~Omaha
P.0. Box 638
Omaha, NB G8101

NEW HAMPSHIRE

# Mr. Wayne G. Broehl, Jr.
Prof. of Bus. Admin.
Amot Tuck Sch. of Bus.
Dartmouth College
Hanover, M.H. 03755

# William E. Wetzel, Jr.
Whittemore School of Bus.
University ¢f lew Hampshire
Durham, Hew Hampshire - 03824

'El{lc

Aruitoxt provided by Eic:

e

#% Dr., Steven E.

NEW JERREY
¥ Roger Dickinson
Putgers State Unlversity
18 Washington Place
Newavk, New Jersey 97102
Soodman, Ph.D.
Asst. Prof. of Mgmt.
College of Bus. Admin.
Fairleigh Dickinson University
Rutherford, M.J. 07070

# Mr. Donald £. Mellon
25 Grand Avenue ~ Apt. 5H
tlackensack, H.J. 07601

£

br. George C. Sawyer
Dir. of Corp. Planning
Hoffman-Laroche, Inc,
Nutley, H.J. 07110

# Morton Shenker
Dept. of Business
Trenton State College
Trenton, N.J. 08625

* REW MEXICO

* Lea B. Zink -

Bureau of Bus. Res.
University of Hew Mexico
. Albuquerque, N¥.M. 87111

JEW YORK

# Mr. Charles G. Arcand, Jr.
Inst. for Innov. & Devel.
338 Brandywine Avenue -
Schenectady, n.Y.. 12307

#* Dr. Joseph A. Buff
Business Division
Siena College

Loudonville, H.Y. 12211
* Joseph J. Lron

Le Moyne College

Le Moyne Heights

Syracuse, N.Y. 1321h

¢ Janet Handelman
Minority Bus. Info. Inst.
295 Madison Avenue
few York, H.Y: 10617
-
# Mr. R. Dean Heridith
61 Jane Street {(18F)
New York, N.Y. 10014

Mr. David G. Hoore

Senior Vice Pres. Recearch
‘The Conterence board

845 Third Avenue

Hew York, W.Y. 10022

NEVADA

* Harold S. Sekiguchi
College of Bus. Admin.
University of Nevada
Renc, Nevada 89507

159

NORTH CARILINA

¢ James A. Ballard
1

EZcon. Devel. Center
western Carolina University

Cullownee, N.C. 28732
Jack D. Ferner
Babcock Grad. Sch. Mgmt.

Wake Froest University
2.0. fox 7657
Winston-Salem, N.C. 27109
Prof. R.B. Keusch

School of Business

fast Cirolina Unjversity

Creenville, N.C. 27834
Dr. Jerorme Kohl
Nuclear Eng. Emt. Specialist

Horth Carolina State Univ.
2105 furlington Eng. Lab.
Bom 5636

Raleigh, N.C. 27607

HORTH DAKOTA

# Earl D. Alberts

Mgmt. Dept. College of Bus.
University of Horth Dakota
Grand Forks, N.D. 658201

OHIO

“ John Chance

Urbana College
College Way
Urbana, OH 43078 . ~
David luente

Case Western PReserve Univ.
Sch. of Mgmu.
Cleveland, OH 4yl22
Prof. Shiv K. Gupta
Dept. of Mktg.
Findlay Collegc

Main Street

Findlay, OH 45840

William E. Hurley

The Ohio State University
College of Adm.-Science
1775 8. College Road
Columbus, OH 43210

* Leonard J. Kengpa

B8

Kent State University
Cocllege of Bus. Admin.
203 FH
Kent, OH 44240

Mr. ¥Wm. J. McCrea, Dir.
The Governmor's Bus. & Emp.
B East Long Street
Columbus, OH 43215

Dr. Robert Miljus, Piof.
College of Admin. Sci.

"The Ohio State University

H:

Calumbus, OH 43210

Hr. David T. Morgenthaler
Morgenthaler Associates
1414 Union Commerce Bldg.
P.0. Box 91052

Clevelard, OH 44101

D, uuward C. Reilley

Sch. »f Bus.
Johii- Narroll University
University Heights, oH

4ylle

Council



IE

* Willlam £. Schlender
of Hus. 4d

Admin.

nd State University
Zuclié atr 2uth Street
Cleveland, OH 4ulls

ffrey C. Susbauer
frof. of Mgmt
College of Bus. Admin.
Cleveland State University
Cleveland, OH 44115

Tt

Dr. Thomas R. Webb

College of Husiness Admin.
Cleveland State University
Cleveland, OH 44115

On LAHCMS,

i Prof. Wilfield P. Eetéy
College of Bus. Admin.
Oklahoma State University
Stillwater, OK 74074

pos

toof. James A, Constantin
Dept. of Mkrg.

College of Hus. Admin.
University of Oklahoma
307 West Brooks, Fm. 106
liorman, 0K 74069

% William Franklin
Urban League of Okla. City
215 North Walnut
Oklahoma City, OK 73104

James Hromas

dusiness Extension
Oklahoma State University
Stillwater, OK 74074

Dr. Clayton Millington

Business Extension 215 Business Bldg.

Oklahoma Siate Univ.
Stillwater, OK 74074

OREGOW

# Mr. Stephen H. Agﬁhgr, Dean
Grad. S5ch. of Adint
Williamette Unjversity
Salem, Oregon 73019

* Hawvey A. Meier

Oregon State University
240 Extension Hall
Corvallis, Oregon 97331

B

Prof. Leskie Schaegger
University of Oregon
Lugene, QOregon 97403

PENNSYLVANI&

it Prof. G. Jay Anycn
Dept. of Hgmt.
Wharton Sch. of Finance & Comm.
University of Pennsylvania .
Philadelphia, PA 19104

J Rishard Barber

Urbar=Talent Devel. Corp.
_ 5604 Baum Blvd. '
_ Pittsburgh, PA 15206

# Dwight Bawmann

Mechanical Eng. Dept.
Carnegie-Mellon University
5000 Forbes Avenue

Q ittsburgh, PA 15213
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PRANSTY

. (7ont )

# Dean Poger D. Collomns

Sch. of Bus. Admin.

Drewell Inst. of Technology
Philadelphia, -PA 19104

Satish Kohli
University of Scranton
Cept. of Bus, & Econ.
Scranton, PA 18510

Ben Litt, Assoc. Prof.
Department of Hgmt.
College of Bus. & Econ.
Lehigh University
Bethlehem, PA 18015

=

§ Prof. Zdward B. Shils, Chrmn.

- Mgmt. Department
Wharton Sch. - Dietrich Hall
University of Pennsylvania
fhiladclphia, PA 19}0%

# ¥r. John R. Thorne - Lecturer
Grad. Sch. of Ind. Admin.
Carnegie-tellon University
pittsburgh, PA 15213

1. Melvyn L. Wocdward
Inst. for Regional Affairs
Bucknall University
Lewisburg, PA 17387

£

# Dr. A. Thomas Hollingsworth
Asst. Prof. of HManagement
College of Bus. Admin.
University of South-Carolina
Columbia, S.C. 29208

’
SOUTH DAKOTA

% Robert Antonides
So. Dakota State University
University Station

Brookings, South Dakota 57007

® Linzy D. Albert
Regional Econ. Dev, Ctr.
Memphis State University
Memphis, TH 38111

% Gerald E. Hills
College of Bus. Admin.
University of Tennessee
Knoxville, T 37916

%

Joe E. Maxwell

Assoc. Mgmt. Services
P,0. Zox 50 - 282
Hashville, T 37205

James R. Rawls, Assoc. ¥rof,
Grad. Sch. of Mgmt.
Vanderbilt University
Mashville, TH 37203

#

TIXAS

¥ Pat Burr

University of Texas
B242 Piedras Drive "EY
San Antonio, TX 78284

L

i

Y Justin 6.

715 Stadiupm
San Antonio, TW 7823y

Dr. Wi
inst.
Univers

Austin,

U

120¢ Rio Grande - .
Austin, Ti 78701
Y. Yennerh rnight
Frof. of Mgmt. ~ 253
University of Texas
Austing, Ti 78712

Longnecher
Hankamer Sch. of Bus.
Baylor University
Waco, TX 76706

Dean John E. Paedarson
Cellege of Bus. Admin.
Texas A & M Universicy
College Station, TX 77843

* William 1. Ryan

College of pas. Admin.
Texas Tech University
Lubbock, TX 79409

Dr. Larry Seecrest

Dept. of Mgnt.

College of Bus. Admin.

The University of Texas - Austin
Austin, TX 78712

Mr. .. bert Shapere’

" Prof. of Mgmt.

un

College of Bus. Admin.
The University of Tesas - BEOB 500
Austin, T¥ 78712

Prof. Richard F. Tozer

Sch. of Bus. Admin.

Southern Methodist University
Dallas, T 75222

¢ Marcos A. Vann

Himan Resources Dept.

"Gtr. San Antonio Cham. of Comm.

3

s

P.O. Gox 1628
San .intonic, TX 78246

Percy J. Vaughn, Jr.
Texas Tech University
5710 - 37th

Lubbock TX 79415

‘R.L. Vogelsang
University of Dallas
9018 Pinewood

Dallas TX 75231

Dr. John A. Welsh, Dir.

The Caruth Inst. of
Owner/Managed Bus.

Southern Methodist University
Dallas, TX 75222

Mr. Jerry F. White

The Caruth Ingi. of
Owner/Hanaged Bus.

School of Bus. Admin.

Southern Methodist University
Dallas, T# 75222



haw
Marketing
ty of Utsh
Salr ifaxe City, UT

as11z

‘ Melvin J. Stanford
Business Mgmt. Dept.

i iam Young University
A 253 JEBA .

Provo, UT 845601 ~

YIRGINIA

* Prof, Ray M. Ayres

Virginia Commonwsalth Univ.

Frankiin Street
RBichmond, YA 23720

* Curtis C. Duke, CP4
Virginia State College
Petersburg, VA 23803

% Dr. 0le Johnson
0ld bominion University
P.0. Box G173
Horfolk, VA 23508

# H.R. Odell, Asst. Prof.

Helntive Sch. ¢l Commerce
University of Virginia
Rouss Hall
Charlottesville, VA 22903
* George W. Rimler
Sch. of Bus.
Virginia Commonwealth Univ.
901 ¥W. Franklin Street
Richmond, VA 23220

# Dr. Thomas L. Wheelen

Assoc. Prof., of Mgnmt.
Meintire School of Commerce
University of Virginia
Rouss tlall )
Charlottesvill~, VA 22903

WASHINGTOHN

‘.

% John.Doblbie -

Asst. Prof. of Mgnmt.
Pacific Lutheran. University
Tacoma, Washington 98Lu7

* Dr. Thaddeus H. Spratlen
Sch. of Bus. Admin.
126 Mackenzie DJ-10
Seattle, Washington 98195

# Dr. Ka-i Vesper

Grad. Sch. of Bus.

Dept. of Mech. Eng.

University of Washington

Seatvle, Washington 98195

# Mr. Robert T. Woodwor “%
University cf Washing. 2
Seattle, Washington 98.95

WASHINGTON, D.C.

% Charlotte B. Adams
Inst. for Minority Bus. Ed.
Howaid University
P.0. " Box 111
Washington, D.C. 200C1

WASHINGTOH

]

C.

T

3

hid

% Dr. Charles S.

Joji Arai, Manager

Japan Productivity Center
United States 0ffice

1001 Connecticut Ave. N.i.
Washington, D.C. 20036.

Jonn C. Hagan

Peoples Davelopment Corz.
1010 Vermont Ave. N.W. #512
Washiagton, D.C. 20005

S. Holloway
Uptown Pregress Comm. Inc.
1112 "M St. H.W. #1137,
Washington, D.C. 20005

* frthur 4. Roberts, Jr.

inst. of Minority Bus. Ld.
School of hus.

Howard University
Washington, D.C. 20001

Warren K. Van Hook

Bus. & Econ. Research ¢ Devel.

‘iloward University
Washinguvon, D.C. 20001

~ WEST VIRGINTA

% James Balser

Business Lxtension
West Virginia University
Morgantown, W. VA 206506

T Geovrge L. Kirk

W. Viryinia University
Morgantown W. VA 26506

Dr. John P. MeCullough
School of Business

W. Liberty State College
West Liberty, W. VA 2607¢

* Jack T. Turner

College of Business & Econ.
. Virginia University

Morgantown, W.VA 26506

[
,

NISCONSIH

. University of Wisconsin - Eut.

Ray A. Alewxander -
Afro-Urban Inst. Inc.
2210 ¥orth Third Street
¥ilvaukee, WI 53212

Prof. Robert T. Aubey
Director

Ctr. for Int'l. Business Res.
Grad Sch. of Bus.

The University of Wisconsin
1155 QObservatory Drive
Madison, WI 53706

* Robert 0. Bauer

UW - Extension
600 W. Kilbourn Avenue
Hilwaukee, WI 53203

* Maurice Beckley

Afro-Urban Institute, Inc.
2210 North Thiré Street
Milwsukee, WI 53212

Robert R. Davidson -
-nd. Bus. Agent

9722 W. Watertowu Plank Road
Wauatosa, WL 53226

‘ Duane- P,

derry S, Huss ., CPA
12585 W, Burleigh Ré.
Brookftield, WJ 53005

Johnson
2EC - Hus. Oppor Corp.
315 Fifth Srreet
Racine, WI 53y03

“-Russel A. Jones

" 600 W.

Ul - Whitewater
College of Bus. & Deon.
521490

Whivewater, WI

Dr. Richard A. Kaimann
Department of City Devel.
734 lorth 9th Street
Milwaunee, WI 53233

% Dr. John L. Komives, Dir.

Center for Venture Mgmt.
811 Last Wisconsin Ave.
Milwaukee, WI %3202

* Bruce Le Grand

. Wis. Devel. Ctr.
University of Wisconsin
802-1/2 North First Street
Wausau, WI S5hLuQl

H

¥ Orville H. Palmer

University Lutension
600 W. Kilbeurn Ave.
Milwaukee, WI 53203

‘ Adolph Rebensburg

UW - Extension
Kilbourn Ave.

Milwaukee, WI 53203

Prof. William A. Strang
Bureau of Bus. Res. & Serv.
11565 Observatory Drive
Univeraity of Wisconsin
Madisen, WI  §3706

Prof. David Schreiper
University of Wisconsin Ext.
1610 Langdon Street

Madison, WI 53706 .o

* Gerald G. Udell

Dept. of Marketing
Univ. of Wis. - Whitewater
Whitewater, WI 53180

e

¢ Aart Vuyk
Southside Revitalization Corp.

720.:= 17th Street
Racine, WI 53403

VIRGIN ISLANDS (U.S.)

%Corinne R. Blackett

Prof. Devel. Inst.
P,0. Box 1763

St. Thomas, U.S.
Virgin Islands 00801

* Samuel F. Butler

Prof. Devel. Inst.
P.i. Box 1783

O St. Thomas, U.S.
[:IQ\L(:‘ _ Virgin Islands 00801
rorecrosieio enc) 161
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AUSTRIA
RGN

# m, Louis %. Faoro
United Nations
Ind. Devel. Grg,
PO, Box 707

A-1071 Vienna, Austria

BELGIUM

¥ ur. J. . poncet

Lirector General
turop. Pourd. for Mgm:. Devel.
Pue de la Concorde 51

Lu50¢ Brusgdls, Belgium

# Herv Heinrich von Moltke

Chef de la Division de 1a
Planification Technologinue
ELC

Service Prom. Technologique

200, rue de la Loi

1040 Brussels, Belgium

CANADA

# Mr. Edward L. Chambers

University of Alberta
Edmunton, Canada

* Dpr. John Dart

College of Commerce
University of Saskatchewan
Saskatoon, Saskatchewan
Canada

chﬁy H. Leonard

Taculty of admin.
University of Sherbrooke
Sherbrooke, Quebec
Canida

tr. Newman S. Peery, Jr. .
Instructor of Cowmerce
Simon frascr University
Burnaby 2, 3.C. Canada

# Prof. Reginald Proulx
Res, & Productivity Ctr. Proj.

College du Vieux Montreal
200 ouest rue Sherbrooke
C.P. 444 Station N
Montreal 129

Quebec, Canada

Jean Robidou-

Faculty of Admin.
University of Sherbrooke
Sherbrooke, Quebec
Canada

i Prof. Jacques Vallerand
Faculte des Sciences de
1'Administration
University Laval
Bureau 320
Cite Universitaire
Quebec 1l0e, Canada

# Mr. Michael Zaleski
Executive Dir.
Canadian Centre for
Entrepreneurial Studies
285 Victoria Street
Toronto 2, Canada-

S

Resecarch Manager
Tayside Devel. Auth.
15 Alkert Square
Bundec D1, Fngland

# Mr."A. A. Gibb
Lecturer in Sm. Bus. Studies
Durham University Bus. Sch.
Small Business Centre
30 0l1d Elvet
burham City, England

# Mr. David Watlins

R & D Unit

Manchester Business School
Booth Street

Wes't

Manchester, England

ETE10PIA

# Seifu Demissie
General Manager
Center for Entrepreneurship
and Management.
P.0. Box 32u6
* Addis Araba, Ethiopia

FRANCE

# D. F. Berry
Dean of the Faculty
The Duropean Inst. of Bus. Admin.
Boulevard de Constance
r-77 Fontainebleau, France

Dr. Arno Morenz

Dir. of Bus. Devel.

European Lnterprises’
Development Co.

.38, Rue duGeneral-Foy

Par.s 8e, France

# ¥r. 0. J. Stevens
The European Inst. of Bus, Adm.
(Institut Luropeen d'Administration
des Affairaes}
Boulevard de Constance )
77305 Fontainbleau
Seine e Marne, France

IRELAND

# Mr. Michael Comerford
Head of Business Advisory Service
Irish Productivity Centre
31 Waterloo Road
Dublin %; Ireland

Mr. Neil Dean
Allied Irish Banks
0ldbroo% House
Pembroke Road
Dub}in 4, Ireland

=

# Dr. L. Gorman
Execuiive Dir. Research
Irish Mgmt. Inst.

186 Orwell Road
Dublin 14, Ireland

162

: ve Niveeron
Ioigh Harapencont

156 Orye

Dublin 1&, iyelane

T1HDFA
Fobroove Gl oratel .
Sujarat State dwl. Pevel. Corp.

3vd Fl., Batraj Chambers
Ashram Road

Ahmedahad 4, Gujarat
India

INDONESTA

# Mr. Surio Sediono
Office of the V. Pres.
Republic of Indonesia
tiedan Merdeka
Selatan 6
Jakarta, Indonesia

ITALY

f Mr. G. Gianesini
Technical Officer
E.N.AP.IL :

(Cnte nazionale per
l'arcigianato e le
piccole e medie impresse)

Via Della Cisterna
14 Udine, Italy

# Dv. Francesco Jovane
IL Direttore

_Instituto di Technologie
Viale Japigia 182
70126 Bari, Italy

' Dr. Jurgen Scetzen, Dir.
Int'l. Tmst. for the
Mgmt. of Tech.
63 Corso Magenta
20128, Milan
Ttaly

JAPAN

# Yukio Aoyama, Pres. '
Venture Bus. Assoc of Kansai’
. Osaka Sci. & Tech. Ctr.

T 14318 Utsab . Nishiku
Osaka,.Japan

# Rav. Robert Ballon, S.dJ.
Rophia University:« " :., -
Shiyoda-Ku T
Kioiche 7
Tokyo, Japan

# Johannes Hirsehmeief, S.V.D.
- Nanzan University-
18 Yamazato-cho, Showa-Ku
Nagoya - u6g Japan
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JAPAN (cont'd)

# ¥ohji Hirao, Asst. Manager
Bus. Devel. Div.
The Long-Term Credit Bank
of Japan, Ltd.
2-4, Otremachi l-chome
Chiyoda-¥u
Tokyo, Jdapan

Tadao Kiyonari
Assy. Prof.
Hose] University
Fuyimi 2-17-1
Chiyoda-Ku
Tokyo, Japan

 Hideichiro Makamura

Prof. of Econ.

Senstu Universitvy

M-dt 5%, Sakuragaoka-Cho
Shibuya-ku :
Tokyo, Japan

Fraf. loboru Inabha-
Sern. of Bus. Admin.
Kobe University
Kobe, Japan

e

=

Xoyu ishimura

Dir. © “hief Exec. Off. -
Nippcn Interprise Devel. Corp.
Akaska l'ark Bldg., 9-F

3-4, 2-chome, Akaska, Minato-ku
Tokyo, 107, Japan

=

Kazuo Noda

Azabu Dai-ichi Mansion Rm. 305
% - 2 < 50 Roppongi

Hinato-ku, Tokvo, Japan = -

B

! Yoshio Osada
Senior Res. Assoc.
Overseas Dept.
Hitsubishi Research Inst., Inc.
Hibiya Park Bldg.
1, Yurakucho l-chome
Chiyoda~Ku
Tcxyo, Japan

# Ryuei Shimizu
Yeio Gijuxu Daigaku Univ.
Tokyo, Japan

MALAYSTA

# Kirk P. braheim
United Nations Devel, Prog.
P.0O. Box 25uh
Kuala Lumpur, Malaysia -

MEXICO

# Dr. Jose Giral
National University
Mexic. City .
Sierra Ventana No. 678
Mexico 10, D.™,

THE HETHERLAIDS

# Prof. J. Kreiken
T.H.T.
P.0. Box 217
Enschede
The -Netherlands

NTSERIA

# Chief D.i.A. Akinyemi, pr.
Niperian Inst, of Mpmt.
P.0. Box 25k7
Lagos, Nigeria

HORTHERN IRELAND

# Mr. D. Blair

Senior Consultant

Mgmt. Devel. Serv.
(N.1.) Ltd.

18 Annadale Avenue

Belfast BT 7 3JH

Horthern Ireland

HNORWAY

# Mr. A. Anmarkrud
Head of Secretariat
Norwegian Council for
HMgmt. Devel.
Boks 8401 Hammershorg
Oslo, 1, Horway

PERU

# Dr. Alfredo NHovoa Pena
ESAN
‘Casilla Postal 1B46
Lima 1, Peru

PHILLIPINES

# Jaime M. Cortes, Chrmn.
Dept. of Mgnmt. Consultancy
HP Inst. for Sm. Scale Ind.
11th Fl.., SSS Bldz, East Ave.
Quezon City, Phillipines

Dean Gabino Mendoza
M.C.C. P.O. Box 8398
Makati, Rizal
Phillipines

i

£

SPAIN

# Mr. J.M. Rodriguez
General Secretiary
Institute Universitario
. de la Empresa
Universidad de Oviedo
Oviedo, Spain
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SWEDEN

F.oMr. Ingenjor Yngve Svensson

Swedish Employer's Confederation

Technical [-+artment
Box 16 120
103 23 Stockholm, Sweden

SWITZERLAND

ff. Dr. L. Brauchlin
Prot. ‘of Bus. admin.
St. Gall Grad. Sch. of Eeon.
Bus. & Publ. Admin.
Dufourstrasse ug
9090 St. Gall, Switzerland

# Mr. J.P. Feurstein; DKFM.
Head of the Training Dept.
Swiss Research Inst. of

Small Business
Dufourstrasse ug
9000 St. Gall, Switzerland

# Mrs. M. Habersaat
Swiss Research Institute r.
Small Business
Dufourstrasse 8
9000 St. Gall, Switzerland

# Dr. H.J. Pleitner
Senior Research Executive
Swiss Research Executive
Su:iss Res. Inst. of Sm. Bus.
Dufourstrasse 48, Ch-9000
St, Gall, Switzerland

UNITED KINGDOM

# Mr. David S. Watkins

- M.B.E.C. Research Fellow
Manchester Bus. Sch. .
University of Manchester
Booth Street Hest
Hanchester, M15 6PB
United Kingdom ~



ADDITIONAL SOURCES

21-1 SMALL BUSINESS BIBLIOGRAPHY Bureau of Business Research,
University of Pittsburgh, 2nd ed. 1958, 209 pp. -

21-2 International Industrial Development Center, Stanford Research
Institute, Menlo Park, -California.

The ‘deve lopment Center ublishes several books on
International investment, small irdustry, and inter-
national entrepreneurship. Two particularly good works
pubV?shéd in 1958-1960 were: INDUSTRIAL ENTREPRENEUR-
SHIP IN MADRAS STATE, INDIA by James J. Berna (see item
4-6) and MANAGERS FOR SMALL INDUSTRY——AN INTER " TTONAL
STUDY by Joseph E. Slepanek

TN
21-3 Goslin, Lewis N. ANNOTATED B3IBLIOGRAPHY ON R & D MANAGEMENT
Indiana University: Indiana Business Information

Bulletin #56, 1966

An extensive bibliography of publications since 1956
in the area of research and development. |t is divided into
twenty subject areas fo organize the literature. '

it

21-4 TECHNOLOGY ' TRANSFER AND INNOVATION. A GUIDE TO THE LITERATURE.

- ' U.S. Department of Commerce, Washington, D.C., August,
1966
Cross Reference: 16

This guide contains a review section that highlights the
ideas contained in the literature, and a bibliography.
citing the literature on Technology transfer and
innovation.
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21-5 U.S. Congress, Senate, HANDBCOK FOR SMALL ZJSINESS Senate
Select Committee on Smal! Business and tt-: House Select
Committee on Sma!!| Business, 9!st. Congress, lst Session,
Third edition 1964,
Cross Reference: 9, {0, 12, [6°

This handbook gathers into one comprehensive volume
information on i .eral programs beneficial fo small
business. The major programs described range from
business develobmenT and financial assistance to research,
patents, technical information and technoiogy.

A reference guide to special services and Federal
departments plus a detailed subject index are provided.

21-6 Sovel, M. Terry, TECHNOLOGY TRANSFER - A SELECTED BIBLIOGRAPHY
University of Denver for National Aeronautics and
Space Administration, June 19569
Cross Reference: 16

A comprehensive listing of technical information th=t
can be communicated from one person Yo a recipient who
then considers and possibly app!ies this information.
This bibliography alsoc is concerned with fthe barriers
and incentives to the transfer process.

21-7 | VENTURE CAPITAL Technimefrics, New York, 1970
Cross Reference: 13 '

Published by Technimetrics, 527 Madison Avenue, New York
[0022. Lists 204 companies wiliing fo make capital
deals. " The list has also catagorized type of deals each

~ company prefers, most do not want "raw-risk" initial in-
puts. :

21-8 CATALOG OF FEDERAL UOMESTIC ASSISTANCE, Washington, D.C. Office
of Economic Opportunigy (GEO) April, 1970 1035 pp.

A description of the Federal government's domestic

programs to assist the American people in furthering.
their social anc¢ economic progress.
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21-9 NEWSFRONT - 25,000 LEADING CORPORATIONS, New York: Year, Inc .
1971 593 pp. -

This is the most comprehansive list of the largest
corporations arranged by SIC industry categories with
ranking by sales; separate lists inciude: billion dollar
U.S. corpeorations; 1000 leading U.S. manufacturers; 500
leading U.S. non-manufacturers; top performing U.S. corp-
orations. - ‘ '

=

z1-10 Chance, John K. SMALL BUSINESS BIBLIOGRAPHY, Urbana, Ohio:
Center for Small Business, Summer, 1972 63 pp.

A comprehensive collection of books, articles and research
studis s of substantive content and easily available
designed as an aid to research of the small business en-
terprise. :

21=-11 Hol lander, Stanley C. and Flaster, Stephen R. MANAGEMENT
_ CONSULTANTS AND CLIENTS, East Lansing, Michigan, Michigan
State University, 1973 541 pp.
Cross Reference: 9, 1[5

A-gocd roster of management consultants and-a bibliography
of information on the consulting field. A search of the
litéfature concerned with the marketing of consultancy
services, The theme oV which is the relationship that
exists beftween clients and organizations that offer
managerial advice and research. A complete annotated
bibliocgraphy. :

zl-12 MANAGEMENT SOURCE PUBLICATION FOR SMALL BUSINESS, New York:
'wU - Dun and Bradstreet, 1973
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21-13 TECHNOLOGY ASSESSMENT AND FORECAST, Initial Publication of the
Office of Technology Assessment and Forecast. Depart-
ment of Commerce, Washington, D.C. April,. 1973

120 pp.
- Cross Reference: 16
The primary purposes of This r :IicéTion is to infroduce

some of the informational ser :es of the technology
assessment and forecast progr

21-14 - Belch, Jean CONTEMPORARY GAMES: ©DIRECTORY. 560 pages.
CONTEMPORARY GAMES: BIBL IOGRAPHY. 275 pajes.
Detroit: Gale Research Company, [973.

A directory and bibliography describing play situations
or simulations used for instruction and training by
schools, coltieges and universities, government, business
and management . ' '

21-15 COMMERC IAL ATLAS AND MARKETING GUIDE, Rand McNally (annual)

‘Marketing data, with - maps for each state. Data include
population, census statistics, for counties and SMA;
statistics for cities also. -

21-16 DUN AND BRADSTREET, MIDDLE MARKET DIRECTORY

Lists approximately 33,000 U.S. companies with an
indicated worth of $500,000 to $999,999. Coverage

and information are similar to the above directories;
however, list of officers and directors is not included.

21-17 MANUFACTURERS' AGENTS GUIDE (Biennially)

Manufacturers' Agent Publishing Company. Lists some
12,500 manufacturers who distribute through representatives
and agents. Lists principal products, financial rating,
and sales executives and their titles. '
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21-18
21-19
21-20
21-21
21-22
21-23

THE MARKETING JNFORMATION GUIDE (Monthly)

Arn excellent continuing source for both lists, and
studies and statistics useful in marketing research. All
entries are annotated and a cumulative ‘ndex for previous

.issues at back.

A GUIDE TO CONSUMER MARKETS )

!
- !

Statistics and graphs on the consumer and his behavidr in

the marketplace. Population, employment,. incdme, ex-
penditures, production and distritution, and prices are

covered. :

DUN AND BRADSTREET, MILLION DOLLAR DIRECTORY

Lists approximately 31,000 U.S. companies with an indicated
worth of $1 million or over. Gives officers, approximate
sales, number of employees, products if a company is a
manufacturer, and SIC. The yellow pages |ist companies
geographical ly and the blue pages by SIC industries. The
white pages are analphabetical listing of officers and

directors.

"Annual Directory lssue," FORBES May |5 issue each year ,

Lists 500 largest corpbrafions ranked by revenue, assets,
market value, net profit. o

"Directory of Largest Corporafions.d FORTUNE May, June, August
~ issues, beginning in 1970.

Part | lists 500 largest U.S. industrial corporations;

. 50 largest banks, merchandising, transportation, life
insurance and utility companies. Part 2 lists the second
500 corporations and Part-3 ranks the 200 largest foreign
industrial corporations and 50 largest foreign banks.

i

Klein, Bernard ed. GUIDE TO AMERICAN DIRECTORIES

Known to many a&s the "Directory of Directories," it is
an excellent starting point, especially if a company
you are looking for is not listed in any of the above

directories.
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21-24  "Marketing Information Guide." [INDUSTRIAL MARKET ING (Annual)

Of particular interest to those who manufacture goods
for other industries.

21-25 NAT IONAL ECONOMiC-PROJECTlON SERIES, National Planning
Association. Center for Economic Projections. (Report
No. 70-N-1) "Economic Projections to 1980: Growth
Patterns for the Coming Decade."

Detailed statistical tables including GNP components,
nationa! income, population, labor force, income and

consumption, savings and investment.
N

21-26 REGISTER OF CORPORATIONS, DIRECTORS AND EXECUTIVES.. Poor's

' Alphabetical list of approximately 33,000 U.S. and
Canadian corporations, giving officers, products, SIC,
sales range, and number of employees. There is an index
of companies and a geographical index.

21-27 Regional and State Manufacturers Directories: (Usually
g published by State Departments of Commerce) or (State
Manufacturers Association)

21-28 SALES MANAGEMENT "Survey of Buying Power lssue" (annual)
July 10th issue.

Estimates for population, effective buying income. retail
sales, for U.S. states, counties and cities; per capita and
per house-hold income. Estimates for SMSA include population
by age groups, income cash size, retail sales for nine retait
store groups.
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21-29
21-30

21-31

| 21-32

21-33

STANDARD RATE & DATA SERVICE

b 4

Some sections include "Market Data Summary" estimates
and SMSA rankings for population, households, consumer
spendable income, retail sales by store groups, etfc.
State, county, and metropolitan area data at front of

" sections for each state.

THOMAS REGISTER OF AMERICAN MANUFACTURERS. 10 volumes (annual)

Vols. |-6 list manufacturers by specific products;

Vol. 7 is an alphabetical |ist of companies, and includes
address, branch offices, subsidiaries, products, estimated
capitalization. Vol 8 is an index to product categories

" and contains list of leading trading names. Vols. 9 and I0

are "Catalog of Companies."

VERIFIED DIRECTORY OF MANUFACTURERS!' REP?ESENTATIVES (Biennial Iy)

Manufacturers' Agent Publishing Company. Presents a
geographic.listing of about 15,000 manufacturers' re-

presentatives (domestic and export) serving all industries,
except food products, for the U.S. and Canada. Gives
principal lines carried and trading area covered.

PRACTISING LAW INSTITUTE, BOOK CATALOG 1133 Avenue of The

Americas, New York, |0036

Very readable and useful to indeperident businessmen and
lawyers. Contains texts, sourcebooks, transcripts, and
course handbooks covering subjects including commarcial

law and practice corporate law and practice, estate planning,
patents, trademarks tax law, real estate law, etc.

"Mergers and Acquisitions'" THE JOURNAL OF CORPORATE VENTURES,

Washington, D.C. (Bi-monthly)
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21-34
21-3%
21-36
21-37
21-38
21-39

ENCYLOPED!A OF ASSOCIATION, Gale Research, Detroit, Michigan
(Updated periodical ly) :

ENCYCLOPEDIA OF BUSINESS INFORMATION, Gale Research, Detroit,
Michigan (Updated periodically)

BUSINESS PERIODICAL INDEX - New York: H.W. Wilson Company.
(Annual edition plus monthly bulletins)

Includes key word listings for "entrepreneur," "venture
capital', "technologv transfer," and "family corporations."
Students of small business are urged to also review the.
headings of corporation, family and close, and all items
under technology. There are various sub-headings

designed to help the researcher, however, the classifications
tend to run ftogether for new and smaller business R & D .
retated topics.

PUBLIC AFFAIRS INFORMATION SERVICE BULLETIN, New York: Public
Affairs Information Service, Inc. (Annual edition plus
monthiy Bulletin) '

Includes a key word listing for "entrepreneur."

READER'S GUIDE TO PERIODICALS, New York: H.W. Wiléon
Company. {Annual edition plus monthly bulletin,)

Includes key word listing for "entrepreneur".

SMALL BUSINESS REPORTER, Bank of America

In the tradition of A.P. Gianninni, founder of the Bank

of America and former street fruit peddler and immigrant

to0 San Francisco, the world's largest bank publishes
regularily a series called Small Business Reporter.
Categories include special publication for people starting
particular types of small business e.g. liquor store, etc.
contains very helpful ideas, ratios, licensing needs, other
resources available, etc. Other categories inciude more
general overviews such as managing problems, securing
working capital, etc. An excellent series overall.
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21-40 Robert Morris Associates ANNUAL STATEMENT STUDIES
Cross Reference: - 12 '

Operating ratios of all types and sizes of small and
large business. Useful comparisons for accountants,
bankers, tenders, consultants, and small business managers.

21-4} ~ BAROMETER OF SMALL BUSINESS, San Diego, California: Accounting
Corporation of America, (semi-annual)

Cross Reference: 12

Operating ratios of all +ypes of small business. Useful
for accountants, bankers, lenders, and small business

managers.
21-42 NASBIC (Annual Report of the National Associdation of Small

Business Investment Companies.)

Cross Reference: 12, |3

Proceedings of annual meetings of NASBIC which are
attended annually by 300 + venture capitalists. Gives
insight into industry, problems, trends and prospects.

¢ ‘
21-43 INNOVAT ION MAGAZ INE
f Published 40+ issues and is now absorbed with Business
And Society Review. Of Particular interest to technical
entrepreneurs.
21-44 MANAGEMENT RESEARCH SUMMARIES (MRS). Small Business

Administration, Wa;héngfon, D.C.

The following items zre four page summaries of extensive
studies. They were generally conducted by universities
under SBA grants in the states mentioned in the titie

of the summaries. These summaries are no longer
available from the district offices of the Small Business
Administration. However, many |ibraries and small
businesses may maintain collections of these summaries.

A set of the complete studies is available for reference
at each district SBA office and at the various Depository
Libraries in each state. '
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How Urban Renewal Projects Affect Small Busiriess
Profit Control in Automobile Retailing

. Cost Control Problems of Small Manufacturers’
. Small Plant Turnover and Failure
- Distribution and Warehousing in Alaska

Small Business and 'the Superhighway Era .
The Squeeze-Out in Small Business Ownership
Problems and Practices of Tenn. Nurserymen
Problems of Smail Retailers '

Facts About Small Business Financing

Hours of Operation in Retail Stores
Organization Patterns in Small Business
Vacation Business in Maine

Purchasing in the Small Manufacturing Plant in Ala.
Overlapping Sales Taxes and Small Business
The Transportation Function in Small Business
Small Store Opportunities in Shopping Centers
Problems and Needs of Small Manufacturers
Market Research and Planning for Small Mfrs.

. Control Methods for Home Suilders
. Control Methods for Oil Jobbers
. Small Business in the E. Okla. Lake Region

Forecasting in Small Business Planning
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. Finding New Products for Small Manufacturers
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. A Study of SBA F inancial Assistance in Utah

. Small Business Success and Failure Cases
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. The Pine Lumber Industry in Mississippi

. Small Business and Union-Wide Bargaining

. A study of Industry Fin. & Operating Ratios
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. Small Business Problem Studies
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